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CLASSIFIED  DOMINANCE. . . 

Why  are  Detroit  News  Classified  Ads  so  popular? 
Because  they  work!  In  the  first  seven  months 
of  1986,  The  Detroit  News  carried  75.9% 
of  ALL  the  classified  ads  appearing  in 
Detroit’s  two  major  newspapers. 

Now. ..that’s  CLASSified  dominance! 

The  Delroil  News 


A  Gannett  Newspaper 

When  you  read  The  News,  you  know! 


Source:  Detroit  News  classified  records  through  August  3,  1986.  full  run  only. 


The  parade  to 


has  just  marched 
throughthe 


Washington 

metro  market! 


The  Journal  Suburban  Newspaper  Group 
has  joined  the  parade  to  USA  WEEKEND. 
From  Virginia's  Alexandria  Journal, 
Arlington  Journal  and  Fairfax  Journal, 
to  Maryland's  Montgomery  Journal 
and  Prince  George's  Journal, 

USA  WEEKEND  now  brings  you  the  biggest 
and  best  part  of  the  Washington,  D.C. 
metro  area — and  it's  called  "Journaland." 
Journaland  ranks  sixth  nationwide 
in  suburban  population.  That's  higher 
than  Nassau-Suffolk,  N.Y.,  St.  Louis, 
Houston  and  the  New  York  metro  area. 


■  Journaland's  buying  income  is  a 
staggering  $35  billion-plus! 

■  Median  age  is  30.8  years  old.  Median 
household  income  is  over  $36,000. 

■  Journaland  delivers  a  powerful 
circulation  of  over  160,000. 

In  August  and  September  of  1986,  a  total 
of  16  newspapers  will  join  the  parade  to 
USA  WEEKEND,  bringing  circulation  up 
to  14,234,4901  The  parade  to 
USA  WEEKEND  is  growing  bigger  and 
better  than  ever. 

Source:  1985  Sales  &  Marketing  Management  Survey  of  Buying  Povrer 
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Some  people  think 
the  American  press ' 
too  powerful 


Ferdinand  Marcos,  for  one. 

For  20  years,  rumors  circulated  that 
the  Marcoses  and  their  friends  were 
stashing  away  a  fortune  overseas. 

But  the  public  had  no  proof 
Reporter  Lewis  Simons  of  the  San 
Jose  Mercury  News  had  made  several 
trips  to  the  country  dominated  by  Fer¬ 
dinand  and  Imelda  Marcos.  Conversa¬ 
tions,  he  recalled,  "often  led  to 
comments  like  -  you  know  ste  owns 
such-and-such.  And  owns  so-and-sor 
Simons  wanted  to  find  out  how 
much  of  this  was  fact,  and  how  much 
was  fiction. 

He  plugged  into  every  rumor  pipe¬ 
line  in  the  Philippines.  Weeks  turn^ 
into  months. 


Eventually,  he  sent  back  a  massive  file. 

San  Jose  Mercury  News  reporters 
Pete  Carey  and  Katherine  Ellison  took 
over.  They  sifted  through  thousands  of 
pages  of  legal  documents  from  Califor¬ 
nia  to  New  York. 

On  July  23. 1985  they  broke  the 
story.  It  documented  how  the  Marcoses 
and  eight  associates  were  "systemati¬ 
cally  draining  vast  amounts  of  wealth 
from  their  nation  and  hiding  it  over¬ 
seas."  They  owned  banks,  condomin¬ 
iums,  office  buildings,  mansions  and 
other  properties  in  the  U.S.  and 
Europe.  They  had  spent  $10  bil¬ 
lion  since  1979.  ■  a 

The  stories  created  a  politi-  I 
cal  tidal  wave.  I  kj 


C1986  Knight-Ridder.  Inc. 

There  were  calls  for  impeachment. 

Marcos  promised  early  elections. 

The  rest,  really,  is  history 

Corazon  Aquino  is  the  new  Philip¬ 
pine  president. 

Pete  Carey.  Katherine  Ellison  and 
Lewis  Simons  won  the  1986  Pulitzer 
Prize  for  International  Reporting. 

The  whole  project  was  a  gigantic 
effort.  A  year  of  research,  reporting  and 
writing.  Of  probing  elusive  off-shore 
holding  companies  and  dummy  corpo¬ 
rations.  Then,  staying  with  the  follow-up. 

Most  papers,  regardless  of  size,  wouldn’t 
have  invest^  that  kind  of  effort 
B  on  a  story  7  2CX)  miles  away, 

I J  But  the  San  Jose  Mercury  News 

^  is  a  Knight-Ridder  newspaper. 


KNIGHT-RIDDER 

We  never  underestimate  the  American  people. 

Knight-Ridder.  winner  of  an  unprecedented  seven  Pulitzer  Prizes  in  1986.  is  a  nationwide  communications  company  with  eight  television 
stations,  cable  systems,  business  information  services  and  28  daily  newspapers. 
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SEPTEMBER 

10-12— American  Society  of  Sunday  and  Feature  Editors,  Palliser  Hotel, 
Calgary,  Canada. 

10-12— International  Newspaper  Promotion  Association,  European  Division, 
Conference,  Nova  Park  Hotel,  Zurich,  Switzerland. 

10-12— Interstate  Advertising  Managers  Association,  Sheraton  Lakeview 
Resort  Hotel,  Morgantown,  W.  Va. 

10- 12- Pennsylvania  Newspaper  Publishers'  Association,  Classified  Sales 

Conference,  Sheraton  Hotel,  Danville. 

11- 13 — Illinois  Press  Association,  Annual  Convention,  Ramada  Renais¬ 

sance,  Springfield. 

11-14 — SNPA,  Leadership  Meeting,  White  Sulphur  Springs,  W.  Va. 
15-19— Inter  American  Press  Association,  42nd  General  Assembly,  Four 
Seasons  Hotel,  Vancouver,  B.C.,  Canada. 

18-20— Independent  Free  Papers  of  America,  Annual  Conference,  Marriott 
Airport  Hotel,  St.  Louis. 

18-21 — New  York  Press  Association,  Annual  Fall  Convention,  Lake  Placid 
Hilton,  Lake  Placid,  N.Y, 

20 — New  Jersey  Press  Association,  Advertising  and  Circulation  Confer¬ 
ence,  Henry  Chauncey  Conference  Center,  Educational  Testing 
Service,  Princeton,  N.J. 

20-21 — Wisconsin  Press  Women,  Semi-annual  Conference,  Ambassador 
Hotel,  Milwaukee. 

20-23— Central  States  Circulation  Managers  Association,  The  Concourse, 
Madison,  Wise. 

20- 24 — Canadian  Classified  Managers  Association,  Valhalla  Inn,  Thunder 

Bay,  Ontario. 

21- 24 — International  Newspaper  Promotion  Association,  Western  Region 

Conference,  Tropicana  Resort,  Las  Vegas. 

21- 25— Newspaper  Advertising  Executives  Association,  Annual  Confer¬ 

ence,  Sheraton  Cavalier,  Saskatoon,  Saskatchewan,  Canada. 

23-24 — International  Videotex  Industry  Exposition  and  Conference,  Jacob 
Javits  Convention  Center,  New  York  City. 

23- 26 — National  Conference  of  Editorial  Writers,  The  Mills  House,  Charles¬ 

ton,  S.C. 

24- 27— National  Newspaper  Association,  Convention,  Opryland  Hotel, 

Nashville. 

24-27— Pennsylvania  Newspaper  Publishers  Association,  Annual  Conven¬ 
tion,  Sheraton  Station  Square,  Pittsburgh. 

24- 28— Women  in  Communications,  Inc.,  National  Professional  Conference, 

New  York  City. 

25- 26— New  York  State  Dailies  Advertising  Managers,  Fall  Meeting, 

Ramada  Renaissance,  Saratoga  Springs,  N.Y. 

25-27— Florida  Newspaper  Advertising  and  Marketing  Executives,  Fall 
Meeting,  Ramada  Inn  North,  Tallahassee. 

25-28 — New  England  Newspaper  Operations  Association,  48th  Annual 
Conference,  Sheraton  Islander,  Newport,  R.l. 

SeminarsIWorkshopsICIinics 

SEPTEMBER 

10- 12— ICMA/Ohio  State  University  Circulation  Management  Seminar, 

Columbus. 

11- 14 — Newsroom  Micros:  Graphics  and  Beyond,  Workshop  sponsored  by 

the  Syracuse  University  S.l.  Newshouse  School  of  Public  Communi¬ 
cations,  with  support  from  the  Chicago  Tribune,  Sheraton  University 
Inn  and  Conference  Center,  Syracuse,  N.Y. 

14- 16— SNPA  Workshop  for  Smaller  Newspapers,  Four  Seasons  Hotel,  San 

Antonio. 

15- 17— Inland  Daily  Press  Association,  Group  Newspaper  Seminar,  Westin 

O'Hare,  Chicago. 

21-11/1 — American  Press  Institute,  Advertising  Executives,  Newspapers 
under  75,000  circulation,  Reston,  Va. 

22- 25 — ANPA  Management  Development  Workshop,  The  Knickerbocker, 

Chicago. 

28-10/1 — American  Press  Institute,  Regional  Workshop  for  Reporters,  Harley 
Hotel,  Atlanta,  East  Point,  Ga. 

28-10/3— The  Poynter  Institute  fo  Media  Studies,  Writing  Center  for  Writers  & 
Editors,  St.  Petersburg. 
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Reuters  is 
offering,  for 
the  first  time, 
its  expert 
business 
coverage  in 
a  new  service 
speciaiiy 
taiioreilfor 
American 
newspapers: 
The  Reuter 
Rusiness 
Report. 
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REPORT 


The  world’s  financial  decision-makers-govem- 
ments,  bankers,  brokers,  foreign  exchange 
dealers  and  commodity  traders-rely  on  Reuters 
for  daily  business  and  financial  information. 

Now,  your  readers  can  too. 

Reuters  is  offering-for  the  first  time-its 
expert  business  coverage  in  a  new  service 
specially  tailored  for  American  newspapers: 

The  Reuter  Business  Report.  /  JtMi 

It  gives  you  Reuter  quality  and  J 

expertise  in  business  writing  com- 
piled  by  our  new  team  of  business  ^ 

reporters  and  editors.  if 

Throughout  the  world,  Reuter  reporters  Ij 
monitor  world  markets  and  financial  and  // 
business  communities.  Their  minute-by-  / / 
minute  reports,  analyses  of  trends  and  ^ 
breaking  news-plus  our  expanded  U.S. 
business  coverage-form  the  backbone  of  The 
Reuter  Business  Report.  It  draws  on  the  expertise 
of  892  Reuter  journalists,  culls  information  from 
93  securities  and  commodities  exchanges  and  over- 
the-counter  markets  and  uses  contributed  data 
from  business  subscribers. 

Analysis  is  a  cornerstone  of  The  Reuter 
Business  Report.  We  place  daily  developments 
in  the  context  of  existing  trends  and  identify 
new  ones.  We  give  you  the  ‘why.’ 


And  we  have  the  best  international  perspective- 
tying  developments  in  the  U.S.  financial  community 
to  happenings  around  the  world  and  providing 
speedy  business  news  and  analyses  from  foreign 
financial  centers. 

Our  Washington  business  reporters  add 
perspective  and  exclusives  from  the  Securities 
and  Exchange  Commission,  the  Federal 
Trade  Commission  and  others.  And  from 
across  the  U.S.,  Reuter  specialists  file  the 
rmV  latest  in  regional  and  national  news. 

We  keep  business  editors  abreast  of  changing 
events  with  an  early 
morning  outlook  T  * 

of  expected 
developments  ^ 
and  market  ^ 
updates  every  ^  ^  w 

hour.  ¥  _ 

You  get  B  daily  *o«.[iviEW 

feature  package,  daily 

business  briefs  and  weekly  columns  on  regular 
topics  like  high  technology,  oil  and  energy. 

The  Reuter  Business  Report:  bringing  Reuters 
expertise  to  your  business  pages. 


Reuters.  Our  Commitment  is  to  Excellence  in  News. 


I  f  I  d  • 

.  I  I  II  4  I  I  I  i  %  u 
I  ]  I  f  <  I  I  1  I  d  «  I  < 

I  1  k  i  1 1  I  d'  k  :  » 


FROM  THE  INSIDE 


Call  John  DePrez  (212)  603-3572  or  Mary  Ellen  Shearer  (212)  603-3571 
for  a  free  24-hour  sample  of  The  Reuter  Business  Report. 


Reuters  US  Inc,  1700  Broadway,  New  York,  NY  10019 
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Political  Pundit 
THOMAS  PAINE 
Accessing  the 
Information  Age 


I 


r  progress,  intelligently  planned. 
W  That’s  how  the  dictionary  de¬ 
fines  telesis.  A  fundamental  part 
of  telesis  is  the  free  excharge  of  ideas 
and  information— something  Thomas 
Paine  proved  more  than  200  years  ago. 

Corset-maker,  exciseman,  tobac¬ 
conist,  penniless  immigrant— an 
unlikely  curriculum  vitae  for  the  man 
who  would  help  shape  the  principles 
and  philosophy  of  a  great  revolution. 
But  in  the  American  colonies,  a  man 
could  rise  as  high  as  his  ambition 
and  energy  drove  him.  And  Thomas 
Paine  had  plenty  of  both. 

“My  motive  and  object’  he  said, 
“(is)  to  rescue  man  from  ^anny  and 
false  systems  and  false  principles  of 
government  and  enable  him  to  be 
free!’  From  these  lofty  ideals  came  a 
humble  piece  of  journalism  called, 
simply.  Common  Sense,  which  burst 
from  the  press  on  January  9, 1776, 
swiftly  changing  the  idea  of  American 
independence  from  the  brainstorm 
of  a  handful  of  radicals  to  the  crusade 
of  a  new  nation. 

Common  Sense,  together  with 
Paine’s  later  essays— The  Rights  of 
Man,The  Age  of  Reason  and  others, 
today  stand  as  a  testimony  not  only 
to  the  power  of  the  ideas  they  contain, 
but  also  to  the  power  of  the  printed 
word  itself. 

“Without  the  pen  of  Paine!’ John 
Adams  said,  “the  sword  of  Washington 
would  have  been  wielded  in  vain!’ 

Today,  in  this  age  of  information, 
a  free  press  has  a  greater  ability  than 
ever  to  educate,  to  inspire  and  to  be 
the  voice  of  common  sense.  But  keep¬ 


ing  up  with  a  vast  and  rapidly  changing 
store  of  information  also  presents 
today’s  journalists  with  greater  chal¬ 
lenges  than  ever.  This  is  particularly 
tme  for  those  who  follow  the  fast-paced 
telecommunications  industry,  where 
new  legal  and  technological  develop¬ 
ments  are  happening  almost  overnight 
So,  if  part  of  your  business  is 
covering  ours,  we’d  like  to  help.  We’re 
the  Pacific  Telesis  Group  of  companies, 
including  Pacific  Bell,  Nevada  ^11 
and  a  growing  family  of  nevy  diversified 
communications  businesses. 

We’d  like  to  send  you  our  1986 
press  kit  and  add  you  to  our  mailing 
list  These  mailings  don’t  just  cover  our 
corporation  or  our  point  of  viewThey 
include  reports  from  “think  tanks”  and 
objective  observers,  and  cover  a  wide 
variety  of  timely  and  important  issues 
that  affect  our  industry. 

If  you’d  like  to  know  more,  please 
call  Ginny  Juhnke,  Director,  Financial 
Media  Relations  at  415/882-8518 
(weekdays)  or  415/346-4054  (evenings 
and  weekends)  or  Bill  Brittingham, 
Executive  Director,  Financial  Commu¬ 
nications  at  415/882-8516  (weekdays) 
or  415/474-4608  (evenings  and 
weekends).  You  can  also  write  to  them 
at  156  Second  Street,  Suite  400, 

San  Francisco,  CA  94105. 

PACIFIC^TELESIS. 

Group 

Pacific  Bell  PacTel  InfoSystems  Nevada  Bell 
Pacific  Telesis  International  PacTel  Mobile  Companies 
PacTel  Spectrum  Services  Pacific  Bell  Directory 
PacTel  Publishing  PacTel  Finance  PacTel  Properties 
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Jamoa  Wright  Brown 


Publlshor,  Chairman  of  tha  Board, 


Delay  in  JOA  approval 

It  is  comforting  that  the  Justice  Department’s  antitrust  division  is 
assiduous  in  the  performance  of  its  duties.  Its  recommendation  of  a 
public  hearing  on  the  request  of  the  two  Detroit  newspapers  to  enter 
a  joint  operating  agreement  under  the  Newspaper  Preservation  Act 
of  1970  may  be  cited  as  an  example. 

But  there  ought  to  be  a  better  and  a  faster  way  to  arrive  at  a 
decision  whether  it  be  approval  or  denial.  In  the  last  two  cases  where 
hearings  were  held,  it  took  23  months  to  reach  a  decision  in  the 
Seattle  case  and  27  months  in  the  Cincinnati  case.  It  is  speculated, 
therefore,  the  Detroit  request  may  take  up  to  two  years  to  resolve. 

You  don’t  have  to  be  a  newspaper  publisher  to  understand  what 
can  happen  to  a  business  in  two  years  if  it  is  currently  operating  at  a 
loss.  A  prime  example  is  provided  in  New  York  City  where  the 
closing  of  one  large  department  story,  Gimbels,  wiped  out  a  large 
block  of  retail  advertising  for  one  newspaper  in  particular.  Furth¬ 
ermore,  an  assistant  attorney  general,  cites  as  a  reason  for  the 
hearings  the  circulation  growth  of  one  paper  when  he  ought  to  know 
that  the  sale  of  more  and  more  copies  usually  is  a  money  losing 
proposition  unless  there  is  substantial  advertising  to  go  along  with  it. 

We  do  not  contend  the  Justice  Department  should  not  examine 
these  cases  closely  nor  that  they  should  not  hear  from  all  outside 
interested  parties  including  labor.  We  do  believe,  however,  there 
must  be  a  way  found  to  expedite  the  final  decision  to  avoid  further 
hardship  to  the  principal  parties. 

Unfair  postal  rates 

A  study  made  for  the  American  Newspaper  Publishers  Association 
in  five  cities  found  that  third-class  mail  was  being  delivered  by  the 
postal  service  almost  as  quickly  as  first-class  mail  of  comparable 
weight.  It  noted  that  first-class  envelopes  required  more  than  eight 
times  the  postage  as  identical  materials  in  the  third-class  envelopes 
and,  whereas  97.5%  of  the  first  class  was  delivered  in  two  days,  97% 
of  third  class  sorted  by  carrier  route  was  delivered  in  three  days. 

The  comparison  is  important  because  third  class  is  used  almost 
exclusively  by  direct  mail  advertisers  who  compete  directly  with 
newspapers.  It  is  the  contention  of  ANPA  that  the  Postal  Service  is 
using  first-class  mail  revenues  to  subsidize  third-class  mail. 

Second-class  rates  for  publications  admittedly  are  lower  than 
third  class,  but  it  is  supposed  to  bring  first-class  handling.  On  the 
basis  of  our  own  experience  and  the  ANPA  study,  it  seems  apparent 
that  third  class  is  being  delivered  as  fast  if  not  faster  than  second 
class  in  many  instances. 

Something  old 

Insetting  —  combining  rolls  of  pre-printed  full-color  ads  with  reg¬ 
ular  press  runs  at  the  folder  —  combines  the  advantages  of  pre¬ 
printed  direct  mail  with  run-of-paper.  The  technique  was  dropped  in 
the  U.S.  20  years  because  it  was  too  expensive  and  too  difficult  to 
handle.  But  its  rebirth  in  Europe  might  call  for  a  closer  examination 
here. 
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Letters  to  the  Editor 


Says  'Project  Censored’  should  check  papers  with  foreign  bureaus 


The  topic  chosen  as  “Project  Cen- 
sored’s”  most  under-reported  story 
by  “the  U,S.  press”  in  1985  {E&P, 
June  28)  was  puzzling. 

Professor  Carl  Jensen,  project 
director,  said  the  U.S.  press  “totally 
failed  to  report”  the  El  Salvador  air 
war. 

In  a  telephone  conversation.  Pro¬ 
fessor  Jensen  said  that  Project  Cen¬ 
sored  only  considers  articles  appear¬ 
ing  in  the  Los  Angeles  Times,  the 
Washington  Post  and  the  New  York 
Times  and  those  listed  in  the  periodi¬ 
cal  index. 

This  method  includes  a  newspaper, 
the  Post,  which  maintains  no  bureau 
in  El  Salvador,  and  excludes  two 
which  do  —  the  Dallas  Morning 
News  and  the  Miami  Herald. 

The  Dallas  Morning  News  carried 


its  first  in-depth  report  on  the  air  war 
Aug.  27,  19^,  and  has  run  articles 
since. 

Such  reporting  has  become 
increasingly  difficult,  however.  Cen¬ 
tral  America  bureau  chief  Chris 
Hedges’  Aug.  20,  1985,  report  on  the 
bombing  of  Ocotal,  El  Salvador,  was 
the  first  to  reach  the  U.S.  media. 

Refugees  from  Ocota)  had 
streamed  out  of  the  area  reporting 
that  it  had  been  leveled  by  govern¬ 
ment  air  force  bombs,  which  the  mili¬ 
tary,  including  the  local  commander, 
denied. 

Members  of  the  press  had 
attempted  for  days  to  reach  the  town. 

Mr.  Hedges  succeeded  on  his 
fourth  try  for  an  exclusive  article.  He 
was  apprehended  by  government 
troops  moments  after  finishing  inter¬ 


views  with  survivors  and  rebels  pass¬ 
ing  through  the  town.  The  troops  con¬ 
fiscated  his  film  and  escorted  him  to 
the  local  garrison  where  he  was  held 
for  several  hours. 

Project  Censored  cited  The  Nation 
for  its  June  1,  1985,  article  on  the  air 
war.  While  complaining  about  the 
lack  of  coverage  of  the  bombing  in  the 
U.S.  press.  The  Nation  noted  an 
exception;  “fine  reporting”  by  Chris 
Hedges  in  the  Dallas  Morning  News. 

When  looking  at  coverage  of  El 
Salvador,  it  migiht  prove  more  useful 
to  include  those  newspapers  and 
reporters  actually  doing  the  coverage. 

Janie  Paleschic 

(Paleschk  is  foreign  editor  of  the  Dallas 
Morning  News.) 


Says  marketers  should  not  advise  editors 


As  a  working  journalist  I  read  with 
interest  Edward  N.  Klein’s  letter  in 
your  issue  of  July  12.  I  have  read 
some  astute  observations  in  E&P 
over  the  years,  but  Mr.  Klein’s  insight 
scored  a  direct  hit. 

In  my  opinion,  his  “suicide 
course”  analogy  was  correct  with 
respect  to  the  current  trend  of  macho 
single  newspaper  domination  of 
major  markets.  Television  and  radio 
stations  compete,  find  their  markets, 
and  manage  to  make  a  profit  in  spite  of 
dozens  of  competitors.  Newspapers, 
on  the  other  hand,  tend  to  wipe  out 
competition,  which  in  the  long-haul 
produces  a  seemingly  impervious, 
albeit,  unresponsive  product. 

Newspapers  have  convinced  the 
public  that  wiping  out  the  competing 
evening  daily  is  simply  the  American 
way.  Perhaps  it  is.  However,  15  years 

He’s  sick 
of  intrusions 

I’d  have  to  agree  with  Brian  Irv¬ 
ing’s  recent  letter  questioning 
whether  the  news  media  has  a  “right” 
to  intrude  on  private  grief.  I’m  sick  to 
death  of  photographs  and  footage  that 
make  a  public  spectacle  of  the  grief  of 
families  who  are,  at  the  moment, 
defenseless  and  hurting. 

Kent  Sturgis 

(Sturgis  is  managing  editor  of  the  Fair¬ 
banks  [Alaska]  daily  News-Miner.) 
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down  the  line,  the  public  will  grow 
weary  of  the  single  newspaper  syn¬ 
drome  and  the  marketplace  will  make 
the  adjustment  —  electronically. 

The  moment  has  come  for  the  rising 
stars  of  bottom-line  journalism  to  take 
a  deeper  look  into  our  futures.  They 
could  start  by  taking  a  stand  and 
reversing  the  current  trend  of  loading 
their  comic  pages  with  disposable, 
gag-a-day,  mediocrity.  Bluntly 
stated  —  it’s  time  marketeers 
stopped  telling  the  editors, 
publishers,  and  advertisers  what  the 
nation  wants. 

Harold  Woods  Wilson 

(Wilson  is  publisher  of  Arizona  Show 
Times .) 


Interesting  reporters? 

Holmes  Alexander,  associate  edi¬ 
tor  in  the  Tampa  (Fla.)  Tribune 
editorial  department,  observing  50 
years  in  journalism,  says  his  longevity 
in  the  newspaper  business  has  dis- 
proven  one  of  the  favorite  newspaper 
stories  of  his  youth.  It  involved 
actress  Tallulah  Bankhead  and  one  of 
those  New  York  reporters  in  the 
1920s  whose  job  it  was  to  meet  ce¬ 
lebrities  returning  from  Europe  on 
ocean  liners. 

“It  must  be  nice  to  be  a  reporter 
and  get  to  meet  so  many  interesting 
celebrities,”  gushed  la  Bankhead. 

“No  ma’am,”  replied  the  journal¬ 
ist.  “It  must  be  nice  to  be  a  celebrity 
and  get  to  meet  so  many  interesting 
reporters.” 

— Herm  Albright 
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Scholastic  lnc.’s  Family  Computing  AAagazine 

No  hi-tech  jarson.  No  baby-talk.  The  column  that  bridges  the 
generation  gap  and  fills  the  needs  of  the  entire  family.  Perfect 
drawing  card  for  both  readers  and  advertisers. 

Available  weekly. 

To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  York,  800-972-3550  or 
212-645-3000/Biii  Higginbotham  in  Ft.  Worth,  817-292-8165/ 

Paul  Finch  in  Los  Angeies,  213-852-1579. 

SOCIAL 

_ 130  Fifth  Avenue.  New  York,  N.Y  10011 _ 


Which  of  America’s 
I  ten  largest  States  has 
the  highest  average 
net  household  income? 


1.  California 

2.  New  York 

3.  Texas 

4.  Pennsylvania 

5.  Illinois 


6.  Florida 

7.  Ohio 

8.  Michigan 

9.  New  Jersey 

10.  North  Carolina 


Surprised?  Don’t  be.  New  Jersey  has  one  of  the 
strongest  and  most  diversified  economies  in  America- 
a  new  corporate  economy  that  has  produced  one  of 
the  highest  standards  of  living  in  the  Country. 

New  Jersey  contains  the  highest  concentration  of 
scientists  and  engineers  in  America.  Two  thirds  of 
its  hundred  largest  employers  are  members  of  the 
Fortune  1000.  Their  names  include  some  of  the 
biggest  communications,  pharmaceutical,  electronics, 
retail,  food,  insurance,  chemical,  banking  and 
entertainment  corporations  in  the  world. 


And  the  Newspaper  for  New  Jersey  is  The  Star-Ledger- 
New  Jersey’s  largest  Daily  and  Sunday  newspaper. 

DAILY  SUNDAY 
The  Star-Ledger:  452,148  682,469 

More  daily  and  Sunday  circulation  than 
the  next  three  newspapers  combined! 

Bergen  Record:  161,969  227,205 

Asbury  Park  Press:  129,839  192,887 

Camden  Courier  Post:  108,360  101,065 

Total:  400,168  521,157 

For  more  information  on  The  Star-Ledger’s  selling 
power,  call  Walter  J.  Schwartz,  National  Advertising 
Manager,  at  201-877-4214. 


GTtic  ^tar-lebger 

The  Newspaper  for  New  Jersey. 

Star-Ledger  Plaza,  Newark,  NJ  07101  Represented  Nationally  by  Newhouse  Newspapers 


Sources.  Sales  &  Marketing  Management’s  Survey  of  Buying  Power,  1985;  Fortune 
Magazine,  1985;  New  Jersey  Business  Magazine,  May  1985;  ABC  RtsFax.  3/31/86. 
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One  step  closer 


After  several  failed  attempts,  ITU  moves  closer  to  joining  a  larger  union; 
members  to  vote  on  merger  pact  with  Communications  Workers  of  America 


By  George  Garneau 

The  International  Typographical 
Union,  ravaged  by  advancing  tech¬ 
nology,  declining  membership  and 
media  conglomerates,  has  moved 
closer  to  joining  a  larger  union  after 
previous  merger  attempts  failed. 

In  a  close  vote,  sharply  divided  del¬ 
egates  at  the  127th  ITU  convention  in 
Hershey,  Pa.,  approved  (Aug.  15)  a 
merger  with  the  650,000-member 
Communication  Workers  of  America. 

About  200  delegates  from  145  of  the 
ITU’s  500  locals  voted  to  accept  a 
committee  report  recommending  the 
CWA  merger.  The  non-binding,  roll- 
call  vote,  based  on  the  number  of 
members  each  delegate  represented, 
was  14,266  to  14,042. 


‘Tm  just  elated  with 
the  recommendation  of 
the  convention,”  ITU 
president  Robert 
McMichen  told  E&P 
afterward. 


Despite  fierce  opposition  at  the 
highly  politicized  convention  — 
mainly  from  elements  of  mailers’ 
locals  who  favored  the  merger  that 
was  rejected  last  year  with  the  Inter¬ 
national  Brotherhood  of  Team¬ 
sters  —  ITU  members  were  widely 
expected  by  both  sides  to  approve  the 
CWA  merger  in  a  mail-in  vote  sched¬ 
uled  to  conclude  Nov.  19. 

“I’m  just  elated  with  the  recom¬ 
mendation  of  the  convention,’’  ITU 
president  Robert  McMichen  told 
E&P  afterward.  “I  feel  (the  merger) 
will  go  over  overwhelmingly.” 

McMichen  said  the  CWA  merger  is 
the  answer  to  the  ITU  problem  of 
declining  numbers  in  the  face  of 
speeding  technology  and  burgeoning 
media  conglomerates. 


“It’s  the  way  of  the  future,”  he 
said.  “We  need  to  have  a  conglom¬ 
erate  of  our  own.” 

The  merger  agreement  calls  for  the 
ITU  to  become  the  Printing,  Publish¬ 
ing  and  Media  Workers  Sector  of  the 
CWA.  If  approved,  it  would  take 
effect  about  two  weeks  after  the 
referendum. 

The  merger  of  the  ITU  and  CWA, 
both  affiliates  of  the  AFL-CIO,  would 
be  the  first  step  in  creating  a  legion  of 
unionized  workers  in  the  high-tech 
fields  of  electronic  and  graphic  com¬ 
munications,  Morton  Bahr,  CWA 
president,  told  ITU  delegates. 

Bahr  urged  the  convention  to  look 
to  the  future,  saying,  “ITU  locals  will 
become  the  focal  point  around  which 
we  will  work  together  to  build  a  new 
and  bigger  communications  union  of 
the  future  ...  a  union  that,  when  we 
call  attention  to  the  design  and 
implementation  of  technology  on  the 
job,  will  be  speaking  for  the  workers 
on  the  very  cutting  edge  of  techno¬ 
logical  development.” 

Bahr  envisioned  the  Media  Sector 
created  by  the  merger  as  “a  model  so 
that  those  of  other  unions  who  are 
experiencing  the  same  difficulties  in 
your  basic  industry  will  see  this  as  the 
natural  place  for  them  to  come.” 

If  approved  by  about  75,000  ITU 
members,  the  merger  will  formally 
end  the  oldest,  and  what  was  once  one 
of  the  strongest  and  most  progressive 
unions  in  North  America. 

As  a  result  primarily  of  automation, 
ITU  membership  has  dwindled  during 
the  last  20  years  from  over  100,0(X) 
total  members  to  less  than  75, (XK).  Ac¬ 
tive  memberships  have  fallen  off  dur¬ 
ing  the  same  time  from  90,000  to  less 
than  40,000,  with  membership  declin¬ 
ing  by  about  2,000  a  year. 

The  membership  declines  —  in 
combination  with  the  proliferation  of 
computerized  typesetting  and  com¬ 
position  equipment  plus  the  ascen¬ 
dance  of  powerful  communications 


company  conglomerates  —  have 
been  blamed  for  a  sharp  decline  in  the 
ITU’s  bargaining  power. 

The  ITU,  which  traces  its  roots  to 
the  early  1800s,  was  formed  in  1852. 
Its  workers  were  the  first  to  operate 
Linotype  hot-lead  typesetting 
machines  for  newspapers.  It  was  one 
of  the  first  unions  to  build  and  last  to 
maintain  a  home  for  retired  union 
members.  In  its  heyday,  the  ITU  held 
sway  over  some  of  the  nation’s  big¬ 
gest  newspaper  publishers. 

The  ITU  in  the  past  several  years 
has  negotiated  mergers  with  several 
other  unions,  but  no  marriage  was 
consummated. 


‘‘It’s  the  way  of  the 
future,”  he  said.  ‘‘We 
need  to  have  a 
conglomerate  of  our 


Last  year,  ITU  members  over¬ 
whelmingly  rejected  —  by  a  better 
than  2-to-l  majority  —  a  merger  with 
the  Teamsters.  That  merger,  favored 
by  a  minority  of  the  ITU  executive 
council,  was  opposed  by  McMichen 
and  was  affected  by  the  clouded  repu¬ 
tation  of  several  former  teamsters 
leaders. 

In  1985,  the  Graphic  Communica¬ 
tions  International  Union’s  executive 
board  scuttled  a  proposed  merger 
with  the  ITU  by  a  25-to-15  vote, 
despite  the  support  of  AFL-CIO 
president  Lane  Kirkland. 

Protracted  talks  for  a  merger  with 
The  Newspaper  Guild  broke  down  in 
1983  without  bearing  fruit. 

How  it  will  work 

The  proposed  merger  would  create 
a  media  sector  within  the  CWA.  Sec¬ 
tor  leaders  would  be  elected  by  sector 
(Continued  on  page  10) 


ITU  merger 

(Continued  from  page  9) 


members,  and  the  sector  president 
would  serve  as  a  vice  president  of  the 
CWA. 

Under  the  agreement,  locals  would 
retain  their  names.  There  would  be  no 
forced  mergers  with  CWA  locals,  but 
such  marriages  would  be  aided  if 
members  wanted,  CWA  officials  said. 

The  merger  would  cut  dues  for  ITU 
members  by  about  two-thirds  from 
1.5%  of  regular  pay  to  .46%,  exclud¬ 
ing  local  dues.  Average  dues  would 
drop  from  $35.52  a  month  to  $12.08  a 
month,  according  to  ITU  figures. 

The  greatest  debate  on  the  sub¬ 
stance  of  the  merger  was  over  strike 
benefits.  The  ITU  strike  fund  cur¬ 
rently  pays  a  maximum  weekly  strike 
benefit  of  $250.  The  CWA  has  no 
automatic  cash  strike  benefit,  but  its 
defense  fund  pays  strikers’  bills  as 
needed,  and  it  costs  only  500  a  month 
compared  with  the  ITU’s  '/2%  of  regu¬ 
lar  pay  per  month. 

Bahr  said  that  the  CWA  had  more 
members  on  strike  this  year  and  last 
than  any  other  union,  and  because  of 
its  defense  fund,  “Not  a  single  striker 
was  forced  to  return  to  work  because 
they  could  not  provide  food  for  their 
families  or  shelter  or  utilities  or  any 
other  necessity.”  He  said  the  fund 
“takes  care  of  every  single  necessary 
vital  family  function.” 

Because  of  concern  about  strike 
benefits,  a  question  could  be  added  to 
the  November  ballot  that  would  cre¬ 
ate  a  strike  fund  for  the  sector.  It 
would  pay  a  maximum  of  $200  a  week 
and  cost  an  extra  '/2%  of  regular  pay, 
the  amount  currently  assessed  for  the 
strike  fund. 

Other  terms  of  the  merger  include: 


•  The  CWA  agrees  to  pay  for  arbi¬ 
tration  and  legal  costs  when  approved 
by  the  sector  vice  president.  CWA 
staff  and  organizers  will  work  with 
ITU. 

•  The  sector  will  receive  a  quarterly 
publication  of  its  own,  as  well  as  the 
CWA  monthly  publication. 

Though  there  is  much  talk  of 
brotherhood  at  union  meetings,  the 
ITU  convention  was  shattered  by 
politics,  long-simmering  animosities 
and  union  rivalries. 

The  merger  question  became  the 
platform  for  long-standing  ill  feeling 
between  the  printers,  the  majority  of 
the  ITU,  and  the  mailers,  who 
rejoined  the  ITU  in  1979,  and  have 
been  a  vocal  minority. 


Opposition  to  the  merger  came 
mainly  from  segments  of  ITU  mailers’ 
locals,  who  complained  that  they  had 
been  excluded  from  negotiations  with 
the  CWA,  and  who  questioned  cer¬ 
tain  provisions.  The  mailers’  locals 
were  the  strongest  supporters  of  the 
merger  —  rejected  by  ITU  rank  and 
file  —  with  the  Teamsters. 

Persistent  fears  that  the  mailers 
would  bolt  the  ITU  have  hampered 
previous  mergers.  And  those  fears 
surfaced  at  the  convention  in  the  form 
of  a  letter  from  Teamsters’  president 
Jackie  Presser  to  ITU  mailer  dele¬ 
gates.  It  invited  them  to  leave  the  ITU 


and  join  a  special  Mailers  Branch  of 
the  Teamsters. 

Allan  Heritage,  ITU  first  vice  presi¬ 
dent  and  the  designated  mailers’  rep¬ 
resentative,  said:  “I  have  nothing 
against  the  (CWA)  merger.  I  just  don’t 
like  the  way  it  was  done.” 

Heritage,  who  is  challenging 
McMichen  for  the  ITU  presidency, 
and  secretary-treasurer  Tom 
Kopeck,  both  of  whom  supported  the 
merger  with  the  Teamsters,  said  they 
were  not  consulted  on  the  CWA  nego¬ 
tiations. 

McMichen,  who  backed  the  CWA 
merger  with  vice  presidents  William 
Boarman  and  Billy  Austin,  disagreed 
that  mailers  were  not  involved. 

“The  mailers  were  represented  and 


are  represented,”  he  said.  McMichen 
called  the  Presser  letter  “Teamster 
interference”  and  “pure  raiding.” 

One  source  said  the  mailers  “feel 
we  lost  the  power  we  had.” 

David  Crockett,  vice  president  of 
the  New  York  Typographical  Union 
Local  6,  said  the  CWA  offered  noth¬ 
ing  to  improve  the  bargaining  situa¬ 
tion  of  the  ITU. 

Crockett  said  the  executive  council 
majority  was  wrong  to  send  the  mer¬ 
ger  to  a  referendum  two  weeks  before 
the  convention.  He  accused  the 
administration  of  “having  divided  the 
ITU  membership  like  never  before.” 


McMichen  vs.  Heritage  for  ITU  presidency 


Though  there  is  much  talk  of  brotherhood  at 
union  meetings,  the  ITU  convention  was  shattered 
by  politics,  long-simmering  animosities  and  union 
rivalries. 


•  The  ITU,  based  in  Colorado 
Springs,  Colo.,  in  time  will  move  its 
operations  to  CWA  headquarters  in 
Washington,  D.C. 

•  The  new  sector  will  have  its  own 
bylaws. 

•  Any  picket  of  any  local  strike 
approved  by  the  International  will  be 
honored  by  and  supported  by  all 
CWA  locals. 

•  By  1990,  the  ITU’s  elected  offi¬ 
cers  will  be  reduced  from  five  to 
three;  the  dedicated  mailers  repre¬ 
sentative  will  be  eliminated. 

•  The  ITU’s  Union  Printers  Home 
for  retirees  will  continue  under  ITU 
control.  CWA  retirees  could  live 
there  for  a  fee. 

•  The  mortuary  fund  will  continue 
for  those  who  are  retired  at  the  end  of 
December  1986. 


Robert  McMichen,  the  incumbent 
president  of  the  International  Typo¬ 
graphical  Union,  is  being  challenged 
for  the  job  by  first  vice  president 
Allan  J.  Heritage,  a  Canadian  who 
represents  mailers  in  the  ITU. 

The  election,  by  mail-in  ballot  for  a 
three-year  term,  is  scheduled  to  con¬ 
clude  Nov.  19.  About  75,000  active 
and  retired  members  are  eligible  to 
vote. 

The  slate  nominated  at  the  ITU’s 
127th  convention  in  Hershey,  Pa., 
Aug.  13,  represents  a  test  of  McMi¬ 
chen  and  his  supporters  by  a  rival 
faction  composed  mainly  of  mailers. 

The  union  is  dominated  by  printers, 
with  mailers  in  the  minority,  and  the 
rivalry  has  smoldered  since  the  mail¬ 
ers  rejoined  the  union  in  1979. 

On  McMichen’s  side  of  the  unoffi¬ 


cial  pro-administration  ticket  are 
William  Boarman,  currently  third 
vice  president,  who  is  running  for  first 
vice  president;  Billy  Austin,  second 
vice  president  who  is  running  for  re- 
election;  Joel  Wilson,  competing  for 
third  vice  president;  and  William  Fra- 
zee,  currently  an  assistant  to  McMi¬ 
chen  who  is  running  for  secretary 
treasurer. 

Opposing  the  administration- 
backed  candidates,  Robert  Wartin- 
ger,  a  former  ITU  vice  president  from 
Seattle,  Wash.,  is  competing  for  first 
vice  president;  Jerry  Miller  of 
Philadelphia  is  running  for  second 
vice  president;  Fred  Leathern  of  Los 
Angeles  is  vying  for  third  vice  presi¬ 
dent  and  Thomas  Kopeck,  the  incum¬ 
bent  secretary-treasurer,  is  running 
for  re-election. 
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Coping  with  reporters 

Farmers  offered  a  course  on  how  to  deal  with  Journalists;  topics  include 
dealing  with  a  ‘hostile’  interviewer,  importance  of  returning  phone  calls 


By  Julie  Gay 

Farmers  are  just  like  any  other 
businessmen  in  this  country  when  it 
comes  to  whether  or  not  they  like 
dealing  with  reporters,  they  can’t 
make  up  their  minds. 

But  these  days,  farmers  and  farm 
wives  are  being  offered  a  sophisti¬ 
cated  course  on  how  to  deal  with 
reporters.  Subjects  covered,  include 
everything  from  how  to  deal  with  a 
hostile  interviewer  to  the  importance 
of  returning  a  reporter’s  phone  calls. 

The  most  sophisticated  training 
also  includes  plenty  of  time  in  front  of 
a  videotape  machine  where  farmers 
are  interviewed  by  “friendly  and  hos¬ 
tile  interviewers.”  Then  the  video¬ 
tape  is  replayed  and  critiqued  for  the 
farmer’s  benefit. 

Grant  Annexstad,  current  presi¬ 
dent  of  the  Minnesota  Com  Growers 
Association  from  St.  Peter,  went 
through  just  that  type  of  session  last 
year  as  part  of  an  intense  two-week 
leadership  training  program  put  on  by 
Ciba-Geigy. 

Annexstad  had  some  public  speak¬ 
ing  experience  before  the  Ciba-Geigy 
training  session,  but  he  said  the  ses¬ 
sion  helped. 

“The  hostile  interview  part  of  the 
training  really  worked  you  up.  But,  it 
taught  me  that  I  need  to  know  the 
facts  and,  if  I  don’t,  I  will  get  the 
information,”  Annexstad  said.  “I 
also  learned  to  avoid  a  confrontation 
in  an  interview.” 

In  his  capacity  as  state  president, 
he  said  reporters  contact  him  for 
interviews  once  or  twice  a  week.  “I 
am  more  comfortable  with  reporters 
now.” 

But  there  was  time  about  10  years 
ago,  when  Annexstad  wasn’t. 

“I  had  an  interview  and  didn’t 
really  know  how  to  talk  to  a  reporter. 
I  made  a  few  statements  that  I 
shouldn’t  have  and  learned  early  that 
you  have  to  think  about  what  you  are 
going  to  say.” 


(Gay  is  a  staff  writer  for  Agri  News,  a 
weekly  farm  newspaper  published  by 
the  Post-Bulletin  Co.  of  Rochester, 


The  Minnesota  president  believes 
strongly  that  farmers  need  media  rela¬ 
tions  training  because,  “it’s  impor¬ 
tant  farmers  project  themselves  as 
competent  with  facts  at  hand.  We  can 
gain  a  lot  of  credibility  this  way  when 
we  are  trying  to  do  something.” 

Skip  Ragland,  public  relations  man¬ 
ager  for  Ciba-Geigy’s  ag  division,  said 
his  firm  is  now  in  the  second  year  of 
the  three-year  training  program  which 
is  being  offered  to  officers  of  the 
National  Cora  Growers  Association 
and  its  state  chapters.  Part  of  the 
training  is  held  at  the  Greensborough, 
N.  C.,  company  headquarters  and 
part  is  held  in  Washington,  D.C., 
where  participants  learn  how  to  lobby 
congressmen. 

Ragland  estimated  that  participants 
come  into  the  media  part  of  the  pro¬ 
gram  “more  nervous  than  hostile 
toward  reporters.” 


Professional  trainers  do  offer  a 
similar  media  relations  training  pro¬ 
gram  that  Ragland  estimated  would 
cost  as  much  as  $2,()(X)-$2,5(X)  for  the 
day.  Ciba-Geigy  is  one  of  only  a  hand¬ 
ful  of  agribusiness  firms  offering  the 
training. 

The  Iowa  Farm  Bureau  offers,  at  no 
cost,  a  three-hour  training  session  for 
members,  similar  to  that  offered  by 
Ciba-Geigy.  Mike  Harris,  IFB  public 
relations  director  and  teacher  for  the 
course,  said  so  far  120  farmers  and 
spouses  have  taken  the  training. 
Some  individuals  have  come  back  a 
second  time. 

The  IFB  course  principally  deals 
with  radio  and  television  interviews, 
Harris  said,  and  emphasizes  “how  to 
sell  ideas.”  The  course  also  puts 
farmers  through  simulated  interviews 
to  see  how  well  they  can  do. 

Currently,  the  National  Farmers 


ers  Union  and  their  state  groups  do 
not  have  a  similar  training  program 
for  members. 

Naiomi  Benson  from  Sterling, 
Colo.,  who  is  national  president  of 
Women  Involved  in  Farm  Econom¬ 
ics,  said  her  group’s  workshops  have 
dealt  with  press  releases  about  what 
colors  to  wear  on  television  and  even 
how  to  maintain  contacts  with  report¬ 
ers. 

Benson  said,  “The  credibility  of 
our  organization  is  judged  on  how  we 
are  seen  in  the  press  so  we  want  to  be 
in  close  contact  with  reporters.  We 
don’t  want  to  waste  time  with  report¬ 
ers  and  want  to  be  quick  and  con¬ 
cise. 

“Wife  members  don’t  have  a  nega¬ 
tive  attitude  about  reporters,”  Ben¬ 
son  said,  “but  all  of  us  have  been 
burned  sometime  or  another  in  the 
press  and  that  makes  us  more  deter¬ 


mined  to  be  more  plain  and  to  make 
our  point  better.” 

Benson  believes  farm  women  are 
leading  the  way  in  developing  good 
media  relations.  She  said,  “Women 
are  moving  to  the  forefront.  Men  who 
have  to  spend  more  time  in  the  field 
are  pushing  wives  out  into  the  public. 
The  husbands  are  saying  somebody 
has  to  stand  up  and  say  something  and 
‘you  go  out  there  and  do  it.’  ” 

The  main  goal  of  the  IFB  training, 
Harris  said,  is  to  teach  members  how 
to  sell  their  ideas  which,  in  turn, 
means  that  they  have  to  communicate 
and  prepare  for  an  interview. 

Participants  are  videotaped  during 
the  training  session.  During  the 
course,  Harris  said,  “We  tell  them 
this  will  be  the  roughest  interview 
they  will  ever  have.” 

A  radio  or  television  microphone 
“is  scary  to  people.  We  want  to  show 


“The  hostile  interview  part  of  the  training  really 
worked  you  up.  But,  it  taught  me  that  I  need  to  know 
the  facts  and,  if  I  don’t,  I  will  get  the  information,’’ 
Annexstad  said. 


Minn.) 


Organization  and  the  National  Farm- 


(Continued  on  page  31) 
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Civil  rights  board  official  criticizes  ‘careerism’  of  black  journalists 


By  Mark  Fitzgerald 

U.S.  Civil  Rights  Commissioner 
Mary  Frances  Berry  warned  black 
journalists  meeting  in  Dallas  not  to 
put  their  career  ahead  of  their  com¬ 
munity. 

“People  did  not  march  and  go  to  jail 
and  die  in  the  civil  rights  movement  so 
you  could  spend  your  time  promoting 
your  own  career  by  any  means  neces¬ 
sary,”  Berry  told  about  1 ,000  jour¬ 
nalists  attending  the  National  Associ¬ 
ation  of  Black  Journalists  convention 


in  Dallas  (Aug.  15). 

“I  remind  you  that  the  journalism 
profession  is  by  and  large  not  a  career 
for  old  men  and  women,”  Berry 
added.  “You  will  be  a  journalist  for 
only  some  of  your  life,  but  you  will  be 
who  you  are  for  all  of  your  life.” 

Berry  told  the  journalists  not  to  let 
their  professional  success  blind  them 
to  what  she  said  is  continuing  race 
prejudice  in  the  United  States. 

“If  you  believe  your  being  black  is 
irrelevant,  try  buying  a  house  in  an 
all-white  neighborhood.  And  if  you 


are  able  to  buy  it  —  experience  living 
in  it,”  Berry  said. 

Berry,  who  has  frequently  clashed 
with  President  Reagan’s  appointees 
on  the  civil  rights  board,  said  black 
journalists  must  become  more  skepti¬ 
cal  in  their  questioning  of  government 
officials  when  covering  black  commu¬ 
nity  issues. 

And  black  reporters,  she  said, 
should  also  spread  the  word  that 
black  African  leaders  favor  the  kind 
of  economic  sanctions  the  Reagan 
administration  has  so  far  opposed. 


South  Africa  dissident  asks  black  reporters’  help 


Black  journalists  must  become 
more  active  in  opposing  South  Afri¬ 
ca’s  institutional  racism,  an  anti¬ 
apartheid  leader  says. 

Speaking  at  the  National  Associa¬ 
tion  of  Black  Journalists  convention 
(Aug.  14),  the  Rev.  Allan  Boesak  said 
South  Africans  feel  abandoned  by 
black  American  reporters. 

“You  ought  to  understand  our  situ¬ 
ation  better  than  anybody  else,”  he 
said. 

“Why  is  it  that  South  Africa’s  peo¬ 
ple  hear  so  little  from  you  now?” 
Boesak  added.  “I  am  pleading  with 
you  —  fight  for  us  for  our  own  sakes, 
and  for  your  own  sakes.  You  shall 
never  be  free  until  we  are  free.” 


Boesak  was  much  more  critical, 
however,  of  his  own  nation’s  press 
corps. 


Rev.  Allan  Boesak  said 
South  Africans  feel 
abandoned  by  black 
American  reporters. 


South  African  journalists,  Boesak 
declared,  “lack  the  courage  to  tell 
(readers)  what  has  happened”  in  the 
country. 

Because  of  the  stringent  press  reg¬ 


ulations  imposed  recently,  “so  pre¬ 
cious  little  (information)  is  filtering 
through  to  the  world,”  Boesak  said. 

Boesak  noted  that  his  own  com¬ 
ments  to  the  convention  meeting  in 
Dallas  might  bring  the  white  govern¬ 
ment’s  wrath  on  him.  The  minister, 
who  was  educated  in  the  United 
States,  has  already  spent  about  a  year 
in  jail  because  of  his  anti-apartheid 
activism. 

Boesak  did  temper  his  remarks 
about  recent  “government  atroci¬ 
ties,”  saying  that  the  emergency  laws 
prohibit  him  from  speaking  of  recent 
disorders. 

—  Mark  Fitzgerald 


J-school  dean  quits  in  dispute  over  training  of  foreign  journalists 


By  Debra  Gersh 

Bernard  S.  Redmont  has  resigned 
as  dean  of  Boston  University’s 
School  of  Public  Communications, 
reportedly  following  a  faculty  dispute 
over  training  Afghan  rebels  as  jour¬ 
nalists  in  Pakistan. 

The  United  States  Information 
Agency  was  given  $500,000  last  year 
by  Congress  to  train  the  rebels  as 
journalists  in  order  to  increase  the 
flow  of  information  about  the  Soviet 
occupation  of  Afghanistan.  The  origi¬ 
nal  proposal  called  for  the  rebels  to  be 
trained  at  Boston  University,  but  the 
USIA  later  called  for  the  training  to 
take  place  in  Peshwar,  Pakistan,  near 
the  Afghanistan  border. 

BU’s  SPC  faculty  found  the  later 
proposal  academically  unsound  and 
impractical,  citing  the  Pakistan  envi¬ 
ronment  teaming  with  secret  agents. 


poor  communications  facilities,  drug 
smuggling  and  theft  as  one  in  which 
the  Afghans  could  not  be  properly 


The  original  proposal 
called  for  the  rebels  to 
be  trained  at  Boston 
University,  but  the  USIA 
later  called  for  the 
training  to  take  place  in 
Peshwar,  Pakistan  . . . 


taught.  Some  members  of  the  faculty 
were  also  reportedly  concerned  over 
possible  political  risks  to  the  school 
and  university. 

Two  proposals  were  submitted  to 
the  USIA.  One  called  for  training  in 


Boston  and  was  endorsed  by  the  SPC 
and  Redmont.  The  other  called  for 
training  in  Pakistan  and  was  in  the 
name  of  BU.  While  faculty  members 
from  SPC  are  welcome  to  participate 
in  the  foreign  site  proposal,  they  can¬ 
not  do  so  under  the  SPC  name. 

The  USAI  accepted  the  latter  offer, 
awarding  $180,000  to  Boston  Univer¬ 
sity  and  $310,000  to  King  Features 
Syndicate  to  create  an  Afghan  news 
agency. 

In  Redmont’s  letter  of  resignation 
to  university  president  John  R.  Silber, 
and  in  the  acceptance  reply,  there  is 
no  mention  of  Afghanistan.  Rather, 
Redmont’s  July  7  letter  reads,  in  part, 
“For  reasons  with  which  you  are 
familiar”  I  am  tendering  my  resigna¬ 
tion  as  dean  of  the  School  of  Public 
Communications,  effective  August  1. 

(Continued  on  page  31) 
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Keeping  it  in  the  famiiy 

New  York  Times  Co.  will  hold  a  special  stockholders  meeting  to  approve 
reclassification  of  shares  in  a  way  intended  to  assure  family  control 


By  Janies  E.  Roper 

The  New  York  Times  Co.  will  hold 
a  special  stockholders  meeting  Sept. 
18  to  approve  reclassification  of 
shares  in  a  way  intended  to  assure 
family  control  of  the  newspaper  for 
generations  to  come. 

The  Times  has  two  classes  of  com¬ 
mon  stock  —  the  publicly  traded 
Class  A,  which  is  entitled  to  elect  30% 
of  the  board  of  directors;  and  family- 
held  Class  B,  which  is  entitled  to  elect 
70%  of  the  board. 

The  Ochs  Trust  owns  80%  of  the 
Class  B  shares  and  18.5%  of  the  A 
shares,  with  lifetime  income  going  to 
Iphigene  Ochs  Sulzberger,  the  family 
matriarch  and  the  mother  of  Times’ 
chief  executive  officer  Arthur  Ochs 
Sulzberger. 

Under  the  plan  that  stockholders 
are  being  asked  to  approve,  each  B 
share  is  being  split  into  one-tenth  of  a 
share  of  B  stock  and  nine-tenths  of  a 
share  of  A  stock.  Upon  Mrs.  Sulzber¬ 
ger’s  death,  the  Ochs  Trust’s  shares 
go  to  her  children  and  through  them  to 
her  grandchildren. 

All  have  signed  a  “Shareholders 
Agreement”  accepting  trust  arrange¬ 
ments  that  restrict  transfer  of  the  con¬ 
trolling  B  shares  outside  the  family  or 
company  until  2 1  years  after  the  death 
of  the  last  survivor  among  the  descen¬ 
dants  of  Mrs.  Sulzberger  who  were 
living  on  Aug.  5. 

If  a  trustee  for  a  descendant  wants 
to  sell  B  shares,  the  shares  must  be 
offered  first  to  other  family  members 
and  then  to  the  company  at  a  price 
equal  to  the  market  value  of  the  A 
shares.  If  there  are  no  takers,  the 
trustee  may  convert  the  B  shares  into 
A  shares  and  sell  the  A’s  on  the  open 
market. 

This  arrangement  is  intended  to 
keep  the  controlling  B  shares  in  the 
hands  of  family  members,  but  at  the 
same  time  provide  A  shares  for  heirs 
to  sell  if  they  need  the  money. 

This  arrangement  seems  intended 
to  avoid  problems  that  in  the  past 
have  beset  some  other  family-owned 
media  organizations  which  have  been 
sold  or  broken  up  because  second- 
and  third-generation  heirs,  uninter¬ 
ested  in  operating  the  companies, 
wanted  to  sell  their  interests  for 


immediate  cash. 

In  other  cases,  trustees  with  a  fidu¬ 
ciary  obligation  to  manage  trust 
assets  for  maximum  profitability  have 
felt  required  to  sell  media  assets  when 
offering  prices  soared. 

Trustees  for  the  Sulzberger  chil¬ 
dren  and  grandchildren  will  be 
directed  to  retain  the  B  shares  except 
under  certain  limited  circumstances. 

The  plan  was  detailed  in  the  notice 
the  Times  sent  to  stockholders  in 
calling  the  special  meeting. 


Arthur  Ochs 
Sulzberger 


Ruth  Sulzberger 
Holmberg 


“Upon  the  death  of  Mrs.  Sulzber¬ 
ger,”  it  said,  “the  Ochs  Trust  will 
terminate  and  the  shares  of  Class  A 
and  Class  B  common  stock  held  by 
the  Ochs  Trust  will  be  distributed  to 
certain  descendants  of  Mrs.  Sulzber¬ 
ger.  The  descendants  who  would  cur¬ 
rently  receive  these  shares  are  Mrs. 
Sulzberger’s  children:  Marian  S.  Hei- 
skell.  New  York;  Ruth  S.  Holmberg, 
publisher  of  the  Chattanooga  (Tenn.) 
Times;  Judith  P.  Sulzberger,  New 
York;  and  Mr.  (Arthur  Ochs)  Sulzber¬ 
ger.  If  any  of  the  children  predecease 
Mrs.  Sulzberger,  the  share  of  the 
deceased  child  would  pass  to  his  or 
her  children  .  .  . 

“Each  of  the  children  and  grand¬ 
children  have  also  executed  an  inden¬ 
ture  of  trust  creating  the  1986  trusts  to 
which  he  or  she  has  assigned  his  or 
her  interest  in  the  Class  B  common 
stock  held  by  the  Ochs  Trust .... 
The  trustees  .  .  .  are  directed 
to  .  .  .  vote  such  Class  B  common 
stock  against  any  merger,  sale  of 
assets  or  other  transactions  pursuant 
to  which  control  of  the  New  York 
Times  newspaper  passes  from  the 
trustee  unless  they  unanimously 


determine  that  the  primary  objective 
of  the  1986  trusts,  which  is  to  maintain 
the  editorial  independence  and  in¬ 
tegrity  of  the  New  York  Times  and  to 
continue  it  as  an  independent  news¬ 
paper.  .  .can  be  achieved  better  by 
the  sale,  distribution  or  conversion  of 
such  stock  or  by  the  implementation 
of  such  transaction  .  .  . 

“The  trustees  of  a  1986  trust  may 
make  distributions  of  Class  A  com¬ 
mon  stock  but  are  required  to  bear  in 
mind  the  need  to  retain  property  in  the 
trust  (other  than  B  common  stock)  of 
sufficient  value  to  pay  any  estate, 
transfer  or  generation-skipping  taxes 
for  which  the  trust  may  be  liaMe.  No 
such  taxes  will  be  payable  upon  the 
death  of  Mrs.  Sulzberger,  and  the 
children  have  agreed  to  provide  for 
the  payment  of  all  such  taxes  due  on 
their  respective  deaths  from  their 
other  assets.” 

At  the  stockholders  meeting,  share 
owners  also  will  be  asked  to  approve 
an  increase  in  the  number  of  out¬ 
standing  shares  to  permit  a  previously 
announced  two-for-one  split  of  the 
A’s  and  a  100%  stock  dividend  of  the 
B  shares,  accompanied  by  an  increase 
in  the  cash  dividend.  They  vote  on  the 
overall  plan  to  allow  conversion  of 
B’s  into  A’s  because  this  potential 
increase  in  the  number  of  A’s  techni¬ 
cally  dilutes  the  value  of  each  share  in 
that  classification. 


Standardized 
invoices  are 
ready  for  use 

Standardized  invoices  for  newspa¬ 
per  advertising  billing  has  become  a 
reality,  as  Frank  Savino,  vice  presi¬ 
dent  of  marketing  at  The  Record  of 
Bergen  County,  N.J.,  and  Jack  Con¬ 
don,  senior  vice  president-retail  at 
Knight-Ridder  Newspaper  Sales  in 
New  York  City,  unveiled  a  guide  to 
Standardized  Advertising  Invoices 
(SAI)  at  the  summer  meeting  of  the 
International  Newspaper  Advertising 
and  Marketing  Executives. 

(Continued  on  page  31) 
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McCrohon  named  president  of  UPl;  Hughes  becomes  chief  editor 


Maxwell  McCrohon,  for  three 
years  executive  vice  president  and 
chief  editor  of  United  Press  Interna¬ 
tional,  has  been  named  president  and 
chief  executive  officer  by  the  news 
agency’s  new  owner. 

McCrohon,  58,  who  joined  UPI 
from  the  Chicago  Tribune,  succeeds 
Luis  Nogales,  who  resigned  soon 
after  Mexican  publisher  Mario  Vaz- 
quez-Raha  bought  UPI  out  of  reorga¬ 
nization  under  Chapter  1 1  of  federal 
bankruptcy  laws. 

Taking  over  for  McCrohon  as  edi¬ 
tor  in  chief  is  Malcolm  “Mike” 
Hughes,  52,  who  has  held  a  number  of 
positions  during  30  years  at  UPI  and 
was  most  recently  executive  editor 
and  vice  president  for  international 
divisions. 

Hughes  said  there  will  be  “no 
immediate,  startling  changes”  in  the 
UPI  product  under  his  leadership.  He 
said  he  expects  to  continue  efforts 
begun  under  McCrohon. 

“There’ll  be  subtle  changes  I’ll 
make  as  we  go  along,”  he  said. 

Hughes  said  he  would  tighten  up  on 
mistakes  of  fact  and  grammar  and  the 
agency  would  look  into  areas  of 
change. 

Immediate  efforts  are  aimed  “to 
stop  the  bleeding,  stop  the  cancella¬ 
tions,”  he  said. 


Max  McCrohon 

However,  Hughes  said  the  hiring  of 
51  staffers  was  underway  as  part  of 
rebuilding  the  organization  that  suf¬ 
fered  the  loss  of  experienced  staffers 
and  subscribers  during  several  years 
of  severe  financial  and  management 
problems  under  previous  ownership. 

Prior  to  joining  UPI,  McCrohon 
served  as  managing  editor  and  editor 
of  the  Chicago  Tribune,  and  as  vice 
president/news  for  the  Tribune  Com¬ 
pany,  the  newspaper’s  parent  firm. 


Hughes  has  worked  in  a  variety  of 
positions  for  UPI,  including  execu¬ 
tive  sports  editor,  editor  for  United 
Press  Canada,  editor  for  UPI’s  east¬ 
ern  region,  and  general  manager  for 
the  New  York  metro  region. 

Newspaper  ad 
spending  up 
6.5%  in  May 

Newspaper  advertising  expendi¬ 
tures  in  May  totaled  $2,306  billion,  a 
6.5%  increase  over  May  1985, 
according  to  preliminary  estimates  by 
the  Newspaper  Advertising  Bureau. 

Retail  expenditures,  the  largest  cat¬ 
egory  of  newspaper  advertising,  rose 
5.5%  to  $1,203  billion.  Spending  for 
national  was  up  1.4%  to  $304  million, 
and  classified,  the  fastest  growing  cat¬ 
egory  since  1982,  gained  10.3%  to 
$799  million. 

For  the  year  to  date,  newspaper 
advertising  expenditures  totaled 
$10,548  billion,  an  increase  of  5.8% 
over  the  same  period  in  1985.  Spend¬ 
ing  for  retail  ads  was  up  4.4%  to 
$5,416  bilion,  while  national  rose  by 
2.9%  to  $1,409  billion  and  classified 
showed  an  increase  of  9.0%  to  $3,722 
billion. 


Murdoch  buys  Boston  tv  station;  must  divest  Boston  Herald 


The  recent  announcement  that 
Rupert  Murdoch  has  agreed  to  buy 
WXNE-tv  in  Boston,  means  that  he 
will  eventually  have  to  sell  the  Boston 
Herald. 

Murdoch  plans  to  seek  a  waiver  for 
“a  reasonable  period  of  time”  from 
Federal  Communications  Commis¬ 
sion  rules  that  prohibit  one  company 
from  owning  a  tv  station  and  a  news¬ 


paper  in  the  same  city. 

Murdoch  has  until  1988  to  divest 
the  New  York  Post  because  he  owns 
WNYW-tv  in  New  York  City. 

The  acquisition  of  WXNE  would 
boost  Murdoch’s  planned  fourth  tv 
network,  with  seven  stations,  to  a 
60%  potential  audience  reach  nation¬ 
wide. 

Murdoch,  who  also  owns  a  tv  sta¬ 


tion  in  Chicago,  recently  sold  the  Chi¬ 
cago  Sun-Times  to  a  group  of  inves¬ 
tors,  including  Robert  Page,  the 
newspaper’s  publisher,  because  of 
the  FCC  regulation. 

It  is  possible  that  Murdoch  might 
seek  an  exemption  from  the  FCC  in 
those  remaining  markets  where  he  is 
being  required  to  divest. 


Local  investors  to  buy  Alexandria  (Va.)  Gazette 


The  Alexandria  (Va.)  Gazette, 
which  claims  to  be  the  oldest  daily 
newspaper  in  the  United  States,  may 
be  sold  to  a  group  of  local  investors 
The  group  announced  an  agree¬ 
ment  to  purchase  the  paper  from 
Hong  Kong-based  Sing  Tao  Interna¬ 
tional  Inc. ,  with  the  closing  to  come  in 
about  two  months 
The  buying  group  includes  John  W. 
Hanes  Jr.,  owner  of  the  Alexandria 
Port  Packet,  a  lively,  free-distribu- 
tion  weekly  of  29,000  circulation  that 
was  founded  1 1  years  ago.  Hanes  is  a 
member  of  the  Hanes  hosiery¬ 


manufacturing  family.  Also  in  the 
buying  group  are  Alexandria  develop¬ 
er  Peter  C.  Labovitz  and  other  local 
businessmen  who  were  not  identified. 
Purchase  terms  were  not  announced. 

More  ownership  changes  appear  on 
pages  32  &  33. 

John  E.  Mantle,  formerly  with 
United  Press  International,  has  been 
employed  to  make  long-range  plans 
for  joint  operation  of  the  Gazette  and 
Packet  in  Alexandria,  just  across  the 


Potomac  river  from  Washington, 
D.C. 

Sing  Tao  bought  the  Gazette  in  1979 
and  has  lost  money,  as  did  a  South 
Carolina  group  that  had  previously 
acquired  it  in  1973. 

The  Gazette,  now  published  five 
days  a  week  with  a  circulation  of 
10,500,  was  founded  as  a  weekly  on 
Feb.  5,  1784.  Memorable  issues 
reported  the  death  of  George 
Washington  and  the  British  burning  of 
the  Capitol  in  the  War  of  1812. 

—  James  E.  Roper 
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An  activist  battles  for  Latin  American  press  freedom 


inter  American  Press  Association  president  Ed  Harte,  publisher  of  the 
Corpus  Christ!  (Tex.)  Caller-Times  talks  about  the  press  south  of  the  border 


By  David  Sedeno 

In  the  past  six  months,  three  Mexi¬ 
can  journalists  have  been  gunned 
down  and  the  governments  in  Nica¬ 
ragua  and  Mexico  have  silenced 
opposition  publications. 

Edward  H.  Harte,  publisher  of  the 
Corpus  Christi  (Tex.)  Caller-Times 
and  president  of  the  Inter  American 
Press  Association,  constantly  pon¬ 
ders  the  ramifications  of  such 
developments. 

“One  wishes  that  people  in  all  the 
free  countries  and  throughout  the 
world  realize  that  there  can  be  no 
effective  democracy  without  freedom 
of  expression,  freedom  to  criticize, 
freedom  to  suggest  other  ways  of 
doing  things,  which  generally 
becomes  freedom  of  the  press,” 
Harte  said. 

Harte  —  the  son  of  the  late  Hous¬ 
ton  Harte,  who  co-started  a  family 
publishing  empire  —  frequently 
writes  about  Mexican  politics  and 
press  intimidation  in  Latin  America. 

The  63-year-old  publisher,  who  is 
fluent  in  Spanish,  said  events  in  Latin 
America,  from  natural  disasters  to 
economic  and  political  problems, 
affect  life  in  Texas. 

In  recent  months,  governments 
and,  perhaps,  organized  crime  have 
made  the  press  a  target  south  of  the 
Texas  border. 

In  mid-July  in  Matamoros,  Mexico, 
the  publisher  and  the  editor  of  a  news¬ 
paper  critical  of  government  officials 
and  criminals  were  shot  to  death  out¬ 
side  their  newspaper  office.  The 
publisher  of  two  other  outspoken  bor¬ 
der  newspapers  was  slain  a  month 
earlier  at  his  home  in  Reynosa,  Mex¬ 
ico. 

Nicaragua’s  Sandinista  govern¬ 
ment  shut  down  the  opposition  news¬ 
paper  La  Prensa  in  June  after  the 
U.S.  House  of  Representatives  voted 
to  give  $100  million  in  aid  to  rebels 
fighting  the  government.  The  Sandi¬ 
nista  government  argued  that  La 
Prensa  was  aligned  with  U.S.  inter¬ 
ests  in  the  region. 

(Sedeno  is  a  writer  for  the  Associated 
Press.) 


And  the  Mexican  government  last 
spring  cracked  down  on  the  opposi¬ 
tion  magazine  Impacto,  deposing  the 
editor  and  installing  its  own.  Officials 
said  they  were  doing  so  on  behalf  of  a 
minority  stockholder  who  had  a  suit 
dating  back  24  years,  Harte  said. 

Harte  has  numerous  contacts 
beyond  the  southern  border  and  was 
advised  soon  after  each  of  the  slay¬ 
ings  and  government  infringements. 

In  each  case,  his  organization 
immediately  protested  to  the  respec¬ 
tive  governments. 

“The  right  to  license  is 
also  the  right  to  revoke 
the  license.  That  is  why 
it  is  regarded  as  an 
impediment  to  free 
expression,”  Harte  said. 


It  urged  Mexican  President  Miguel 
de  la  Madrid,  through  a  telegram,  to 
solve  quickly  the  journalists’  slayings 
and  to  punish  those  responsible.  And 
it  denounced  the  actions  by  the  Mexi¬ 
can  government  in  taking  over  the 
opposition  magazine. 

It  also  denounced  the  Nicaraguan 
government’s  actions,  saying  it 
“showed  the  Sandinista’s  true  col¬ 
ors”  and  that  Nicaragua  had  reneged 
on  a  promise  made  to  the  Organiza¬ 
tion  of  American  States  in  1979  that  it 
would  allow  free  institutions  in  the 
country. 

The  Inter  American  Press  Associa¬ 
tion  can  be  the  voice  for  1,500  news¬ 
papers  in  the  Western  Hemisphere. 
Organized  shortly  before  World  War 
II,  it  gained  strength  afterward,  Harte 
said. 

“Through  organizations  like  the 
Inter  American  Press  Association, 
countries  can  be  encouraged  to  sup¬ 
port  free  institutions,”  Harte  said. 
“Organizations  like  that  can  come  to 
the  defense  of  individual  newspapers, 
broadcasters,  magazines,  which  are 
having  a  hard  time  from  the  govern¬ 
ment.” 

Harte  said  Latin  American  coun¬ 


tries  ruled  by  dictators  are  notorious 
for  curbing  freedom  of  the  press. 

He  said  13  Latin  American  coun¬ 
tries  have  laws  that  seek  to  license 
journalists,  but  a  recent  ruling  in  San 
Jose,  Costa  Rica,  said  those  laws 
were  unfair. 

“The  most  positive  thing  that  has 
happened  in  the  past  year  is  the  deci¬ 
sion  by  the  Inter- American  Court  that 
a  law  in  Costa  Rica  that  said,  in  effect, 
you  had  to  belong  to  the  union  of 
newspaper  writers  in  order  to  write 
for  a  newspaper  was  against  the  Inter- 
American  Convention  on  Human 
Rights  which  guarantees  free  expres¬ 
sion,”  Harte  said. 

He  said  the  organization  continues 
to  send  telegrams  to  those  13  coun¬ 
tries  to  get  the  laws  off  the  books. 

“The  right  to  license  is  also  the 
right  to  revoke  the  license.  That  is 
why  it  is  regarded  as  an  impediment  to 
free  expression,”  Harte  said. 

He  said  Latin  American  countries 
which  ousted  their  military  leaders  or 
dictators,  as  in  Haiti,  have  started  to 
liberalize  freedom  of  expression  and 
freedom  of  the  press. 

Although  freedom  of  the  press  is 
guaranteed  in  the  U.S.  Constitution, 
the  United  States’  record  regarding 
the  media  is  not  clean,  Harte  said. 

“It’s  a  constant  vigilance,”  Harte 
said.  “Nearly  every  administration 
has  attempted  to  manipulate  the 
press.” 

The  most  recent  example,  he  said, 
involved  reporters  covering  an 
espionage  trial  in  Baltimore.  The  Cen¬ 
tral  Intelligence  Agency  had 
threatened  to  prosecute  reporters  at 
the  Washington  Post,  among  other 
media,  if  they  published  information 
regarded  as  harmful  to  national  secu¬ 
rity. 

Harte  said  the  sensitive  informa¬ 
tion  wasn’t  made  public  several  years 
ago  and  governments  unfriendly  to 
the  United  States  already  knew  about 
it. 

Because  of  intimidation  by  their 
governments,  some  reporters  and 
newspapers  in  Latin  America  censor 
themselves,  Harte  said.  Media  in  the 
United  States  might  soon  take  the 
(Continued  on  page  27) 
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Baseball  manager  learns  a  lesson 

After  nine-day  stint  writing  a  newspaper  coiumn,  San  Francisco  Giants’ 
manager  gives  it  up  after  getting  negative  reaction  from  some  readers 


CHRONICLE  EXCLUSIVE/  THE  GIANTS'  INSIDE  STORY  BY  ROGER  CRAIG 


A  First-Place  Team  Full  of  Humm-Baby 


Ma.  156  «**  THUKSOWT.  JUHT  17.  W66  777-1111  25CEWn 


Fiery  Traa^  V  1  BankAmerico  Posts 

Roger  Craig's  first  column  got  good  reaction. 


By  M.L.  Stein 

San  Francisco  Giants’  manager 
Roger  Craig  has  learned  that  writing  a 
newspaper  column  may  be  tougher 
than  running  a  baseball  team. 

It’s  not  that  he  found  the  writing 
itself  so  hard,  but  fan  reaction  appar¬ 
ently  was  more  than  he  and  the 
Giants’  management  could  stand. 

In  any  event,  his  nine-day  stint  as  a 
San  Francisco  Chronicle  baseball 
columnist  ended  abruptly  July  26  to 
the  regret  of  sports  editor  Dan 
McGrath  and  Chronicle  executive 
editor  Bill  German,  who  had  hatched 
the  idea. 

But  Giants’  president  Al  Rosen 
indicated  relief  that  Craig’s  fling  into 
journalism  is  over  —  at  least  for  the 
time  being. 

It  all  started  July  17,  when  McGrath 
approached  Craig  about  doing  the  col¬ 
umn. 

“For  the  first  time  in  10  years  the 
Giants  are  having  a  good  season,” 
McGrath  told  E&P.  “Attendance  is 
up  and  there  is  a  tremendous  amount 
of  fan  interest.  Craig  is  an  articulate 
guy  in  a  down-home  way  and  we 
thought  the  column  would  be  a  good 
way  to  capitalize  on  him  and  the 
team.” 

The  Chronicle  “definitely  made  it 
worth  his  while”  in  terms  of  money 
and  did  not  hold  him  to  a  specific 
number  of  columns  per  week,” 
according  to  McGrath. 

“We  figured  if  he  wanted  to  take  a 
day  off  and  play  golf  that  was  okay 
with  us,”  he  added. 

The  column  was  kicked  off  with 
emphasis  on  July  17,  appearing  on 
Page  One,  above  the  logo  in  the  main 
news  section. 

In  his  first  effort,  Craig  explained 
the  origin  of  “Humm-baby,”  Giants 
pep  chatter  that  had  caught  the  imagi¬ 
nation  of  fans. 

Everything  appeared  to  be  going 
fine,  McGrath  recalled. 

Readers  seemed  to  like  the  column 
and  Craig  was  delivering  it  regularly. 

A  Chronicle  reporter,  McGrath 
said,  would  meet  before  and  after 
games  with  Craig  to  discuss  the  sub¬ 
ject  of  the  column.  The  manager 
would  then  put  his  thoughts  on  tape. 

“Actually,  we  did  very  little 


rewrite  or  editing,”  McGrath  dis¬ 
closed.  Craig’s  grammar  was  okay 
and  we  wanted  to  keep  the  flavor  of 
his  homespun  comments.” 

Trouble  started  when  the  Giants 
went  on  a  disastrous  road  trip  during 
which  they  fell  out  of  first  place. 

But  the  end  came  after  a  game  with 
the  St.  Louis  Cardinals  in  which  both 
teams  engaged  in  a  brawl,  including 
Craig  and  Cardinals’  manager  Whitey 
Herzog. 

The  next  day  Craig  made  the  fight 
the  focus  of  his  column,  defending  his 
and  the  team’s  involvement  in  the 
fracas,  which  erupted  over  Cardinals’ 


base-stealing.  The  Giants  lost  the 
game. 

Fan  letters,  virtually  all  of  them 
negative,  poured  into  both  the 
Chronicle  and  the  Giants’  office. 

”...  Craig  should  leave  the  writ¬ 
ing  to  columnists  and  start  managing 
again,”  complained  one  reader  to  the 
newspaper. 

Another  wrote:”  .  .  .  First,  if 
Roger  the  manager  would  stick  to 
managing  and  leave  sportswriting 
alone,  the  Giants  just  might  bounce 
back.” 

Still  another  reader  accused  the 
Chronicle  of  doing  the  Giants  “no 


Craig's  ninth  column  brought  him  enough  heat  from  readers  to  warrant 
his  giving  up  the  column. 
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good  by  hiring  Roger  Craig  to  write  a 
column,  and  I  believe  you  should  take 
immediate  steps  to  undo  the  bad 
effects  of  your  poor  judgment.  Your 
hiring  him  constitutes  a  serious  threat 
to  the  Giants’  current  success.” 

The  letters,  about  15  in  all,  were 
considered  routine  at  the  Chronicle, 
but  the  Giants’  management  may 
have  had  a  different  view. 

McGrathe  said  the  club  declined  to 
say  how  many  letters  it  received,  not¬ 
ing  only  that  the  volume  was  “heavy” 
and  overwhelmingly  critical  of 
Craig’s  column. 

McGrath  observed  that  the  letters 
to  the  paper  “were  nothing  compared 
to  what  our  other  columnists  get  for  a 
controversial  piece.” 

Following  the  letters,  Rosen,  who 
had  initially  given  his  approval  of  the 
column,  notified  the  Chronicle  that  he 
wanted  to  cancel  it,  asserting  it  was 
too  much  of  a  burden  on  Craig. 

He  insisted  the  letters  were  a 
“small  factor”  in  his  decision  to  have 


Craig  cease  writing  the  column,  the 
Chronicle  said. 


"...  Craig  should 
leave  the  writing  to 
columnists  and  start 
managing  again,” 
complained  one  reader 
to  the  newspaper. 


Rosen,  the  Chronicle  reported  in  a 
July  30  story,  added,  however:  “I 
don’t  know  what  segment  of  the  audi¬ 
ence  takes  the  time  to  write,  but  these 
were  not  crank  letters.  They  raised 
the  point  that  the  fight  column  was  a 
bad  example,  or  bad  precedent  — 
what  happens  if  another  incident 
occurs  that  he’s  called  upon  to 
explain  or  defend?” 

The  paper  further  quoted  Rosen  as 
saying:  “In  the  heat  of  a  pennant 


fight,  a  manager  has  so  many  things  to 
deal  with  that  are  mental  in  nature, 
and  outside  activities  can  be  mentally 
exhausting.  I  think  it’s  wearing  on 
Roger.  If  it  isn’t  now,  it  would  get  to 
be  mentally  debilitating.” 

McGrath  said  the  Chronicle  reluc- 
tariy  released  Craig  from  his  con¬ 
tract  after  the  manager  concurred 
with  Rosen. 

“I’m  sorry  about  this,”  the  sports 
editor  said  in  an  interview.  “It  was  a 
fun  column  and  it  was  something  that 
no  other  Major  League  manager  is 
doing  on  a  newspaper  as  far  as  I 
know.” 

McGrath  reported  Craig  left  the 
door  open  to  renew  the  column  if  the 
Giants  get  into  the  National  League 
playoffs. 

German  said  he  was  “sorry  to  see 
this  thing  come  apart.” 

“He  pointed  out,  however,  that  the 
Giants  lost  four  straight  games  after 
Craig  stopped  writing  the  column. 


NFL  coach  critical  of  sports  columnists 

Says  they  belong  in  the  entertainment  business,  not  in  journalism 


By  M.L.  Stein 

Los  Angeles  Rams  coach  John 
Robinson  says  he  likes  newspapers 
and  depends  on  them  for  information 
with  one  exception:  sports  colum¬ 
nists. 

They  belong  in  the  entertainment 
business,  not  journalism,  he  indicated 
in  a  recent  speech  to  the  California 
Society  of  Newspaper  Editors. 

Robinson’s  chief  gripe  was  that  col¬ 
umnists  are  often  not  only  wrong,  but 
seemingly  immune  from  criticism. 

“I  feel  that  anyone  can  express  an 
opinion,  but  in  your  industry  ...  the 
columnist  should  have  to  defend  that 
opinion,”  he  asserted.  “If  I  write  a 
column  every  day  saying  that  some¬ 
one  is  not  competent,  somebody 
ought  to  be  reviewing  me.  You  review 
politicians.  1  am  being  evaluated  200 
days  a  year,  but  there  is  no  critical 
judgment  of  a  columnist  who  is  read 
by  millions  of  people.” 

Robinson  was  particularly  in¬ 
censed  by  what  he  alleged  was  unfair 
column  treatment  last  season  of  Rams 
quarterback  Dieter  Brock  who,  he 
conceded,  had  “two  awful  football 
games  at  the  end  of  the  season  that 
deserved  criticism.”  The  Rams  lost 
the  NFC  playoff  to  the  Chicago 
Bears,  who  went  on  to  win  the  Super 
Bowl. 

But,  Robinson  continued.  Brock  or 
any  other  athlete  “should  be  treated 


with  respect.  Dieter  Brock  is  a  some¬ 
what  hated  man,”  a  fact  for  which 
Robinson  blames  local  columnists. 

He  also  noted  that  earlier  in  the 
season  Brock  was  named  “NFL 
Player  of  the  Week”  but  was  still 
called  “lousy”  in  seven  columns. 

Robinson  compared  sports  colum¬ 
nists  to  needling  entertainer  Don 
Rickies,  but  noted  that  Rickies,  at  the 
close  of  his  act,  reveals  that  he  was 
just  kidding. 


“I  am  being  evaluated 
200  days  a  year,  but 
there  is  no  critical 
judgment  of  a  columnist 
who  is  read  by  millions 
of  people.” 


The  difference,  he  went  on,  is  that 
“you  confuse  the  reader.  He  believes 
you.  He  thinks  you  are  making  an 
important  point  relative  to  this  human 
being  or  that  group  of  human  beings.” 

In  the  case  of  Brock,  Robinson 
said,  the  reader  “can  no  longer  sepa¬ 
rate  the  man’s  performance  from  the 
man.” 

Such  attacks  bode  no  good  for 
sports  or  society,  Robinson  warned. 
He  said  the  U.S.  is  “not  too  far”  from 
the  European  soccer  riots  in  recent 


years. 

“When  someone  leans  over  the  rail 
screaming  at  me,  you  may  not  be 
responsible  for  the  loose  screw  in  his 
head  but  you  have  created  an  environ¬ 
ment”  for  this  kind  of  behavior,  the 
coach  said. 

“I  believe  you  have  to  create  an 
environment  in  which  that  guy  lean¬ 
ing  over  the  rail  doesn’t  feel  he  has  the 
backing  that  it’s  okay,”  the  coach 
added. 

He  said  he  classes  sports  colum¬ 
nists  as  entertainers  with  an  “act.” 

“They  are  advancing  their  careers 
and  people  in  the  sports  world  are  the 
foils  they  use  to  express  this  act,” 
Robinson  declared. 

Robinson  did  not  mention  any  col¬ 
umnists  by  name,  but  Los  Angeles 
Herald  Examiner  sports  columnist 
Doug  Krikorian  replied  anyway. 

Krikorian,  who  has  been  one  of 
Brock’s  critics,  used  a  column  to  blast 
Robinson  and  Brock.  He  charged  that 
Robinson’s  speech  to  CSNE  was  an 
attempt  to  “manipulate  the  editorial 
content  of  future  stories  concerning 
the  Rams.” 

Krikorian  called  Robinson  a  “cun¬ 
ning  man,  a  charismatic,  forceful 
speaker  skilled  in  the  hyperbolic 
utterances  and  euphemistic  disclaim¬ 
ers  of  award-winning  car  salesmen. 
There  is  a  Machiavellian  quality  in 
Robinson’s  nature  —  as  there  are  in 
(Continued  on  page  27) 
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Trio  honored 
by  INAME 

Three  retiring  newspaper  execu¬ 
tives  were  awarded  the  International 
Newspaper  Advertising  and  Market¬ 
ing  Executives  President’s  Council 
Award  of  Distinction  at  the  associa¬ 
tion’s  summer  meeting  in  Vancouver, 
B.C. 

Recipients  were:  Mac  Morris,  vice 
president  and  head  of  the  national 
sales  staff  at  the  Newspaper  Adver¬ 
tising  Bureau;  Dick  Neale,  NAB  vice 
president  of  food  advertising;  and 
Bob  Roberts,  vice  president  and 
assistant  secretary  at  the  Audit 
Bureau  of  Circulations. 

Wessels  starts 
photo  service 

Hugo  Wessels,  former  manager  of 
United  Press  International  news  pic¬ 
tures  in  Washington,  has  organized 
Photopress  International  to  make  and 
transmit  special-request  news  photos 
from  Washington. 

Wessels  can  transmit  images  by 
telephone  line  to  any  newspaper  hav¬ 
ing  a  machine  to  receive  UPI  or  Asso¬ 
ciated  Press  photos  by  wire.  He  also 
can  send  to  equipment  used  by  news¬ 
papers  in  Europe. 

Wessels  and  his  associate,  Carolyn 
Kleiman,  use  freelance  photogra¬ 
phers  to  shoot  requested  pictures. 
The  images  are  processed  at  Photo¬ 
press  offices  at  2  Logan  Circle, 
Washington,  D.C.,  and  transmitted 
over  equipment,  manufactured  by 
Sat-Fax  Co.,  Dallas,  that  is  compati¬ 
ble  with  a  wide  variety  of  receiving 
machines. 

Top  PR  agencies 
plan  to  merge 

Hill  &  Knowlton  Inc.,  the  nation’s 
second-biggest  public  relations  firm, 
has  agreed  in  principle  to  acquire 
most  of  the  business  of  the  number 
three  firm,  Carl  Byoir  &  Associates, 
in  a  deal  that  would  make  it  the  U.S.’s 
largest  PR  firm. 

The  price  was  not  disclosed,  but  an 
Associated  Press  dispatch  quoted  an 
unidentified  source  as  saying  it  was 
$12  million. 

Robert  L.  Dilenschneider,  presi¬ 
dent  and  chief  executive  at  Hill  & 
Knowlton  —  a  JWT  Group  Inc. 
subsidiary  —  said  the  deal,  expected 


to  be  closed  at  the  end  of  September, 
would  bring  his  firm  a  client  roster 
that  accounted  for  fee  income  in 
excess  of  $17  million  in  1985.  Byoir’ s 
parent  company  is  Foote,  Cone  & 
Belding  Communications  Inc. 

In  June,  Hill  &  Knowlton  agreed  to 
buy  Gray  and  Co.  Worldwide  Com¬ 
munications,  a  Washington,  D.C.- 
based  PR  and  public  affairs  firm.  The 
fees  from  Gray’s  clients  and  $17  mil¬ 
lion  in  fees  from  Byoir  clients  would 
have  boosted  Hill  &  Knowlton ’s  1985 
fees  to  more  than  $110  million,  plac¬ 
ing  it  ahead  of  number  one  Burson- 
Marstellar,  which  had  1985  fees  of 
$104.6  million. 

Reuters  cancels 
plans  for 

shortened  service 

Reuters  has  decided  not  to  intro¬ 
duce  a  shortened  news  wire  designed 
for  smaller  newspapers. 

The  service,  which  was  abandoned 
after  testing  and  before  being  offered 
for  sale,  was  part  of  the  London- 
based  news  service’s  increased  effort 
to  tap  the  U.S.  and  Canadian  markets 
as  a  supplemental  news  wire. 

“We  test-marketed  it  and  just  found 
we  could  offer  our  full  service  for 
somewhat  higher  rates  and  be  more 
attractive,”  said  Mary  Ellen  Shearer, 
sales  executive  for  Reuters. 

She  said  small  papers  saw  that 
there  was  a  lot  in  the  full  news  wire 
that  they  wanted  and  that  it  was  not  as 
voluminous  as  they  had  expected. 

Controversial 
R.J.  Reynolds 
ad  upheld 

An  administrative  law  judge  dis¬ 
missed  a  Federal  Trade  Commission 
complaint  against  an  R.J.  Reynolds 
ad  on  smoking,  ruling  that  the  adver¬ 
tisement  was  protected  by  the  First 
Amendment. 

The  FTC’s  complaint  charged  that 
Reynolds’  statement,  which  appeared 
in  major  newspapers  and  magazines 
last  year,  misrepresented  the  results 
of  a  government  study  on  smoking 
and  health,  and  failed  to  disclose  cer¬ 
tain  details  about  the  study’s  findings, 
according  to  an  Associated  Press  dis¬ 
patch. 

Entitled  “Of  Cigarettes  and  Sci¬ 
ence,”  the  ad  contended  that  govern¬ 
ment  studies  indicated  smoking  is  not 
as  hazardous  as  the  public  has  been 
told  and  challenged  the  relationship 


between  smoking  and  heart  disease. 

According  to  the  AP  story,  FTC 
administrative  law  judge  Montgom¬ 
ery  K.  Hyun  dismissed  the  June  16 
complaint,  saying  that  even  if  the  ad 
was  inaccurate  and  incomplete,  it  still 
enjoys  First  Amendment  protection. 

In  his  decision,  Hyun  said  the  issue 
in  the  case  was  whether  the  Reynolds’ 
cigarette  statement  should  be  classi¬ 
fied  as  “commercial  speech,”  which 
has  limited  First  Amendment  protec¬ 
tion,  or  “non-commercial”  speech, 
which  is  fully  protected  by  the  Con¬ 
stitution. 

Hyun  concluded  that  the  ad  con¬ 
tained  non-commercial  speech, 
because  the  statement  “is  an  editorial 
ad  expressing  Reynolds’  point  of  view 
on  the  issue  of  smoking  and  health. 

Hyun  was  further  quoted  as  saying, 
“Editorial  or  non-commercial  speech 
such  as  the  Reynolds’  ad  does  not  lose 
the  full  protection  of  the  First  Amend¬ 
ment  simply  because  it  contains  inac¬ 
curate  or  incomplete  information  or 
some  language  which  may  arguably 
be  construed  or  misconstrued  to 
imply  a  promotional  message.” 

Canino  to 
head  SNA 

William  Canino,  vice  president  and 
publisher  of  the  Sentinel  Publishing 
Co.  of  East  Brunswick,  N.J.,  was 
elected  president  of  Suburban  News¬ 
papers  of  America  during  the  group’s 
Summer  Management  Conference  in 
New  Orleans. 

Sentinel  Publishing  newspapers 
serve  nine  communities  in  Central 
New  Jersey.  Its  parent  firm  is  Greater 
Media  Inc.,  where  Canino  serves  as 
vice  president-publishing. 

Elected  to  one-year  terms  were: 
Stephen  Rose,  president  and  pub¬ 
lisher  of  Sun  Publications  in  Overland 
Park,  Kan.,  as  first  vice  president; 
Lewis  S.  Fisher,  president  and  pub¬ 
lisher  of  Fisher  I^blications  in  San 
Antonio,  Tex.,  as  second  vice  pres¬ 
ident;  Christopher  Larsen,  president 
and  publisher  of  Imprint  Inc.  in  West 
Hartford,  Conn.,  as  secretary;  and 
William  G.  Starks,  vice  president  of 
the  Centralia  (Ill.)  Sentinel,  as 
treasurer. 

Elected  to  three-year  terms  on  the 
SNA  board  of  directors  were:  Ed¬ 
ward  Dulin,  vice  president  of  Inde¬ 
pendent  Newspapers  in  Scottsdale, 
Ariz.;  Jack  Winter,  publisher  and 
president  of  the  Reporter! Progress 
newspapers  in  Downers  Grover,  Ill.; 
and  J.  Leland  Gourley,  publisher  and 
editor  of  Nichols  Hills  Publishing’s 
Friday. 
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At  the  San  Francisco  Examiner, 
America’s  finest  writers 
are  front  page  news. 


PETE  AXTHELM 
San  Francisco  Examiner 
April  6,  1986 

...history  does  indicate  that  ballparks  have  fairly  minimal 
impact  on  what  happens  within  them.  Yankee  Stadium,  after 
all,  was  The  House  That  Ruth  Built.  It  didn’t  build  Ruth.  It  is 
churlish  to  quibble  that  it  more  recently  became  The  House 
That  Taxes  Rebuilt  so  the  Yankees  could  profit,  because  folks 
still  pay  to  see  George  Steinbrenner’s  highly  paid  stars,  not 
the  picturesque  crevices  that  overpaid  contractors  left  in  the 
facade. 


TIM  CAHILL 

San  Francisco  Examiner 

May  8, 1986 

The  gorilla  charged  perhaps  five  yards.  His  roar  started  at  a 
high  register  then  dropped,  as  a  donkey's  bray  vnU.  It  was 
hard  to  see  him  through  the  vegetation,  but  he  was  standing, 
beating  his  chest  and  the  slapping  thuds  seemed  impossibly 
loud....  he  tore  a  branch  from  a  tree  —  a  branch  the  size  of  a 
fullback’s  thigh  —  and  threw  it  to  the  ground.  He  jumped  up 
and  down.  He  hooted  at  us.  I  suppose,  if  I  were  sitting  home 
watching  that  disply  on  video  tape,  it  might  seem  humorous, 
like  a  child’s  temper  tantrum.  In  the  jungle,  it  was  terrify¬ 
ing. 


NANCY  FRIDAY 
San  Francisco  Examiner 
May  16, 1986 

I  get  so  angry  at  men’s  silence. 

Don’t  they  feel  anything  at  being  left  out  of  the  act  of 
creation,  their  role  in  reproduction  reduced  to  nothing  more 
than  a  capsule  of  sperm?  Where  are  the  retalitory  articles 
saying  something  like,  women  want  it  both  ways:  Take  care 
of  me  and  treat  me  as  an  equal,  too.  Or,  I  may  not  be  able  to 
carry  a  child,  but  I  want  one  as  deeply  as  any  woman  and 
consider  myself  as  suitable  a  parent. 

The  San  Francisco  Examiner  Writer  in  Residence  Program  1986-87.  Featuring  the  finest  in  American  writing  with 
Edward  Abbey,  Ken  Auletta,  Aaron  Latham,  Jay  Mclnemey,  Jan  Morris  and  Mimi  Sheraton . 
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LEGAL  BRIEFS 


Court  to  decide 
if  ex-hostage 
is  pubiic  figure 

The  California  Supreme  Court  has 
agreed  to  decide  whether  former  Ira¬ 
nian  hostage  Jerry  Plotkin  must  prove 
that  the  Daily  News  of  Los  Angeles 
acted  recklessly  when  it  published  a 
story  saying  he  might  be  investigated 
for  drug  dealing. 

The  story  prompted  a  $60  million 
libel  suit  by  Plotkin  after  he  and  other 
hostages  were  freed  in  January  1981. 
He  claimed  the  article  alleging  that 
federal  agents  sought  to  question  him 
about  drug  trafficking  in  Iran  was 
false  and  damaged  his  reputation. 
Plotkin  said  he  had  gone  to  Iran  to 
conduct  legitimate  business  for  his 
brother. 

The  high  court  will  determine 
whether  Plotkin  is  a  private  citizen  or 
a  “limited  public  figure”  under  libel 
laws.  As  a  private  citizen,  Plotkin 
would  only  have  to  prove  the  newspa¬ 
per  acted  negligently  in  publishing  an 
untrue  story.  A  public  figure  must 
prove  that  the  defendant  recklessly 
disregarded  the  truth. 

Last  February,  Los  Angeles 
Superior  Court  Judge  Christian 
Markey  ruled  Plotkin  to  be  a  private 
citizen. 

In  another  development  in  the  case , 
former  Daily  News  reporter  Adam 
Dawson  has  been  dropped  as  a  defen¬ 
dant. 

The  Plotkin  story  was  written  by 
Dawson  and  reporter  Arnie  Fried¬ 
man.  Plotkin’s  attorney,  Alan 
Rothenberg,  said  one  reason  for 
removing  Dawson  was  that  he  was 
responsible  for  only  a  small  portion  of 
the  story.  Friedman  remains  a  defen¬ 
dant. 

Dawson,  who  now  works  for  the 
Orange  County  Register,  said  he  was 
“very  pleased”  by  the  plaintiffs  deci¬ 
sion. 

Judge  says  no  to 
defense  subpoena 

A  Solano  (Calif.)  County  newspa¬ 
per  subpoenaed  by  a  defense  attorney 
for  unpublished  news  photos  at  a  mur¬ 
der  scene  has  emerged  the  winner  of  a 
free  press,  fair  trial  court  battle. 

The  Vacaville  Reporter,  a  daily 
newspaper  in  Vacaville,  California, 
does  not  have  to  turn  over  17  nega¬ 
tives  taken  when  a  legless  Vietnam 
veteran  was  suspected  of  killing  a 
Fairfield  police  officer,  the  judge 
ruled  after  reviewing  the  negatives  in 


his  chamber  with  the  paper’s  manag¬ 
ing  editor. 

The  accused  killer,  Stanley  Verke- 
tis  of  Fairfield,  faces  the  death  pen¬ 
alty  if  convicted  of  first-degree  mur¬ 
der  in  the  death  of  Sgt.  Art  Koch. 

Koch  was  shot  and  killed  outside 
Verketis’  barricaded  home  on  July  28, 
1984,  as  he  responded  to  a  call. 
Whether  Verketis  knew  Koch  was  an 
on-duty  police  officer  is  a  key  issue  in 
the  case  and  could  mandate  the  death 
penalty. 

Defense  attorney  David  Lowe  said 
he  wanted  the  negatives  taken  by  re¬ 
porter/photographer  Dan  Trevan 
that  night  and  early  the  next  morning 
to  help  determine  if  Verketis  had  a 
“clear  view”  of  Koch  when  the 
officer  was  shot.  Lowe  said  he  also 
wanted  the  negatives  to  give  the  jury  a 
“better  idea”  of  Verketis’  demeanor 
and  whether  the  suspect  appeared 
drunk  or  under  the  influence  of  drugs. 

The  Reporter  agreed  to  turn  over 
the  published  photos,  but  not  the 
unpublished  ones.  Such  an  action, 
newspaper  attorney  E.  Bradley  Nel¬ 
son  argued,  could  jeopardize  the 
newspaper’s  neutrality  and  ultimately 
lead  to  disclosure  of  confidential 
sources. 

Contra  Costa  Superior  Court  Judge 
Coleman  Fannin,  however,  ruled  that 
the  Reporter  was  within  its  rights, 
pointing  out  it  properly  claimed  priv¬ 
ilege  under  the  U.S.  Constitution  and 
a  state  constitutional  shield  law 
against  disclosure  of  the  negatives. 

When  Lowe  asked  Fannin  if  his 
decision  meant  freedom  of  the  press 
outweighed  Verketis’  constitutional 
right  to  a  fair  trial,  Fannin  answered, 
“Yes.” 

Punishment 
permitted  for 
iewd  speech 

The  U.S.  Supreme  Court  has 
upheld  the  right  of  a  high  school  to 
punish  a  student  for  delivering  a  lewd 
speech  to  a  school  assembly. 

The  court  overruled  decisions  of  a 
federal  district  court  and  the  U.S. 
Court  of  Appeals  for  the  Ninth  Circuit 
that  the  punishment  violated  the  stu¬ 
dent’s  First  Amendment  rights  of  free 
speech  to  600  of  his  fellow  students. 
The  vote  of  the  high  tribunal  was  7  to 
2,  with  Justices  Thurgood  Marshall 
and  John  Paul  Stevens  dissenting. 

At  the  center  of  the  controversy 
was  Matthew  N.  Fraser,  an  academi¬ 
cally  outstanding  student  at  Bethel 
High  School  in  Bethel,  Wash.  In  1983, 
he  spoke  on  behalf  of  a  candidate  for  a 


student  office,  and,  according  to  the 
Supreme  Court  majority,  referred  to 
the  candidate  “in  terms  of  an  elabo¬ 
rate,  graphic  and  explicit  sexual  meta¬ 
phor.” 

The  school  ordered  him  suspended 
for  three  days  for  violating  a  school 
rule  against  disruptive  behavior, 
including  use  of  obscene  language  or 
gestures. 

The  Supreme  Court  opinion,  writ¬ 
ten  by  Chief  Justice  Warren  Burger, 
noted  that  as  far  back  as  Thomas  Jef¬ 
ferson,  the  U.S.  House  of  Represen¬ 
tatives  had  adopted  a  rule  against 
“indecent”  language  in  House  pro¬ 
ceedings.  - 

“Surely,”  said  the  Supreme  Court, 
“it  is  a  highly  appropriate  function  of 
public  school  education  to  prohibit 
the  use  of  vulgar  and  offensive  terms 
in  public  discourse  ....  The  process 
of  educating  our  youth  for  citizenship 
in  public  schools  is  not  confined  to 
books,  the  curriculum,  and  the  civics 
class;  schools  must  teach  by  example 
the  shared  values  of  a  civilized  social 
order  ....  The  schools,  as  instru¬ 
ments  of  the  state,  may  determine 
that  the  essential  lessons  of  civil, 
mature  conduct  cannot  be  conveyed 
in  a  school  that  tolerates  lewd,  inde¬ 
cent,  or  offensive  speech  and  conduct 
such  as  that  indulged  in  by  this  con¬ 
fused  boy  ....  We  hold  that  the 
school  district  acted  entirely  within 
its  permissible  authority  in  imposing 
sanctions.” 

Canada  weekly 
in  court  dispute 
over  printing  name 

A  Sooke,  British  Columbia,  man 
charged  with  sexual  assault  fotally 
slashed  his  wrists  and  throat  after  a 
radio  report  naming  him  was  broad¬ 
cast. 

The  case  has  triggered  a  legal 
debate  on  press  freedom  and  could 
result  in  charges  being  laid. 

The  report  was  in  defiance  of  a  June 
4  ban  by  Provincial  Court  Judge  Rob¬ 
ert  Greig  of  publication  of  the  man’s 
name. 

The  sexual  assault  charges  against 
the  man  abated  when  he  died,  but  the 
ban  lived  on. 

After  the  man’s  death,  his  name 
and  allegations  he  had  sexually 
assaulted  children  in  Victoria  were 
printed  in  the  Coldstream  Gazette,  a 
weekly  newspaper  with  a  circulation 
of  13,500. 

The  regional  Crown  counsel’s 
office  in  Victoria  said  it’s  considering 
(Continued  on  page  30) 
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Tliey  demonstrate  just  how  £ar  you  can  ^ 
without  going  to  a  drafting  table. 

Or  sticking  up  your  fingers  with  gobs  of 
mbber  cement 

Or  spending  an  arm  and  a  leg. 

\bu  can  create  newsletters.  Stationery  Data 
sheets.  Overhead  transparencies.  Manuals.  Forms. 
Brochures. 

ITC  Bookman®  Helvetica® 

FlCZopfCHancer^  Palatino® 

ITC  Avont  Garde®  Courier 

New  Century  Schoolbook  Times® 

Here  are  some  oj  the  rww  faces  you  ’ll  be  seeing 
around  the  office.  And  you’ll  be 
seeing  them  in  sizes  firm  4  point  to  720-point. 

All  on  your  desktop.  And  all  without  touching 
blade  or  marker.  In  a  fi^ion  of  the  time  it  used  to 
take.  And  at  a  fiaction  of  what  they  used  to  cost 

And  whatever  you  create,  you  can  change. 
Instantly.  And  repeatedly.  Re-size  graphics.  Change 
type  styles  and  sizes.  Move  paragraphs.  Revise 
whole  layouts.  Until  the  page  that  comes  out  of  the 


printer  matches  the  one  that’s  in  your  head. 

All  with  your  own  human  h^ds — using  our 
powerful  Macintosh"  computer,  LaserWriter™ 
printer  and  innovative  software  like  our  own 
MacDraw™  and  MacWnter*  Microsoft  Word, 
PictureBase  by  Symmetry  and  Aldus’  PageMaker. 

Put  it  all  together  and  you’ve  got  ctektop  pub¬ 
lishing  A  concept  Apple  virtually  invented. 

First,  by  inventing  Macintosh. 

It’s  the  easiest-to-leam,  easiest-to-use  com¬ 
puter  because  it  works  the  way  you  do.  With 
symbols  familiar  to  anyone  who’s  ever  used  a  desk 
and  the  point-and-click  simplicity  of  a  mouse. 
Macintosh  was  designed  fiom  the  chips  up  with 
graphics  capabilities  that  can  do  everything  you 
see  here,  and  more. 

And  second,  by  inventing  the  LaserWiiter.  With 
PostScript  built  in — the  indiistry  standard  lan¬ 
guage  for  page  description  —  it  lets  you  cover  an 
entire  pa^  with  virtually  any  combination  of  high 
resolution  graphics  and  near  typeset  quality  text  In 
dozens  of  dflferent  fonts,  in  hundreds  of  difierent 
type  styles  and  sizes,  with  more  becoming 
available  all  the  time. 


Now,  if  you  need  commercial  typeset  quality 
printing,  your  Macintosh  can  easily  hook  up  to  any 
PosrScRiFT-compatible  commercial  typesetter,  like 
Linotype’s  Unotronic  100  or  300. 

All  of  which  adds  up  to  total  flexibility  and  total 
control. 

To  find  your  nearest  authorized  Apple  dealer  with 
a  Desktop  Publishing  specialisL  call  (800)  446-3000, 
extension  50. 

And  do  a  few  pages  of  your  own. 


©  1906  Apple  Computer.  Inc.  Apple  and  theAt^  logo  are  registered  trademarks  (fi^tple  Computer.  Inc.  LaserV/riter.  MacDrau  •  and  MacWrite  are  trademarks  of  Apple  Computer.  Inc.  Macintesh  is  a 
trademark  of  Mdritosh  laboratories  and  is  being  used  with  its  express  permission.  Mkrosqft  is  a  registered  trademark  of  Microsoft  Corporation.  PictureBase  is  a  trademark  (ft Symmetry  Coloration. 
Pi^eMaher  is  a  regidered  trademark  (ft Aldus  Qnporalion.  PngiSatiPT  is  a  trademark  of  Adobe  Systems.  Inc.  linotype.  Unotronk.  Heltelica.  Palatino  and  Times  are  registered  trademarks  (ft Allied 
Corporation.  ITC  Bootmm.  ITC  Zapf  Chancery  and  ITC  Avant  Garde  are  reeislered  trademark  of  International  TSpebce  (Inporation.  Rtr  an  atdhortzed  Apple  dealer  near  you  call 

(^)  446-3000  exL  50.  In  Canada  call  (800)  268-77^(^^(800)  268^637. 
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NEWSPEOPLE  IN  THE  NEWS 


Marvin  B.  Berenblum,  senior  vice 
president  and  director  of  Continental 
Grain  Company,  has  been  appointed 
senior  vice  president/personnel  for 
Knight-Ridder,  Inc. 

He  has  been  with  Continental  since 
1967  when  he  joined  the  company  as 
director  of  compensation  and  benefits 
and  was  promoted  to  vice  president/ 
personnel  before  assuming  his  most 
recent  position. 

4c  4: 

Rob  Covey  was  promoted  to  the 
newly  created  position  of  design 
director  at  the  Seattle  Times  follow¬ 
ing  five  years  as  art  director.  He  was 
hired  as  a  staff  artist  and  then  became 
assistant  art  director. 

Prior  to  the  Times,  Covey  was  art 
director  for  the  Arizona  Daily  Star, 
Tucson,  and  KAET,  a  public  televi¬ 
sion  station  in  Phoenix.  A  founding 
member  of  the  Society  of  Newspaper 
Design,  he  currently  serves  as  secre¬ 
tary  on  the  executive  board. 

4c  4c  4: 

Newsroom  promotions  and  staff 
changes  at  the  Clarksville  (Tenn.) 
Leaf-Chronicle  include: 

Sharon  C.  Forster,  from  assistant 
city  editor,  to  editorial  page  editor; 
Suzanne  DeWitt,  from  education 
writer,  to  assistant  city  editor;  and 
Neil  Landsman,  NBA  beat  writer 
and  columnist  for  the  San  Antonio 
Express-News,  to  sports  editor. 

4c  4c  4c 

Four  members  of  the  Chicago  Tri¬ 
bune's  general  advertising  staff  have 
been  named  classification  directors. 
Milan  Chilla  and  Dianne  Moore 
were  appointed  to  the  twin  positions 
of  advertising  agency  classification 
directors  while  Linda  Bracanovich 
was  appointed  classification  director 
for  technology  and  telecommunica¬ 
tions  and  Judy  Curcio,  to  classifica¬ 
tion  director  for  media  and  publish¬ 
ing. 


Richard  A.  Smallman,  previously 
vice  president,  finance  and  adminis¬ 
tration  for  Viewdata  Corporation  of 
America,  has  been  named  director  of 
internal  audit  for  Knight-Ridder,  Inc. 
He  replaced  Bruce  Cunningham, 
who  was  promoted  to  controller  of  the 
San  Jose  Mercury  News. 

4:  4c  4: 

Benoit  Lauziere,  an  official  of  the 
Quebec  Treasury  Board,  was 
appointed  publisher  of  Le  Devoir, 
Montreal,  on  Aug.  14. 

He  succeeded  Jean-Louis  Roy, 
who  was  appointed  Quebec  Delegate- 
General  in  Paris  shortly  after  leaving 
Le  Devoir  in  January.  An  interim 
executive  committee  running  the 
paper  since  then  has  been  disbanded, 
according  to  Jean-Denis  Vincent, 
chairman  of  L’Imprimerie  Populaire, 
the  foundation  that  owns  Le  Devoir. 

Lauziere,  a  philosophy  graduate  of 
the  University  of  Louvain  in  Belgium, 
taught  at  Maisonneuve  Junior  College 
in  Montreal  and  served  briefly  as 
director  until  his  appointment  to  the 
Treasury  Board  last  year. 


the  most  e.xperienced 
executive  recruiting  firm  in 
newspaper,  broadcasting  and  cable 

More  than  16  years  as  specialists  in  the  communications  industry. 

For  a  confidential  discussion,  call  312-991-6900. 
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JOHN  C.  BREWER,  chief  of  bureau 
for  the  Associated  Press  in  Los  Angeles 
and  a  17-year  veteran  of  the  news 
service,  has  been  named  a  general 
executive  in  the  newspaper  member¬ 
ship  department  at  international 
headquarters  in  New  York. 

His  responsibilities  include  market¬ 
ing  AP's  news  and  photo  services  to 
daily  U.S.  newspaper  members. 

Brewer,  who  joined  AP  at  Los 
Angeles  in  1969,  was  named  news  edi¬ 
tor  there  before  moving  to  Seattle  in 
1975  as  assistant  bureau  chief.  He 
served  as  bureau  chief  in  Seattle 
before  returning  to  Los  Angeles. 


Louis  DeCesare,  former  circula¬ 
tion  manager  for  Westchester  Rock¬ 
land  Newspapers,  is  now  circulation 
director  at  News  World  Communica¬ 
tions,  and  responsible  for  the  New 
York  City  Tribune  and  Noticias  del 
Mundo,  the  Spanish-language  daily. 

*  *  * 

Rick  Monroe  has  joined  Morris 
Newspaper  Corporation  as  marketing 
consultant  and  will  work  out  of  the 
corporate  office  in  Savannah,  Ga. 

Monroe  has  been  first  vice  presi¬ 
dent  of  Great  Southern  Federal  Sav¬ 
ings  Bank  in  Savannah,  where  he 
headed  the  marketing  department  and 
in-house  advertising  agency. 

4!  4!  ♦ 

Norman  Van  Liew,  publisher  of 
the  Bolivar  Commercial  in  Cleveland, 
Miss.,  is  the  1986-87  president  of  the 
Mississippi  Press  Association. 

Other  new  officers  include:  Ken 
Prillhart,  editor/general  manager  of 
the  Columbian-Progress,  Columbia, 
vice  president  for  weeklies/president- 
elect;  Duane  McCallister, 
publisher  of  the  Hattiesburg  Ameri¬ 
can,  vice  president  for  dailies;  Rubye 
Del  Young,  publisher  of  the  Ita¬ 
wamba  County  Times,  treasurer;  and 
Carolyn  Wilson,  executive  director 
of  the  association,  who  continues 
serving  as  secretary  to  the  board. 

John  A.  Park  Jr. 
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Fellowship  Program  in  Economics 
and  Business  Journalism  at  Columbia 
University,  New  York.  She  plans  to 
study  macro-economic  theory, 
monetary  and  fiscal  policy  and  inter¬ 
national  finance.  Scott  also  worked 
out  of  the  Hong  Kong  bureau  and 
prior  to  UPI  was  a  freelance  writer  for 
The  Asian  Wall  Street  Journal  and 
Asiaweek,  and  a  researcher  for  Time. 

Janice  L.  Fuhrman,  a  foreign  desk 
editor  for  UPI  in  Washington,  D.C., 
has  a  Gannett  Fellowship  in  Asian 
Studies  at  the  University  of  Hawaii- 
Manoa.  She  will  study  the  language, 
culture,  government,  economics  and 
history  of  Japan  and  at  end  of  the 
academic  year,  will  travel  to  Japan  to 
do  research. 

Fuhrman  joined  UPI  in  1979  as  a 
broadcast  editor  and  received  a  law 
degree  from  the  University  of  Califor¬ 
nia’s  Hastings  College  of  Law.  After 
passing  the  California  bar,  she 
rejoined  the  wire  service  as  a  national 
editor  in  Washington. 


George  Dissinger  John  N.  Kolesor  Reggie  R.  Hall 

George  Dissinger  is  the  new  man-  John  N.  Kolesar  has  been  named 

aging  editor  of  the  5a/i  D/ego  7ri7>M/ie.  managing  editor  of  the  Cherry  Hill 

Formerly  politics  writer  and  assistant  (N.J.)  Courier-Post.  He  has  worked 

managing  editor,  he  succeeded  Walt  as  a  journalist  in  New  Jersey  since 
Miller,  who  retired.  1951,  when  he  became  an  Associated 

Also  Joe  Holley  has  been  pro-  Press  reporter  and  then  served  as 

moted  to  editorial  page  editor,  sue-  chief  of  the  Trenton  bureau  for  nine 

ceeding  Ralph  Bennett,  who  retired  years.  He  held  various  editorial  posts 
after  34  years  at  the  Tribune.  at  the  Trenton  Times  before  moving  to 

In  addition.  Bedel  Mack  was  The  Record,  Hackensack,  where  he 
promoted  to  deputy  managing  editor  most  recently  was  special  projects 
from  assistant  managing  editor.  editor  and  writer. 

Scene  editor  Barbara  Herrera  was  Kolesar  has  served  as  an  instructor 
named  assistant  managing  editor  and  in  minorities  journalism  training  at 
Scene  reporter  Len  Novarro  moved  Livingston  College  and  as  an  instruc- 
to  Scene  editor.  tor  in  investigative  journalism  at 

4c  :ic  :ic  Princeton  University. 

Reggie  R.  Hall  will  become  gen¬ 
eral  manager  and  secretary-treasurer 
of  the  International  Newspaper 
Advertising  and  Marketing  Execu¬ 
tives  on  September  1.  He  moves  up 
from  assistant  general  manager, 
replacing  Sidney  W.  Bordelon,  who 
has  resigned  as  of  August  31. 

Before  joining  the  association  in 
1978,  Hall  was  a  sports  columnist  for 
the  Danville  (Ill.)  Commercial-News. 


Keith  Griffin  has  been  named 
group  editor  of  the  Windsor  Journal 
and  the  Bloomfield  Journal  for 
Imprint  Newspapers,  a  group  of 
Greater  Hartford,  Conn.,  suburban 
weeklies.  He  has  served  as  a  reporter, 
photograher  and  Second  Section 
writer  for  the  company. 


Recent  editorial  changes  at  the 
Woodbridge  (N.J.)  Tribune  include: 

Sue  Emmons,  appointed  deputy 
managing  editor/news.  She  has 
worked  as  a  reporter  and  night  man¬ 
aging  editor  and,  most  recently,  as 
suburban  editor. 

Vera  Stek,  appointed  deputy  man¬ 
aging  editor/features.  She  joined  the 
paper  as  a  reporter  and  most  recently 
has  served  as  assistant  managing  edi- 
tor/Tempo. 

Mark  Miller,  promoted  to  associ¬ 
ate  sports  editor.  He  succeeds  Rick 
Malwitz,  who  became  chief  editorial 
writer. 


Three  United  Press  International 
journalists  have  been  awarded  fellow¬ 
ships  for  the  1986-87  academic  year. 

Joseph  A.  Gambardello,  UPI 
London  correspondent,  will  study  at 
the  University  of  Michigan,  Ann 
Arbor,  under  the  Journalists  in  Resi¬ 
dence  Fellowship  Program  and  con¬ 
centrate  on  international  terrorism 
and  its  effect  on  diplomacy. 

A  ten-year  UPI  veteran,  he  also  has 
worked  as  New  York  metropolitan 
editor  and  foreign  desk  editor. 

Ann  Scott,  UPI  Peking  correspon¬ 
dent,  will  join  the  Walter  Bagehot 


Sarah  Droney  McGurrin  has 
been  appointed  managing  editor  of 
the  Waltham  (Mass.)  News-Tribune 
and  will  direct  all  newsroom  opera¬ 
tions.  She  joined  Transcript  News¬ 
papers,  publisher  of  the  News  Tri¬ 
bune,  in  1980  as  a  reporter  and  since 
1983  has  served  as  assistant  managing 
editor. 


LEE  DIRKS  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring, 
negotiating,  and 
consummating  the  sale 
of  their  daily  newspapers 
or  newspaper  groups. 


Robert  B.  Higdon,  operations 
director  of  the  Toledo  Blade  Co.,  has 
been  elected  a  vice  president  by  the 
board  of  directors. 


Lise  Stone  Heintz,  a  former  writer 
and  editor  for  the  Associated  Press, 
has  been  named  press  secretary  for 
the  1986  re-election  campaign  of  U.S. 
Senator  Christopher  J.  Dodd,  D- 
Conn. 


Owen  Van  Essen 
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NEWSPEOPLE  IN  THE  NEWS 


Douglas  Hope  Ricki  W. 

Douglas  Hope  has  joined  the 
Santa  Barbara  News-Press  as  execu¬ 
tive  editor. 

Hope  began  his  career  as  a  reporter 
with  the  Pasadena  Independent  and 
Star-News  and  then  joined  the  San 
Gabriel  Valley  Daily  Tribune,  where 
he  became  city  editor  and  assistant 
managing  editor. 

In  1%7,  Hope  was  named  editor  of 
the  Oxnard  Press-Courier  and  in  two 
years  left  to  join  the  Sacramento  Bee, 
where  he  worked  1 1  years,  becoming 
assistant  managing  editor/news 
before  moving  East  to  Norfolk,  where 
he  served  as  night  managing  editor  of 
the  Virginian-Pilot. 

Since  1983,  Hope  has  been  with  the 
San  Diego  Union  as  Sunday  editor, 
assistant  managing  editor/news  and 
deputy  managing  editor. 

♦  ♦  ♦ 

Ricki  W.  Smith,  most  recently 
eastern  regional  marketing  director  of 
USA  Today  and  previously  publisher 
of  the  Norwich  (Conn.)  Bulletin,  was 
named  president  of  Equitable  F*ub- 
lishing  (io.  and  publisher  of  the  Lons¬ 
dale  (Pa.)  Reporter  by  Gannett  Co. 
Inc.,  on  July  7. 

Former  publisher  William  McKin¬ 
ney  left  to  become  a  principal  owner 
of  McKinner  McMahan  Newspapers, 
which  is  purchasing  Gannett’s  shares 
of  the  Knoxville  Journal. 

The  appointment  marks  Smith’s 
return  to  the  Reporter,  where  she  was 
advertising  director  in  1983-84. 

4e  :|e  4c 

John  Laird  was  named  director  of 
circulation  and  transportation  at  the 
Houston  Chronicle,  moving  from  cir¬ 
culation  director.  He  joined  the 
Chronicle  in  1979  and  has  held  various 
circulation  positions. 

Laird  succeeded  Charles  B.  Har- 
RiMAN,  who  left  the  Chronicle  after  27 
years  to  form  his  own  newspaper 
ownership  and  management  com¬ 
pany,  Community  Media  Manage¬ 
ment  Group. 


Smith  George  Wilson 

George  Wilson,  chief  photogra¬ 
pher  at  the  Sarasota  Herald-Tribune 
since  1984,  has  been  promoted  to 
photo  editor  and  will  have  a  greater 
role  in  editorial  decisions  involving 
photos  and  their  use. 

Wilson  was  a  photographer  with 
the  U.S.  Navy  during  1971-75  and 
then  attended  the  Rochester  Institute 
of  Technology,  graduating  in  1978 
with  a  b.a.  degree  in  photo  illustra¬ 
tion.  He  was  a  photographer  with  the 
Sault  Sainte  Marie  Evening  News 
from  1978-81,  and  then  joined  the 
Herald-Tribune. 

♦  ♦  ♦ 

Irene  Coltin  has  been  named 
director  of  circulation-marketing  for 
The  Hollywood  Reporter.  She  was 
circulation  director  of  Brooks  Com¬ 
munity  Newspapers,  a  Connecticut 
chain. 


Gregor  P.  Clark,  assistant  con¬ 
troller,  newspapers,  for  Scripps  How¬ 
ard  since  1981,  was  named  controller 
at  Kartes  Video  Communications  in 
Indianapolis,  a  Scripps  Howard  sub¬ 
sidiary. 

♦  *  ♦ 

Karl  Wray,  publisher  of  the  Ana¬ 
heim  (Calif.)  Bulletin,  resigned 
recently  to  reenter  the  newspaper 
brokerage  business  in  San  Clemente, 
Calif. 

Wray  joined  Freedom  Newspa¬ 
pers,  owners  of  the  Anaheim  news¬ 
paper,  in  1%9  as  publisher  of  the  La 
Habra  Daily  Star-Progress  and  then 
moved  to  Anaheim  in  1974.  Prior  to 
joining  Freedom,  Wray  maintained  a 
newspaper  brokerage  business  which 
he  started  after  selling  the  San 
Clemente  Sun-Post. 

Wray  was  owner  and  publisher  of 
the  Sun-Post  for  14  years  as  well  as 
the  Coastline  Dispatch,  San  Juan 
Capistrano,  and  Dana  Point  Lamp¬ 
lighter. 

4c  %  4: 

Douglas  J.  Curran,  formerly 
south  edition  editor  of  the  Patriot 
Ledger,  Quincy,  Mass.,  has  been 
named  vice  president  of  Saint  Com¬ 
munications,  Hingham,  Mass.,  public 
relations  firm. 

4c  4e  4! 

Lynn  Kettleson,  formerly  busi¬ 
ness  editor  of  the  Boston  Herald,  has 
been  named  head  of  the  investor  rela¬ 
tions  unit,  Clarke  &  Company  Public 
Relations,  Boston. 


OBITUARIES 


Victor  W.  Free,  82,  a  former  man¬ 
aging  editor  of  the  Pittsburgh  Press, 
died  July  19  of  heart  and  kidney  prob¬ 
lems  in  a  hospital  near  his  home  in 
Port  Charlotte,  Fla.  He  retired  in  1964 
after  a  20-year  career  with  Scripps 
Howard  newspapers  and  moved  to 
Florida.  He  had  joined  the  Press  as 
Sunday  magazine  editor  in  1951  and 
was  named  managing  editor  in  1954. 


James  Franklin  Hurley  Jr.,  89 
longtime  publisher  of  the  Salisbury 
(N.C.)  Po5/,died  July  13.  He  had 
served  as  manager,  publisher  or 
chairman  of  the  board  of  Post  Pub¬ 
lishing  Co.,  for  66  years  and  had  been 
working  six  days  a  week  until  he 
entered  the  Rowan  Memorial  Hospi¬ 
tal  on  July  5. 

He  had  served  as  a  director  of  both 
the  North  Carolina  Press  Association 
and  the  Southern  Newspaper 
Fhiblishers  Association. 


Two  of  his  three  son  are  executives 
of  the  Post.  James  Franklin  Hurley  III 
is  president  and  publisher,  and  Gor¬ 
don  Pannill  Hurley  is  vice  president 
and  secretary. 

4c  4c  4c 

Benjamin  E.  Maidenburg,  76, 
retired  executive  editor  and  publisher 
of  the  Akron  Beacon  Journal  died 
July  27. 

He  began  working  for  his  first  John 
S.  Knight  newspaper  in  1929  and  then 
became  a  key  figure  in  the  early 
growth  of  the  Knight  group  in  posi¬ 
tions  at  newspaper  acquisitions  in 
Chicago,  Miami  and  Detroit. 

Maidenburg  returned  to  the  Beacon 
Journal  as  executive  editor  in  1948, 
became  a  director  of  Knight  News¬ 
papers  in  1955  and  publisher  in  Akron 
in  1%3.  He  retired  in  1975  to  take  over 
directorship  of  the  Knight  Founda¬ 
tion,  but  illness  of  his  wife,  as  well  as 
his  own,  forced  him  to  leave  that  posi¬ 
tion  in  1978. 
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NEWS/TECH 


Insetting  thriving  at  internationai  newspapers 

Some  U.S.  papers  tried  it  20  years  ago  and  ditched  it,  but  it  is  in  demand 
by  advertisers  at  the  Internationai  Herald  Tribune  and  the  Financial  Times 


By  George  Garneau 

Some  U.S.  newspapers  tried  it 
about  20  years  ago  and  ditched  it,  but 
insetting  —  combining  rolls  of  pre¬ 
printed  full-color  ads  with  regular 
press  runs  —  is  booming  at  interna¬ 
tional  newspapers. 

At  such  prestige  papers  as  the 
International  Herald  Tribune  of  Paris 
and  the  Financial  Times  of  London, 
advertisers  are  increasingly  spending 
top  dollar  to  reach  affluent  business 
readers  with  high-quality,  commer¬ 
cially  printed  ads  in  sophisticated 
newspaper  formats. 

The  International  Herald  Tribune, 
for  example,  reported  that  last  year’s 
volume  of  inset,  full-color  ads  soared 
100%  above  the  previous  year. 


For  the  superior  quality  of  pre¬ 
printed  heatset-offset  ads  on  heavy 
coated  stock,  advertisers  are  willing 
to  pay  more  than  double  the  price  of 
black-and-white,  run-of-press  ads. 

“We  do  it  because  it  allows  the 
newspaper  to  run  better  quality  color 
than  we  could  get  with  regular  news¬ 
print  on  regular  run-of-press  ads,’’ 
said  Pete  Gafney  of  the  IHT. 

Insetting  involves  hiring  a  commer¬ 
cial  printer  to  print  full-color  ads  — or 
special  editorial  sections,  in  some 
cases  —  using  heatset  offset  or  gra¬ 
vure,  and  rewinding  the  web.  The 
partially  printed  rolls  are  shipped  to 
newspapers  and  loaded  onto  presses 
along  with  regular  newsprint.  The 
blank  newsprint  and  the  blank  spaces 
on  the  preprinted  rolls  are  printed  by 
the  newspaper  press. 

Executives  of  the  international 
newspapers,  who  have  been  joined  by 
the  Wall  Street  Journal  and  USA 
Today,  both  of  which  run  process 
color  advertising  on  regular  press 
runs  at  contract  printers  in  Europe, 


say  they  are  competitive  with  the 
newsweeklies  —  Time,  Newsweek 
and  the  Economist  —  for  interna¬ 
tional  advertisers  such  as  Mercedes 
Benz,  BMW,  Johnny  Walker,  Louis 
Vuiton,  Christian  Dior,  Republic 
National  Bank,  Rolex  and  the  air¬ 
lines.  And  they  say  that  competition 
has  inspired  the  use  of  insetting  to 
achieve  “near  magazine  quality” 
printing. 

Insetting  was  initiated  because  let¬ 
terpress-printed  newspapers  gener¬ 
ally  could  not  achieve  the  reproduc¬ 
tive  quality  necessary  for  advertisers 
who  demand  graphically  compelling 
ads  to  reach  upscale  buyers. 

“With  the  old  letterpress  printing, 
(newspapers)  couldn’t  do  the  color 


printing  on  the  run,”  Laurence  Allen, 
director  of  the  Financial  Times’  U.S. 
operations,  said. 

Insetting  requires  lead  times  of  six 
weeks.  The  Financial  Times  hires 
commercial  printers  in  England  to 
preprint  at  low  speeds  and  reroll 
advertising,  and  then  it  flies  the  rolls 
of  paper  to  its  print  sites  in  Europe.  Its 
North  American  version  is  printed, 
however,  on  the  fly  on  a  Goss  Sub¬ 
urban  web  offset  press  in  New  Jersey. 

Allen  said  that  the  Financial  Times 
is  planning  to  install  new  offset 
presses  in  its  European  plants,  and  in 
the  future  would  offer  both  inset  and 
run-of-press  color  advertising. 

The  International  Herald  Tribune, 
which  has  used  inset  color  for  adver¬ 
tising  for  some  time,  has  begun  using 
the  process  for  special  editorial  sec¬ 
tions  in  full  color  on  coated  stock. 

The  process  of  insetting,  or  pre¬ 
printing,  ads  was  used  at  U.S.  news¬ 
papers  in  the  late  60s  and  early  70s, 
according  to  Peter  P.  Romano,  vice 
president  of  research  and  training  for 


the  American  Newspaper  Publishers 
Association,  but  died  out  after  a  few 
years  because  it  was  difficult  and 
expensive. 

At  that  time,  before  offset  printing 
gained  acceptance  by  newspapers, 
preprinting  was  mostly  done  by 
rotogravure  on  calendered  stock.  Un¬ 
winding  the  preprinted  rolls  and  syn¬ 
chronizing  the  ads  with  regular  news¬ 
paper  material  required  sophisticated 
registration  techniques,  Romano 
said. 

Problems  were  compounded  by  the 
need  to  coordinate  cutoffs,  to  com¬ 
pensate  for  the  stretching  of  paper  in  a 
web,  to  control  web  tension  from 
tightly  wound  preprinted  rolls  and  to 
control  damage  resulting  from  han¬ 
dling,  Romano  said.  The  process 
made  newspapers  dependent  on  the 
timely  delivery  of  rolls  from  commer¬ 
cial  printers. 

“At  one  time,  it  got  somewhat 
popular.  Some  advertisers  liked  it, 
but  to  newspapers  it  was  a  royal  pain 
in  the  ass,”  Romano  said.  He  added 
that  it  was  also  very  expensive. 

Insetting  was  eventually  doomed 
by  the  emergence  of  offset,  which 
printed  far  better  process  color  work 
on  newsprint  than  letterpress,  and  by 
preprinted  ad  inserts,  which  took 
away  many  of  the  advantages  of  inset¬ 
ting. 

“It  had  its  day  in  the  late  60s  and 
early  70s  then  just  faded  away,” 
Romano  said.  But  before  it  disap¬ 
peared,  it  was  used  by  some  major 
newspapers,  including  the  Chicago 
Tribune,  Washington  Post,  Detroit 
Free  Press  and  Toronto  Globe  and 
Mail. 

“USA  Today  and  some  of  the  other 
papers  proved  you  can  get  damn  good 
color  on  a  newspaper,  if  you  know 
what  you  are  doing,”  Romano  said. 

The  International  Herald  Tribune 
has  reported  growing  demand  for 
inset  ads,  which  it  runs  three  times  a 
week,  or  150  times  a  year,  in  six 
plants;  the  two  Asian  plants  are 
excluded. 

Gafney  said  that  inset  ads,  printed 
commercially  in  Montpelier,  France, 
and  Peterboro,  England,  are  shipped 
to  printing  sites  in  Paris,  London,  The 


Insetting  requires  lead  times  of  six  weeks  in  the  case 
of  the  Financial  Times,  which  hires  commercial  printers 
in  England  to  preprint  at  low  speeds  and  reroil 
advertising,  and  then  flies  the  rolls  of  paper  to  its  print 
sites  in  Europe. 
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Hague,  Zurich,  Marseilles  and  Miami 
to  be  inset  into  regular  editions. 

Mike  Conroy,  president  of  the 
International  Herald  Tribune  USA, 
said  the  ads  are  printed  by  heatset 
offset  on  coated  stock,  using  screened 
images  of  120  lines  an  inch. 

‘Tt  gives  us  near  magazine  quality 
ad  reproduction,”  Conroy  said. 

Ads  must  be  submitted  about  six 
weeks  in  advance,  he  said. 

Conroy  said  the  process  began  five 
or  six  years  ago  because  color  was 
becoming  a  growing  factor  in  adver¬ 
tising  and  the  newspaper  was  forced 
to  compete  for  advertising  with  the 
weekly  news  magazines. 

“We  had  to  find  a  way  to  compete 
with  magazines  in  quality  color  and 
we  decided  to  go  with  the  process  of 
insetting,”  Conroy  said. 

Conroy  said  that  at  the  time  there 
was  little  competition  for  advertising 
from  internationally  distributed 
newspapers.  But  since  then,  the  Wall 
Street  Journal,  Financial  Times  and 
USA  Today  have  stepped  up  their 


international  marketing  and  distribu¬ 
tion  efforts. 

Conroy  said  that  in  the  interna¬ 
tional  newspaper  market,  with  its 
upscale  readership  of  affluent  busi- 


“At  one  time,  it  got 
somewhat  popuiar. 
Some  advertisers  iiked 
it,  but  to  newspapers  it 
was  a  royai  pain  in  the 
ass,”  Romano  said. 


ness  executives,  “the  difference 
between  newspapers  and  magazines 
tends  to  blur.”  He  said  USA  Today, 
with  its  striking  color  reproduction, 
has  begun  to  compete  with  News¬ 
week  and  Time  magazines  for  adver¬ 
tising. 

Unlike  many  newspapers  in 
England  and  Europe  that  use  letter- 
press,  USA  Today  uses  all  offset 


presses  and  tight  quality  controls  to 
maintain  advertising  and  editorial 
color  quality  on  newsprint. 

Conroy  said  that  inset  ad  volume  — 
despite  rates  of  about  $53,000  a  page, 
110%  higher  than  for  black-and- 
white,  run-of-press  ads  —  had 
doubled  in  1984  alone.  The  Interna¬ 
tional  Herald  Tribune  circulates 
about  160,000  newspapers  a  day  in 
164  nations.  It  runs  a  limited  number 
of  color  ads,  three  days  a  week  in  its 
18-  to  24-page  editions.  That  vehicle 
gives  inset  ads  in  the  IHT  “tremen¬ 
dous  visibility,”  Conroy  said. 

In  England,  where  the  use  of  letter- 
press  is  still  widespread  in  newspa¬ 
pers,  the  Wolverhampton  Express  & 
Star  has  adopted  insetting  for  its  daily 
news  coverage. 

According  to  Les  Childs,  produc¬ 
tion  editor,  in  an  article  in  the  Euro¬ 
pean  journal  newspaper  techniques, 
the  afternoon  newspaper  uses  inset¬ 
ting  on  a  daily  basis  as  part  of  its  news 
and  sports  coverage  by  planning  for 
color  coverage  early  in  the  day. 


AGVs  creating  a  stir  in  pressrooms 

But  most  newspapers  cautious  of  this  technology  which  may  eventually 
prove  to  be  a  cheaper,  safer  way  of  moving  newsprint  through  the  plant 


By  Mark  Fitzgerald 

Robotic  technology  is  making  its 
first  tentative  step  into  the  American 
newspaper  pressroom. 

Leading  this  cautious  invasion  is 
the  AGV,  or  automatic  guided  vehi¬ 
cle,  a  technology  that  may  prove  to  be 
a  cheaper,  more  efficient  and  safer 
way  of  transporting  newsprint 
through  the  plant  than  the  more  con¬ 
ventional  conveyor  systems. 

AGVs  are  like  computerized  fork¬ 
lifts  that  follow  instructions  sent 
either  by  a  wire  embedded  in  the  floor 
or  by  FM  radio  signals.  They  can  be 
used  in  storing  newsprint  rolls,  deliv¬ 
ery  of  rolls  to  presses  and  loading 
reels. 

So  far,  however,  implementation  of 
this  technology  is  going  slowly,  even 
though  it  has  been  used  for  years  in 
the  American  automobile  industry 
and  in  many  European  factories  and 
warehouses. 

To  date,  just  two  newspapers  in  the 
United  States  use  the  system.  And  of 
these,  one  is  not  fully  automatic  and 
the  other  has  been  in  operation  only 
since  May. 

But  if  AGVs  are  not  yet  wide¬ 
spread,  they  are  certainly  attracting 
attention  among  newspapers. 

“What  is  it  about  little  computer¬ 
ized  vehicles  running  on  an  invisible 


track  that  has  captured  the  interest  of 
production  managers  everywhere?” 
Newsday’s  vice  president/operations 
James  H.  Norris  asked  in  introducing 
a  recent  panel  discussion  of  AGVs  at 
the  American  Newspaper  Publishers 
Association  Operations  Management 
Conference. 


AGV  technology  has  even  captured 
the  imagination  —  and  the  capital 
expenditures  —  of  one  newspaper 
that  vowed  “not  to  be  a  technological 
pioneer”  when  it  was  building  a  new 
plant  recently. 

Director/data  processing  Joseph  L. 
Donth  said  the  Fort  Worth  (Tex.) 
Star-Telegram  nevertheless  went 
ahead  with  AGVs  based  on  expecta¬ 
tions  they  would  be  cheaper  and  more 
flexible  than  the  conventional  “truck- 
veyor”  system. 

The  newspaper  turned  out  to  be 
both  right  and  wrong,  Donth  said. 

“Versus  the  mechanical  truck- 


veyor  system,  the  AGV  system  has 
tremendous  flexibility  in  being  able  to 
change  the  location  of  the  vehicle 
delivery  path  or  adding  new  applica¬ 
tions  to  it,”  Donth  said. 

“Along  the  same  lines,”  he  added, 
“it  also  will  allow  easy  and  effective 
expansion  when  and  if  we  have  the 


fortunate  problem  of  expanding  our 
plant  for  needed  capacity.” 

However,  Donth  said  the  Star- 
Telegram  also  expected  to  realize  sig¬ 
nificant  operating  savings,  on  the 
assumption  that  the  embedded  wire- 
guided  AGVs  would  require  less 
maintenance  than  the  mechanical 
truckveyors. 

“However,  I  must  tell  you  that  we 
were  sadly  mistaken  when  we  began 
to  develop  our  plans  for  operating  and 
managing  the  system,”  Donth  said. 

In  fact,  though  the  newspaper 
expected  to  be  able  to  get  by  with  a 
(Continued  on  page  38) 


“We  in  Minneapoiis  have  become  convinced  that  he 
future  of  reeiroom  deiivery  systems  is  in  AGVs,” 
production  manager  Curtis  Bok  said.  “We  keep 
reminding  ourseives  that  the  technoiogy  is  not  new  — 
mereiy  the  appiication.” 
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(Continued  from  page  20) 
charges  against  the  newspaper  for 
violating  the  ban,  despite  a  senior 
Crown  counsel’s  statement  in  court 
that  the  order  was  “improperly  made 
in  the  first  place.” 

The  maximum  penalty  for  breach¬ 
ing  such  an  order  is  six  months  in  jail. 

Greig  ordered  a  ban  on  publication 
of  the  man’s  name  after  his  lawyer, 
Steven  Kelliher,  said  it  would  lead  to 
“the  publication  of  the  names  of  the 
victims.”  Finder  Cheema,  a  private 
lawyer  acting  for  the  Crown,  made  no 
objections. 

Radio  station  CKDA  broadcast  the 
man’s  name,  and,  in  a  suicide  note  he 
left,  the  man  referred  to  the  broad¬ 
cast.  The  Coldstream  Gazette  ran  a 
front-page  story  on  the  man  and  his 
suicide. 

Jeff  Green,  the  paper’s  lawyer,  said 
he  “formed  the  opinion  the  order  was 
not  valid,  primarily  because  no  con¬ 
sideration  was  given  to  the  applica¬ 
tion  of  Section  2  (b)  of  the  Charter  of 
Rights,  which  guarantees  freedom  of 
the  press  as  one  of  the  principles  com¬ 
prising  the  fundamental  law  of  this 
country.” 

Green  appeared  before  Greig  on  the 
day  the  newspaper  report  was  pub¬ 
lished,  but  did  not  have  the  opportu¬ 
nity  to  inform  the  court  of  publication. 

Gazette  editor  Bill  Cleverley  said 
the  paper,  “did  not  see  any  way  of 
running  the  story  without  naming  the 
man.”  Rumors  had  been  circulating 
in  the  small  Sooke  community,  and 
the  paper  published  the  story  to  set 
the  record  straight,  he  said. 

High  court 
allows  closure 
of  bookstore 

The  U.S.  Supreme  Court  recently 
ruled  that  local  authorities  can  close  a 
bookstore  if  the  premises  are  used  for 
illegal  prostitution  or  lewdness. 

By  a  vote  of  6  to  3,  the  court 
reversed  a  state  court  that  had  ruled 
that  the  store’s  bookselling  was  pro¬ 
tected  by  the  First  Amendment. 

The  decision  came  in  the  case  of  an 
“adult  bookstore.  Village  Books 
and  News  Store  in  Kenmore,  N.Y. 
The  contents  of  the  books  were  not 
challenged,  but  local  authorities,  in 
1982,  padlocked  the  establishment 
under  a  New  York  state  health  statute 
that  provided  a  one-year  mandatory 
closing  of  premises  where  sex 
offenses  occur.  An  undercover  agent 
of  the  Erie  County  Sheriffs  Depart¬ 
ment  had  witnessed  varied  sexual 


acts  and  solicitations  at  the  store. 

Owners  of  the  store  persuaded  the 
New  York  State  Court  of  Appeals  to 
rule  that  the  health  law  went  further 
than  necessary  to  combat  illegal 
behavior  and  thus  infringed  on  the 
store’s  First  Amendment  right  of  free 
expression.  The  Supreme  Court  said 
the  New  York  state  court  was  wrong. 

The  high  tribunal’s  opinion,  written 
by  Chief  Justice  Warren  Burger  for 
his  last  day  on  the  bench,  declared: 
“It  is  true  that  the  closure  order  in  this 
case  would  require  respondents 
(owners  of  the  store)  to  move  their 
bookselling  business  to  another  loca¬ 
tion.  Yet  we  have  not  traditionally 
subjected  every  criminal  and  civil 
sanction  imposed  through  legal  pro¬ 
cess  to  the  ‘least  restrictive  means’ 
scrutiny  .  .  . 

“We  conclude  the  First  Amend¬ 
ment  is  not  implicated  by  the  enforce¬ 
ment  of  a  public  health  regulation  of 
general  application  against  the  physi¬ 
cal  premises  in  which  respondents 
happen  to  sell  books  .  .  .  The  legisla¬ 
tion  providing  the  closure  sanction 
was  directed  at  unlawful  conduct 
having  nothing  to  do  with  books  or 
other  expressive  activity.  Booksell¬ 
ing  in  an  establishment  used  for  pros¬ 
titution  does  not  confer  First  Amend¬ 
ment  coverage  to  defeat  a  valid  stat¬ 
ute  aimed  at  penalizing  and  terminat¬ 
ing  illegal  uses  of  premises.” 

Justice  Sandra  Day  O’Connor 
wrote  a  separate,  cautionary  opinion 
but  agreed  with  the  majority  that  the 
First  Amendment  was  not  involved  in 
the  case  before  the  court:  “Any  other 
conclusion  would  lead  to  the  absurd 
result  that  any  government  action  that 
nad  some  conceivable  speech-inhib¬ 
iting  consequences,  such  as  the  arrest 
of  a  newscaster  for  a  traffic 
violation,  would  require  analysis 
under  the  First  Amendment.  If,  how¬ 
ever,  a  city  were  to  use  a  nuisance 
statute  as  a  pretext  for  closing  down  a 
bookstore  because  it  sold  indecent 
books  or  because  of  the  perceived 
secondary  effects  of  having  a 
purveyor  of  such  books  in  the  neigh¬ 
borhood,  the  case  would  clearly 
implicate  First  Amendment 
concerns  ...” 

A  dissenting  opinion,  signed  by 
Harry  A.  Blackmun,  William  J.  Bren¬ 
nan  Jr.  and  Thurgood  Marshall  coun¬ 
tered:  “The  state  must  show,  at  a 
minimum,  that  it  has  chosen  the  least 
restrictive  means  of  pursuing  its 
legitimate  objectives.  The  closure  of  a 
bookstore  can  no  more  be  compared 
to  a  traffic  arrest  of  a  reporter  than  the 
closure  of  a  church  could  be  com¬ 
pared  to  the  traffic  arrest  of  its 


clergyman  ...  A  state  has  a  legiti¬ 
mate  interest  in  forbiding  sexual  acts 
committed  in  public,  including  a 
bookstore.  An  obvious  method  of 
eliminating  such  acts  is  to  arrest  the 
patron  committing  them. 

“But  the  statute  in  issue  does  not 
provide  for  that.  Instead,  it  imposes 
absolute  liability  on  the  bookstore 
simply  because  the  activity  occurs  on 
the  premises.  And  the  penalty  —  a 
mandatory  one-year  closure  —  im¬ 
poses  an  unnecessary  burden  on 
speech.” 

Pitcher  told 
to  stay  out 
of  trouble 

Cincinnati  Reds’  pitcher  John 
Denny,  accused  of  assaulting  a 
sportswriter  last  May,  was  recently 
ordered  to  serve  several  months  in  a 
rehabilitation  program  that  only 
requires  the  pitcher  to  stay  out  of 
trouble. 

If  Denny  successfully  completes 
the  program,  known  as  Accelerated 
Rehabilitative  Disposition,  the  pri¬ 
vate  assault  complaint  filed  by  Cin¬ 
cinnati  Post  baseball  writer  Bruce 
Schoenfeld  will  be  erased  from  Den¬ 
ny’s  record. 

Schoenfeld  reportedly  told  police 
that  before  a  game  last  May  between 
the  Reds  and  the  Philadelphia  Phil¬ 
lies,  Denny  grabbed  him  by  the  neck 
and  pushed  him  against  a  concrete 
wall,  banged  his  head  and  threw  him 
to  the  ground. 

Schoenfeld,  who  did  not  appear  at 
Denny’s  brief  hearing,  said  the  inci¬ 
dent  occurred  in  a  hall  under  the  sta¬ 
dium,  and  that  he  did  not  provoke  the 
pitcher.  He  complained  of  several 
bumps  on  the  head. 

Lawmakers  debate 
defaming  the  dead 

A  bill  in  the  New  York  State  Legis¬ 
lature  proposes  breaking  with  the  age- 
old  legal  standing  that  the  dead  cannot 
be  defamed,  and  would  hold  that  if  a 
deceased  person  is  libeled  or  slan¬ 
dered  within  five  years  of  his  death, 
his  family  could  sue  for  damages. 

The  standards  for  determining  libel 
or  slander  would  be  applied  as  they 
are  to  living  persons,  and  any  dam¬ 
ages  awarded  would  be  not  for  harm 
done  to  the  dead  person’s  reputation, 
but  rather  for  any  loss  of  income  or 
reputation  the  family  might  suffer. 
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them  the  tools  of  a  reporter’s  trade 
and  how  they  work,”  he  added. 

Reporters  have  criticized  training 
programs  such  as  the  IFB  offers. 

Harris  said,  “Some  reporters  say 
farmers  should  not  be  taught  but,  at 
the  same  time,  reporters  have  gone  to 
school  for  four  or  maybe  even  seven 
years  to  learn  to  ask  the  questions.” 

One  point  Harris  emphasizes  is  that 
farmers  have  to  understand  reporters 
have  deadlines  and  “if  a  farmer  wants 
a  message  to  be  put  out,  he  has  to 
meet  that  deadline.” 

That  means,  Harris  emphasized, 
that  phone  calls  from  reporters  should 
be  returned  and,  when  timing  for  an 
interview  is  inconvenient,  reschedule 
it  for  a  mutually  convenient  time. 

The  current  state  of  the  farm  econ¬ 
omy  is  one  reason  why  Patrick  Batts, 
American  Farm  Bureau  Federation’s 
director  of  information,  is  getting 
more  requests  for  his  program,  which 
teaches  farmers  how  to  deal  with 
reporters. 

He  said  the  AFBF  called  in  a  pro¬ 
fessional  consultant  to  train  officers 
and  staff  on  how  to  deal  with  report¬ 
ers. 

“After  that  I  thought  we  could 
come  up  with  a  training  program  that 
would  better  meet  the  needs  of  farm¬ 
ers,”  he  said. 

The  program  he  uses  today,  which 
also  has  been  adapted  by  some  state 
groups  has  been  given  to  5,000  farm¬ 
ers  and  spouses  around  the  country 
and  the  need  is  growing. 

Batts’  program  offers  tips  on  how 
to  better  perform  in  interviews 
including  training  sessions  in  front  of 
a  videotape  camera.  The  AFBF  offi¬ 
cial  said  he  tries  to  have  a  full-time 
reporter  participate  in  the  training. 

“For  the  most  part  training  is 
requested  when  farmers  are  feeling 
threatened  and  the  issue  will  be  won 
or  lost  in  the  court  of  public  opinion,” 
Batts  said. 

He  agrees  that  much  the  same  type 
of  media  relations  training  is  now 
being  given  to  company  executives 
around  the  country  but  “farmers  have 
to  prepare  for  interviews  in  a  different 
way.  They  don’t  have  staff  to  help 
them. 

“I  teach  the  concept  of  living  the 
life  of  a  spokesman.  Once  you  make  a 
commitment  to  be  a  spokesman,  you 
have  to  be  constantly  gathering  data 
that  relates  to  farming  and  ranching.” 

After  the  training,  farmers  end  up 
changing  their  attitudes  about  report¬ 
ers,  according  to  Harris  and  Batts. 

Harris  said  that  from  his  experience 


farmers  are  very  proud  of  their  local 
media. 

“Those  that  have  been  interviewed 
by  national  media  will  tell  their  own 
stories  and  they  found  out  that  the 
whole  exercise  is  not  as  scary  as  they 
thought  it  would  be.” 

With  the  training  “most  farmers 
realize  that  the  rep>orter  is  not  out  to 
get  them  or  crucify  them.  A  reporter 
is  just  trying  to  do  his  job  or  her  job,” 


J-school  dean 

(Continued  from  page  12) 


The  president’s  letter,  dated  the  same 
day,  accepted  Redmont’s  decision 
with  regret  and  named  him  Dean 
Emeritus. 

Redmont,  when  contacted  by  E&P 
at  his  Vermont  residence,  declined 
comment  on  his  resignation. 

Redmont  will  remain  a  professor  at 
BU,  and  will  resume  his  teaching 
duties  in  January  when  he  returns 
from  London,  where  he  is  slated  to 
spend  the  fall  semester  overseeing  an 
academic  program  he  helped  estab¬ 
lish  there. 

Redmont  joined  the  faculty  in  Janu¬ 
ary  1982  as  a  professor  of  journalism 
and  director  of  the  broadcast  journal¬ 
ism  programs.  He  served  as  dean  ad 
interim  at  the  school  from  September 
1982  until  being  named  dean  in  1983. 

Prior  to  joining  the  staff  at  BU, 
Redmont  served  as  senior  correspon¬ 
dent  for  CBS  News  in  Paris.  He 
joined  CBS  in  1976  as  bureau  manager 
and  correspondent  in  Moscow,  and 
has  spent  much  of  his  journalistic 
career  with  news  organizations  over¬ 
seas. 

H.  Joachim  Maitre,  a  professor  of 
journalism  and  international  rela¬ 
tions,  was  named  interim  dean  of  the 
University’s  School  of  Public  Com¬ 
munications.  Maitre  recently 
returned  from  a  two-week  trip  to 
Pakistan  to  set  up  the  journalism 
training  program  for  the  Afghan  refu¬ 
gees. 

Redmont  has  been  in  the  limelight 
before,  involving  matters  of  the  BU 
School  of  Public  Communications 

In  1983,  Boston  University  with¬ 
drew  from  the  Accrediting  Council  on 
Education  in  Journalism  and  Mass 
Communication  and  rejected  the 
Council’s  provisional  accreditation 
(E&P,  Feb.  12,  1983). 

An  ACEJMC  appeal  board  had 
offered  the  School  of  Public  Commu¬ 
nications  provisional  accreditation  in 
October  1982,  almost  six  months  after 
the  full  council  denied  the  SPC’s 
request  for  accreditation. 

Documents  indicated  that  the 
ACEJMC’s  “75/25  rule”  was  at  the 


Batts  said.  “Most  people  without  the 
training  expect  the  reporter  to  have  a 
60  Minutes’  attitude.  Most  farmers 
come  out  of  the  training  with  a  much 
better  attitude  and  many  times,  if  they 
are  misquoted,  they  realize  its  their 
own  fault.” 

The  real  payoff  of  the  training, 
according  to  Batts,  is  when  a  farmer 
comes  back  later  and  tells  him  that  the 
training  was  worthwhile. 


crux  of  the  dispute.  The  1976  rule 
requires  at  least  51%  of  the  under¬ 
graduate  students  in  accredited 
schools  to  maintain  a  “general  ratio” 
of  three-fourths  liberal  arts  to  one- 
fourth  journalism  classes. 

A  visiting  ACEJMC  team  reported 
that,  overall,  SPC  undergraduates 
“greatly  exceeded”  the  25%  guide¬ 
line  for  communications  courses. 

The  school  charged  the  evaluating 
team  with  acting  in  an  “arbitrary  and 
capricious”  manner  by  narrowly  and 
rigidly  interpreting  ACEJMC  stan¬ 
dards,  and  that  the  council  denied 
SPC  due  process,  in  violation  of 
Department  of  Education  regula¬ 
tions,  by  failing  to  disclose  specific 
reason  for  the  adverse  accrediting 
action. 


Standard  invoices 

(Continued  from  page  13) 


There  are  29  basic  elements  to  the 
invoices,  which  can  be  in  either  verti¬ 
cal  or  horizontal  formats,  Savino 
explained.  All  the  numbers  are  keyed 
to  an  explanatory  legend. 

For  example,  Condon  said,  number 
11  is  the  newspaper  reference  num¬ 
ber.  There  are  no  restrictions  and 
newspapers  can  use  as  many  numbers 
as  they  like  —  the  29  elements  are 
only  a  base.  In  addition,  the  invoices 
can  be  used  for  display,  classified  or 
inserts. 

The  overall  format  of  the  SAI,  not 
the  localized  form,  is  what  is  impor¬ 
tant,  Condon  said,  adding  that  SAIs 
are  not  meant  to  impinge  on  the  news¬ 
papers’  own  pricing. 

“Advertisers  demand  it,”  Condon 
continued.  “We’re  responding  ...  to 
popular  demand.  If  newspapers  want 
to  remain  a  viable  advertising 
medium,  they  have  no  choice  but  to 
adopt  the  SAI.” 

Reprogramming  computers  for  the 
SAI  will  require  some  time  and 
money,  but  not  as  much  as  required 
by  the  adpotion  of  the  SAU,  he  said. 

The  SAI  launch  is  slated  for  Sep¬ 
tember,  when  the  newspapers  will 
receive  more  detailed  information. 
The  switchover  is  targeted  to  be  com¬ 
pleted  by  Christmas  1987,  Savino 
said. 
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Ownership  Changes 


The  Alameda  group’s  California 
newspapers  include  the  Daily  Review 
in  Hayward,  the  Argus  in  Fremont, 
the  Tri-Valley  Herald  in  Livermore, 
and  the  San  Ramon  Valley  Herald. 

*  *  * 

Co-publishers  Robert  and  Mary 

Lou  Estabrook  have  agreed  to  sell  the 
Lakeville  (Conn.)  Journal  and  the 
Millerton  (N.Y.)  News,  both  weeklies, 
to  Robert  A.  Hatch  of  New  York  for 
undisclosed  terms. 

Hatch,  a  New  York  public  relations 
counselor,  was  vice  president  of  the 
Children’s  Television  Workshop. 

♦  *  ♦ 

Shareholders  of  the  News-Banner 

Corp.  in  Bluffton,  Indiana,  have 
agreed  to  sell  its  assets  and  its  publi¬ 
cation  business  to  a  new  corporation 
called  News-Banner  Publications 
Inc. 

Included  in  the  acquiring  group  are 
James  C.  Barbieri,  general  manager 
and  editor  of  the  daily  News-Banner, 
who  will  assume  the  position  of  presi¬ 
dent  and  treasurer  of  the  new  corpo¬ 
ration,  and  George  Booth  Witwer, 
until  recently  employed  by  Proctor  & 
Gamble  in  Cincinnati,  who  has  been 
named  vice  president  and  secretary. 

The  paper  has  been  operated  by  the 
Swaim  family  as  an  independent  local 
daily  since  1893.  The  Evening  News 
and  the  Evening  Banner  merged  in 
1929.  The  News-Banner  had  been 
published  by  Celia  M.  Swaim  since 
the  death  of  her  husband,  Roger,  in 
1976. 


Park  Communications  Inc.  has 
bought  three  newspapers  in  Shenan¬ 
doah,  Iowa,  marking  the  company’s 
entry  into  the  Hawkeye  state. 

The  papers  were  sold  by  Louise 
Tinley,  whose  family  has  owned  the 
five-day  daily  Evening  Sentinel  for 
over  50  years.  The  other  papers  sold 
are  the  weekly  Essex  Independent  and 
the  Weekly  Times,  a  controlled  circu¬ 
lation  shopper.  Purchase  price  was 
not  disclosed. 

Park  Communications  now  oper¬ 
ates  in  22  states,  publishing  86  daily, 
non-daily  and  controlled  circulation 
newspapers.  It  also  owns  and  oper¬ 
ates  16  radio  stations  and  seven  tele¬ 
vision  stations. 

♦  *  ♦ 

Arkansas  Valley  Publishing 
recently  acquired  the  Leadville  Her¬ 
ald-Democrat  and  the  Carbonate 
Chronicle,  bringing  to  three  the  num¬ 
ber  of  newspapers  purchased  by  the 
company  in  the  past  nine  months. 

A  new  corporation  has  been  formed 
to  operate  the  papers,  the  Leadville 
Publishing  Co.,  which  is  a  wholly 
owned  subsidiary  of  Arkansas  Valley 
Publishing. 

The  new  publisher  and  general 
manager  is  Larry  Tranglen. 

♦  *  * 

Hollis  J.  Nordyke,  Verle  H.  Burga- 
son  and  Jack  R.  Nordyke  have  agreed 
in  principle  to  sell  the  six-day-a-week 
Ames  (Iowa)  Daily  Tribune  to  a  new 
company  formed  by  two  former  top 


executives  of  the  Des  Moines  (Iowa) 
Register. 

The  new  owner  will  be  an  affiliate 
of  Midwest  Newspapers  Inc.,  a  media 
company  formed  last  year  by  Michael 
G.  (Jartner,  former  president  of  the 
Des  Moines  Register  and  Tribune 
Co.,  and  Gary  G.  Gerlach,  former 
company  executive  vice  president 
and  ex-publisher  of  the  Register. 

♦  ♦  * 

The  Faribault  (Minn.)  Daily  News 
and  its  parent  and  sister  companies, 
Faribault  Daily  News  Inc.,  the  Rice 
County  Shopper  and  Faribo  Publish¬ 
ing,  have  been  sold  to  Michigan  news¬ 
paper  publisher  James  Huckle. 

Thomas  Gagnon,  who  made  the 
joint  announcement  with  Huckle, 
became  president,  publisher  and  sole 
owner  of  the  Daily  News  after  the 
death  of  his  father,  John  Gagnon,  in 
1975.  His  grandfather  started  the 
newspaper  in  1914. 

Huckle  is  a  publisher  and  consul¬ 
tant  who  has  owned  and  managed 
daily  and  weekly  newspapers  in 
Michigan.  Since  selling  his  publica¬ 
tions  in  1984,  Huckle  has  served  as 
consultant  and  acting  publisher  with 
Midwestern  dailies. 

*  ♦  * 

The  Alameda.  (Calif.)  Times-Star 
has  been  sold  by  the  Kofman  family  to 
Alameda  Newspapers  Inc.,  an  affili¬ 
ate  of  the  Woodbury,  N.J. -based 
Media  News  Group,  which  owns 
newspapers  in  several  states. 


*  ♦  ♦ 

The  Gravette  (Ark.)  News  Herald 
has  been  sold  to  Leland  E.  Turner,  an 
investment  broker  with  A.G. 
Edwards,  who  has  been  named 
publisher,  and  A1  Kuettner,  formerly 
manager  of  United  Press  Internation¬ 
al’s  Southern  Division  news  opera¬ 
tion  in  Atlanta,  Georgia,  who  now 
becomes  the  paper’s  editor  and  co¬ 
publisher. 

The  weekly  Decatur  Herald  is  also 
owned  and  published  by  the  News 
Herald,  which  had  been  published  for 
the  last  24  years  by  Robert  D.  and 
Louise  Evans. 

*  ♦  ♦ 

Doug  and  Joyce  Morgan  have  sold 
the  Riverton-Lander  Advertiser  and 
Custom  Printing  in  Riverton,  Wyo¬ 
ming,  to  Bob  Edwards  of  Newton, 
Iowa.  John  T.  Cribb  of  Cribb  Media 
Service  Inc.  handled  the  sale. 

The  Advertiser  is  a  six-year-old 
direct  mail  free  paper  with  17,000  cir¬ 
culation.  The  Morgans  purchased  it  a 
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year  ago,  and  cited  difficulty  adapting 
to  a  small  western  town  as  reason  for 
the  sale. 

Edwards’  son,  Jerry,  will  manage 
the  Advertiser  through  an  interim 
period  until  the  permanent  manager 
relocates  to  Riverton. 

*  *  * 

James  and  Gayle  Tunnell,  owners 
of  Tunnell  Publishing  Co.  Inc.,  have 
sold  their  three  paid  circulation 
weekly  newspapers  and  a  shopper  to 
Straus  Communications. 

Two  of  the  newspapers,  the  War¬ 
wick  Advertiser  and  the  Monroe- 
Woodbury  Photo  News,  are  the  largest 
weeklies  in  Orange  County,  New 
York.  The  shopper  is  circulated 
throughout  Vernon,  Hamburg, 
Franklin  and  Sussex,  New  Jersey. 
The  third  newspaper,  the  Vernon 
News,  circulates  in  Vernon,  New 
Jersey. 

Straus  Communications,  licensee 
of  WMCA  Radio  in  New  York,  also 
owns  radio  stations  in  Ellenville, 
N.Y.  and  Front  Royal,  Virginia. 

The  Tunnells,  who  bought  the  War¬ 
wick  Advertiser  10  years  ago,  for¬ 
merly  worked  as  reporters  for  the 
Louisville  (Ky.)  Courier-Journal. 
Gayle  later  reported  for  the  Washing¬ 
ton  Post,  and  James  was  a  city  editor 
and  metropolitan  editor  at  the  Phil¬ 


adelphia  Bulletin. 

♦  ♦  ♦ 

Glenn  S.  Feldman  has  sold  the 
Hartford  (Conn.)  Sports  Extra,  a 
30,000  free  distribution,  twice- 
monthly  tabloid,  to  Imprint  Inc.  of 
West  Hartford,  publisher  of  1 1  week¬ 
lies  in  Connecticut  and  Massa¬ 
chusetts.  Feldman  will  remain  as 
Sports  Extra  publisher. 

The  sale,  terms  of  which  were 
undisclosed,  includes  the  monthly 
Automotive  Extra,  which  had  been 
distributed  with  the  Sports  Extra  and 
now  will  also  be  inserted  in  all 
Imprint’s  1 1  weeklies,  and  a  type-set- 
ting  operation. 

♦  ♦  ♦ 

Martinelli  Publications  of  Yonkers, 
New  York,  has  acquired  two  addi¬ 
tional  weekly  newspapers,  bringing  to 
seven  the  number  of  the  weekly 
group’s  publications  in  Westchester 
County. 

The  two  papers  are  the  Harrison 
Independent  and  the  North  Castle 
News.  They  had  been  part  of  the 
Cross-Westchester  Group. 

♦  ♦  * 

The  8,299 circulation  LaPlace,  La., 
twice-weekly  L’Observateur  and  its 
TMC  counterpart  Shopper’s  Guide, 
have  been  sold  to  the  Bogalusa  Daily 
News  Inc. 


The  Bogalusa  (La.)  Daily  News  is  a 
publishing  division  of  Wick  Newspa¬ 
per.  Joseph  A.  Lucia  Jr.  will  continue 
as  publisher. 

Jim  Hall  Media  Services  Inc.,  a 
newspaper  brokerage  firm  from  Troy, 
Ala.,  represented  Lucia  in  the  sale. 

♦  *  * 

Publishers  Donald  A.  Peterson  of 
the  Alliance  Review  and  George 
France  of  the  Press-News  announced 
the  Alliance  Publishing  Co.  purchase 
of  the  Press-News,  a  weekly  publica¬ 
tion  that  serves  East  Canton,  East 
Sparta,  Magnolia  and  Waynesburg 
and  the  townships  of  Osnaburg,  Can¬ 
ton,  Sandy  and  Pike,  in  Ohio. 

The  3,200  circulation  Press-News 
is  the  fifth  weekly  publication  to  be 
added  to  the  Review  group.  The  sale 
excludes  the  commercial  printing 
operations,  which  will  continue  under 
the  France  family. 

♦  ♦  * 

The  Reporter  newspapers,  includ¬ 
ing  the  Worth-Palos  Reporter,  the 
Oak  Lawn  Reporter  and  the  Bridge- 
view  Reporter,  were  purchased  by  the 
Regional  Publishing  Corp.  of  Palos 
Heights,  Illinois. 

The  Regional  Publishing  Corp.  also 
publishes  the  Worth  Township  Times 
and  prints  123  papers  for  other 
publishers. 
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SYNDICATES 


‘Zippy’  has  risen  from  the  underground 

Bill  Griffith’s  decade-old  comic  strip  —  which  stars  a  most  unusual 
pinhead  —  is  suddenly  being  snapped  up  by  daily  newspapers 


By  David  Astor 

Millions  of  Americans  were  aware 
of  Zippy  the  Pinhead  in  an  indirect 
way  during  the  past  10  years.  The 
“serenely  crazy”  comic  strip  charac¬ 
ter  was  the  inspiration  for  the  Cone- 
heads  on  Saturday  Night  Live,  and 
Robin  Williams  has  acknowledged 
that  Zippy  influenced  his  portrayal  of 
Mork  on  Mark  and  Mindy. 

Most  Americans,  however,  didn’t 
know  about  Zippy  himself  until 
recently.  The  clown  suit-clad  pinhead 
has  had  a  fiercely  loyal  audience  in 
alternative  weeklies  and  college 
newspapers  since  1976,  but  it  was 
only  last  year  that  a  daily  paper 
became  “Zippyfied.”  Now,  Bill  Grif¬ 
fith’s  “underground  comix”  strip  is 
being  distributed  by  a  major  syndi¬ 
cate. 

The  San  Francisco  Examiner  was 
the  first  daily  to  run  “Zippy  the  Pin¬ 
head”  in  1985,  and  papers  like  the 
Baltimore  Sun,  Boston  Globe,  and 
Shreveport  (La.)  Journal  followed 
over  the  next  few  months. 

King  Features  Syndicate  —  which, 
like  the  Examiner,  is  owned  by  the 
Hearst  Corporation  —  was  impressed 
with  the  intense  reader  reaction  to 
“Zippy.”  So  it  contacted  Griffith  this 
February  and  asked  if  he  wanted  to 
sign  a  syndication  contract. 

Griffith  was  interested,  but  told 
King  he  wanted  to  retain  the  “Zippy” 
copyright  in  his  own  name,  among 
other  things.  “I  made  a  ridiculous  set 
of  demands,”  the  cartoonist  said  with 
a  laugh.  To  his  surprise.  King  agreed 
to  them  all. 

The  next  step,  Griffith  recalled, 
was  explaining  to  a  group  of 
“stunned”  King  salespeople  how  his 
comic  should  be  sold.  In  essence, 
Griffith  advised  them  to  tell  papers: 
“‘Zippy’  is  a  weird  comic.  That’s  why 
you  should  take  it.  You’ll  get  a  lot  of 
mail!” 

However  the  salespeople  approach 
potential  clients,  they  have  signed 
quite  a  few  since  King  introduced 
“Zippy”  in  May.  Some  of  the  bigger 
ones  include  the  Denver  Rocky 
Mountain  News  (which  held  a  suc¬ 
cessful  Zippy  look-alike  contest  in  a 
local  comedy  club  last  month).  Las 
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The  back-seated  Zippy,  in  panel  two,  goes  into  his  mesmerized  mode  as  Mr.  The 
Toad  speeds  down  the  road.  Then,  in  panel  four.  Zippy  and  Shelf-life  comment 
on  their  moving  experience. 

Vegas  Sun,  Orlando  Sentinel,  Port-  „ 

land  Oregonian,  Sacramento  Bee,  St. 

Petersburg  Times,  and  Tucson  Daily 

Would  these  and  other  major  dai-  \ 

lies  have  considered  buying  an  ^  /  •  •  I  \ 

offbeat  comic  like  Zippy  a  decade  \ 

ago?  Griffith  doesn’t  think  so.  Then  \  S  VA/D  /  CAT€0 

why  are  they  purchasing  it  now?  I  j 

(Griffith  said  the  success  of  comics  J 

such  as  “The  Far  Side”  paved  the  \  ’  •  / 

way  for  papers  to  take  a  chance  with  ^ 

an  untraditional  strip  like  “Zippy”  Yes. 

(which  predates  the  Universal  Press 

Syndicate-distributed  panel  and,  like  Zippy  —  who  loves  taco  sauce  and 
other  underground  comics  of  the  “preservative-enriched”  junk  foods 

1960s  and  ’70s,  paved  the  way  in  a  like  Ding  Dongs  —  might  step  into  a 

sense  for  cartoonists  like  Gary  Lar-  Picasso  painting  in  one  strip  and,  in 

son).  another,  travel  to  South  Korea  on  a 

And  the  42-year-old  Griffith  noted  flying  pepperoni  pizza  to  comment  on 

that  many  people  of  his  age  and  youn-  that  country’s  right-wing  dictator- 

ger  —  including  readers,  newspaper  ship.  The  stubble-chinned  pinhead 

editors,  and  syndicate  executives  —  frequently  says  things  like  “Yow!” 

relate  to  a  character  like  Zippy.  and  “Am  I  having  fun  yet?”  and  is 

“The  way  the  world  looks  to  Zippy  always  coming  out  with  timely  non 

is  the  way  —  whether  they  know  it  or  sequiturs. 

not — the  world  looks  to  many  people  Griffith  observed:  “Zippy  is  a 
of  the  baby  boom  generation,”  said  walking  subconscious.  Most  people 

the  San  Francisco-based  cartoonist.  think  odd,  juxtaposing  thoughts  but 

“They  are  swimming  in  —  they  are  don’t  say  them.  They  order  them  in  a 

adrift  in  —  a  sea  of  information.”  logical  way  before  talking.  Not  Zippy! 

Griffith  said  Zippy  uncritically  He  says  exactly  what  he’s  thinking  at 

absorbs  all  this  information  —  the  the  moment.” 
avalanche  of  media  images,  schlock  And  a  lot  of  people  find  that  amus- 
popular  culture,  and  more  —  and  ing.  Robin  Williams  once  said  admir- 

“throws  it  out  again”  in  his  own  ingly  that  Zippy  is  “like  a  word  pro- 

strange  way.  The  results  may  be  cessor  with  dyslexia.”  And  the  Asso- 

social  or  political  satire  (from  a  pro-  ciated  Press  wrote:  “Zippy  might  not 

gressive  perspective)  or  just  plain  be  bright,  but  he  makes  up  for  it  by 

humorous  weirdness.  being  brilliant.  His  blissful  ignorance 


Zippy  —  who  loves  taco  sauce  and 
“preservative-enriched”  junk  foods 
like  Ding  Dongs  —  might  step  into  a 
Picasso  painting  in  one  strip  and,  in 
another,  travel  to  South  Korea  on  a 
flying  pepperoni  pizza  to  comment  on 
that  country’s  right-wing  dictator¬ 
ship.  The  stubble-chinned  pinhead 
frequently  says  things  like  “Yow!” 
and  “Am  I  having  fun  yet?”  and  is 
always  coming  out  with  timely  non 
sequiturs. 

Griffith  observed:  “Zippy  is  a 
walking  subconscious.  Most  people 
think  odd,  juxtaposing  thoughts  but 
don’t  say  them.  They  order  them  in  a 
logical  way  before  talking.  Not  Zippy! 
He  says  exactly  what  he’s  thinking  at 
the  moment.” 

And  a  lot  of  people  find  that  amus¬ 
ing.  Robin  Williams  once  said  admir¬ 
ingly  that  Zippy  is  “like  a  word  pro¬ 
cessor  with  dyslexia.”  And  the  Asso¬ 
ciated  Press  wrote:  “Zippy  might  not 
be  bright,  but  he  makes  up  for  it  by 
being  brilliant.  His  blissful  ignorance 
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of  any  emotion  resembling  embarass- 
ment,  confusion,  anger,  or  anxiety 
makes  him  virtually  omnipotent.” 

But  some  readers  (often  older  ones) 
don’t  “get”  the  frequently  ambiguous 
and  surrealistic  comic.  Griffith 
acknowledged  that  “Zippy”  is  not  as 
easy  to  follow  as  a  simple  gag-a-day 
newspaper  comic  (and  the  cartoonist 
emphasized  that  he  is  very  glad  of 
that),  but  added  that  patient  readers 
will  eventually  find  a  “rhythm”  and 
“internal  logic”  to  the  strip  —  and 
begin  to  “decode”  and  “absorb”  the 
humor.  And  many  will  find  that 
“Zippy,”  unlike  most  comics,  has 
enough  depth  to  bear  a  second  read¬ 
ing. 

Others  have  contended  that  the 
seemingly  spaced-out  Zippy  must  be 
on  drugs  or  something,  but  Griffith 
categorically  denies  this.  “He’s  just 
high  on  non  sequiturs,”  said  the  New 
York  native  with  a  laugh.  “He’s  high 
on  media  overexposure.  He  doesn’t 
need  drugs.  In  fact,  drugs  would  calm 
Zippy  down!  If  he  took  acid,  he  would 
probably  get  a  job  in  a  bank.” 

One  thing  “Zippy”  readers  are  not 
complaining  about  is  four-letter 
words,  which  Griffith  occasionally 
used  in  the  past.  But  no  longer. 
“They’re  a  crutch,  anyway,”  he 
stated.  Besides  that,  however,  the 
cartoonist  said  he  has  not  “toned 
down”  his  comic  at  all  for  the  main¬ 


stream  media. 

“I  got  where  I  got  to  today  by  not 
altering  what  I  do,”  said  Griffith. 

The  biggest  change  for  Griffith  has 
been  doing  “Zippy”  six  times  a  week 
instead  of  once  since  last  year.  And 
although  Griffith  wonders  when  he’ll 
get  ahead  enough  to  take  a  vacation, 
he  said  he  likes  the  daily  pace. 

“The  juices  flow  freer,”  reported 
Griffith,  who  studied  painting  at 
Brooklyn’s  Pratt  Institute.  “Zippy 
seems  to  be  more  alive.  ...  I  have 
less  trouble  getting  ideas.” 

Griffith  came  up  with  the  idea  for 
Zippy  himself  in  1970,  the  year  he 
moved  to  San  Francisco.  Soon,  Zippy 
became  the  sidekick  to  a  Ciriffith 
comic  book  character  named  Mr.  The 
Toad.  Then  Zippy  became  so  promi¬ 
nent  that  the  egocentric  amphibian 
began  playing  second  fiddle  (and  now 
appears  once  in  awhile,  as  in  the 
comic  accompanying  this  story). 

After  “Zippy”  became  a  strip  in 
1976,  it  was  syndicated  by  Rip  Off 
Press  —  the  San  Francisco-based 
underground  comic  book  publisher — 
for  four  years.  Then  Griffith  began 
distributing  it  himself. 

Zippy  has  also  appeared  in  a  num¬ 
ber  of  books  over  the  years  published 
by  E.P.  Dutton,  And/Or  Press  of 
Berkeley,  and  Last  Gasp  of  San  Fran¬ 
cisco  —  which  is  responsible  for  the 
latest  Griffith  anthology  {Pindemo- 
nium)  as  well  as  Zippy  calendars,  T- 
shirts,  mugs,  and  other  products. 
Zippy  books  have  also  been  published 
in  countries  like  Germany,  Holland, 
and  Sweden. 

Griffith  said  a  Zippy  radio  special 
will  air  this  fall  on  about  700  college 
stations,  and  also  noted  that  a  live- 
action  movie  looks  pretty  definite. 
The  cartoonist  reported  that  he  and 
his  wife  —  “Didi  Glitz”  cartoonist 
Diane  Noomin  —  have  written  a 
screenplay,  the  project  has  been 
optioned,  and  “lots  of  money  has 
been  raised.”  It  is  now  a  matter  of 


Boyd  doing  third  financiai  feature 


“Investor’s  Notebook”  and 
“Moneylist”  columnist  Brendan 
Boyd  is  writing  a  third  financial  fea¬ 
ture  that  will  be  introduced  by  Univer¬ 
sal  Press  Syndicate  September  7. 

The  weekly  “People’s  Portfolio”  is 
a  stock  market  guide  that  invites  read¬ 
ers  “to  compete  against  the  experts 
and  against  Boyd  himself,”  stated 
Universal.  “Three  portfolios  —  the 
‘Author’s  Portfolio,’  the  ‘Reader’s 
Portfolio,’  and  the  “Expert’s  Portfo¬ 
lio’  —  challenge  one  another  to  make 
the  best  stock  buy  of  the  week.”  The 


column,  said  Boyd,  is  written  in  a 
“light,  humorous,  demystifying” 
way. 

Born  in  Boston,  Boyd  is  currently 
an  editor  at  the  Seymour  Lawrence/ 
Delacorte  publishing  house  and  a  con¬ 
tributing  editor  to  Fact,  a  money  man¬ 
agement  periodical.  He  was  also  a 
columnist  for  Micro  Discovery  maga¬ 
zine,  writing  on  investments  in  tech¬ 
nological  stocks.  Boyd  recently 
edited  the  seventh  revision  of  Louis 
Engel’s  1948  How  to  Buy  Stocks  book 
(Continued  on  page  36) 


finding  the  right  producer  and  the 
right  actor  to  play  Zippy. 

Robin  Williams  has  been  sug¬ 
gested,  but  Griffith  doesn’t  feel  this 
would  work.  “It  would  be  a  Robin 
Williams  movie,  not  a  Zippy  movie,” 
explained  the  cartoonist,  who  said  he 
would  prefer  someone  lesser  known. 

Speaking  of  live  action.  Zippy  had  a 
chance  to  host  Saturday  Ni^t  Live  a 
few  years  ago.  John  Belushi  sug¬ 
gested  this  in  a  letter  to  Griffith,  and 
the  cartoonist  replied  in  the  voice  of 
his  Zippy  character.  The  pinhead 
would  only  agree  to  appear  on  the 
show,  he  stated,  if  there  were  no  com¬ 
mercials  and  his  dressing  room  was 
filled  from  floor  to  ceiling  with  canned 
asparagus.  Belushi  never  wrote  back. 

Zippy  may  have  missed  his  chance 
at  television  stardom,  but  Griffith 
watches  a  lot  of  the  tube  —  especially 
old  sitcoms.  He  also  enjoys  movies 
from  the  film  noir  era;  the  work  of 
various  underground  cartoonists;  old 
comics  like  “Annie”  by  Harold  Gray, 
“Dick  Tracy”  by  Chester  Gould, 
“Popeye”  by  Elzie  Segar,  and 
“Krazy  Kat”  by  George  Herriman; 
and  mystery  books  by  Raymond 
Chandler  and  others. 

“When  you  draw  ‘Zippy,’”  Griffith 
explained,  “you  have  to  be  media 
overloaded !” 


Our  Smart  Money  graphics  don't 
just  tell  people  how  to  save  with 
savvy  and  spend  with  smarts.  They 
show  them.  In  twcxolumn  detail. 
With  lively  illustrations.  And  some¬ 
times,  humorous  style.  They're  just 
what  you  need  to  draw  in  more 
readers. 

Call  toll-free  800-445-4555  for 
free  samples  of  our  new  line  of 
graphics,  part  of  our  financial  mini 
package.  Alaska,  California,  Hawaii 
and  Canada,  call  collect  (619) 
293-1818.  Get  the  package  that  ties 
up  readership  and  revenues. 


EDITOR  &  PUBLISHER  for  August  23,  1986 


SYNDICATES - 

(Continued  from  page  35) 
(Little,  Brown),  which  is  used  as  a 
training  guide  by  Merrill  Lynch. 

His  initial  “People’s  Portfolio” 
clients  include  the  Denver  Post, 
Orange  County  Register,  and  San 
Antonio  Express-News. 

A  syndication  guide 

How  to  Make  Money  in  Newspaper 
Syndication  has  been  published  by 
Newspaper  Syndication  Specialists 
(NSS). 

The  book  discusses  finding,  devel¬ 
oping,  and  test  marketing  a  feature; 
choosing  a  syndicate;  negotiating  a 
contract;  licensing;  self-syndication; 
and  other  topics.  Also  included  are 
tips  from  syndicated  cartoonists, 
writers,  and  editors;  and  a  directory 
of  syndicates. 

The  130-page  guide  is  written  by 
Susan  Lane,  former  promotion  man¬ 
ager  for  what  is  now  News  America 
Syndicate,  and  edited  by  former  NAS 
vice  president/operations  Elizabeth 
Hasten.  Hasten  noted  that  an  updated 
and  expanded  edition  of  the  book  is 
scheduled  to  go  to  press  late  this  year. 

NSS  is  based  at  Suite  326,  P.O.  Box 
19654,  Irvine,  Calif.  92720. 

Readership  reaction 

“Drabble”  by  Kevin  Fagan  of 
United  Feature  Syndicate  recently 
returned  to  the  St.  Petersburg  Eve¬ 
ning  Independent  after  a  number  of 
readers  protested  the  comic’s  pulling. 

In  another  United  Media  develop¬ 
ment,  Cheryl  Jensen  received  over 
1,600  requests  for  a  free  booklet 
offered  via  her  Newspaper  Enterprise 
Association-distributed  “Taking 
Care”  column,  which  deals  with  the 
elderly  and  their  families.  The  book¬ 
let,  Knowing  Your  Rights,  is  pub¬ 
lished  by  the  American  Association  of 
Retired  Persons  and  explains  the 
rights  of  Medicare  patients  under  a 
new  system  that  reimburses  hospitals 
for  care  according  to  preset  rates 
instead  of  the  actual  costs. 

TV  Data’s  new  exec 

Roy  Urrico  has  been  appointed  to 
the  newly  created  position  of  editorial 
manager  for  cable  and  sports  informa¬ 
tion  at  United  Media’s  TV  Data, 
which  offers  television  schedule 
information. 

Urrico  worked  for  10  years  as  a  text 
writer  in  the  New  York  national  pro¬ 
graming  office  of  TV  Guide  and  has 
also  been  editorial  manager  at  TY- 
Cable  Week. 


Editorial,  sales  changes  for  LATS 


The  Los  Angeles  Times  Syndicate 
has  made  several  appointments  and 
other  moves. 

Christine  B.  Needham  has  been 
named  editor  of  the  LATS-distributed 
Christian  Science  Monitor  News  Ser¬ 
vice.  She  has  worked  for  NBC  Radio 
and  the  Voice  of  America  in  India, 
served  as  an  editor  at  the  Asahi  Eve¬ 
ning  News  in  Japan,  and  also  spent 
time  at  the  Staten  Island  (N.Y.) 
Advance  and  Santa  Monica  (Calif.) 
Evening  Outlook. 

Dan  Pollock  has  been  appointed  to 
the  newly  created  position  of  systems 
administrator,  responsible  for  two 
new  computer  systems  that  are 
“designed  to  further  streamline 
LATS  internal  operations  and  servic¬ 
ing  to  newspapers  in  the  U.S.  and 
abroad,”  said  the  syndicate.  Pollock 
has  been  a  LATS  editor  for  nine 


years,  and  edited  the  columns  by  late 
political  commentator  Joseph  Kraft. 

LATS  has  also  regrouped  its 
regional  sales  representation  into  five 
inclusive  territories.  They  include 
New  England,  New  York,  New 
Jersey,  and  Pennsylvania  (Alan 
Shearer)  and  the  Southeast  and  Ohio 
(Jim  Lomenzo),  both  serviced  from 
New  York;  the  Midwest,  Arkansas, 
Louisiana,  and  Florida  (Fred  Ding- 
man,  Chicago);  the  West  and  Central 
West  (Gary  Neeleman,  Salt  Lake 
City);  and  the  Pacific  states,  Nevada, 
Alaska,  and  Hawaii  (Jim  Roy,  with 
LATS  vice  president  and  director  of 
sales  Douglas  Mayberry  in  charge  of 
major  markets),  serviced  from  Los 
Angeles. 

Neeleman  is  handling  sales  for 
Canada  and  Latin  America,  reflecting 
the  syndicate’s  switch  to  direct  rep¬ 
resentation  in  these  markets. 


Olsen  receives  promotion  at  King 


Lawrence  T.  Olsen  has  been  named 
vice  president/marketing  and  sales 
director  for  King  Features  Syndicate. 

Olsen  —  who  has  been  director, 
domestic  sales  and  marketing  since 
1983  —  came  to  King  from  United 
Press  International,  where  he  was 
business  manager  for  Europe,  the 
Middle  East,  and  Africa.  Before  that, 
he  was  UPI  regional  executive  in  the 
Middle  Atlantic  states  and  a  news  cor¬ 
respondent  in  various  West  Coast 
bureaus. 


Lawrence  T.  Olsen 

The  UCLA  graduate  served  in  the 
U.S.  Army  and  was  a  reporter  and 
editor  at  the  Palm  Springs  (Calif.) 
Desert  Sun  prior  to  joining  UPI. 


Job  column  and  package  are  out 


A  package  and  weekly  column  on 
job-related  matters  is  being  offered  by 
Crain  News  Service. 

The  package  contains  16  stories  on 
topics  such  as  preparing  resumes, 
dressing  for  work,  paternity  leave, 
and  quitting  a  job.  It  is  one  of  several 
Crain  packages  produced  this  year  on 
subjects  ranging  from  real  estate  to 
consumer  electronics. 

The  column  is  “Dr.  Job”  by  Sandra 
Pesmen,  feature  editor  of  Crain’s  Chi¬ 
cago  Business.  She  discusses  things 
like  getting  ahead,  dealing  with  a 
cranky  boss,  and  coping  with  office 
gossip. 


Her  question-and-answer  feature 
appears  in  the  New  York  Daily  News 
and  Philadelphia  Daily  News. 


Verse  by  Burroughs 

“Sketches  by  Ben  Burroughs,”  a 
thrice-weekly  poetry  feature  that  runs 
about  100  words,  is  being  syndicated 
by  Columbia  Features  of  New  York 
City. 

Burroughs,  whose  verses  were  syn¬ 
dicated  before,  started  writing  poems 
during  World  War  II.  His  work  began 
appearing  in  the  Philadelphia  Daily 
News  in  1948. 
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Farfetched?  Maybe,  at  first  thought. 
But  think  further... 


“Curtains  up”  means  a  live  per¬ 
formance  is  underway,  as  a  rule  to 
an  audience  that  has  paid  to  see  it. 

When  you  advertise  in  E&P,  you 
have  the  opportunity  to  present 
your  news  service  in  its  most 
creditable  light  to  the  audience 
most  interested  in  your  products, 
the  audience  you  want  to  reach 
.  .  .  98%  *  of  editors  and  97.3%t 
of  publishers!  E&P  has  high  rat¬ 
ings,  is  “the  bible  of  the  industry” 
—  with  an  ongoing  “show”  to  the 


trade  for  over  100  years. 

E&P  comes  out  each  and  every 
week.  A  news  service  ad  in  E&P  is 
current,  not  a  stale  performance. 
This  gives  it  immediacy  and 
credibility  in  the  news  world. 
E&P  is  where  the  action  is  —  a 
news  service’s  best  “theater”  to 
show  off  capability,  quality  and 
reputation. 

A  theater  requires  a  sophisticated 
communications  system  for  every 
drama  it  presents.  As  a  major 


structure  in  the  world’s  informa¬ 
tion  system,  so  does  a  news  ser¬ 
vice.  Make  advertising  in  E&P 
part  of  your  news  service’s  com¬ 
munications  .  .  .  and  gain  sophis¬ 
tication  and  effeaiveness  in  your 
promotion  program. 

Start  “the  action”  .  .  .  and  the 
applause.  Call  us  today  —  to  show 
the  newspaper  world  audience 
what  kind  of  performance  you 
put  on! 


New  Ybrk 

(212)  675-4380 


Chicago 

(312)  645-0123 


Los  Angeles 

(213)  382-6346 


San  Francisco 

(415)  421-7950 


Toronto 

(416)  833-6200 


y  EdHor  &  PuMislier 

■  11  West  I9lh  Street  •  New  Yorii.  N.V.  10011 


*  1985  Readership  Study  by  Hollander.  Cohen  Associates,  Inc. 
tE&P  computer  analysis 


Shop  talk 

{Continued  from  page  44) 

over.  This  might  explain  why  the 
Ground  Wave  Emergency  Network 
program  received  so  little  coverage 
last  year. 

I  believe  the  people  want  to  under¬ 
stand  complex  issues  which  affect 
them  but  expect  the  media  to  make 
those  issues  understandable  and 
relevant.  Just  because  the  news  is 
important  doesn’t  mean  it  has  to  be 
dull  and  dense.  It’s  up  to  editors  to 
work  harder  to  make  it  compelling, 
relevant  and  understandable. 

7.  It  is  potentially  libelous.  This,  of 
course,  is  a  powerful  deterrent  of 
good  investigative  journalism.  Large 
judgments  against  the  media  have 
produced  a  massive  chilling  effect  on 
the  press  and  replaced  copy  editors 
with  copy  attorneys. 

Earlier  this  year,  a  weekly  newspa¬ 
per  publisher,  who  spent  200  days  in 
court  successfully  defending  himself 
in  seven  libel  suits,  testified  that 
“Each  time  I  paste  up  a  story  on  my 
front  page,  or  an  editorial  that  is 
somewhat  controversial,  I  stop  to 
think  ‘is  it  worth  it?’  ”  Despite  the 
favorable  rulings  in  the  Ariel  Sharon- 
Time  magazine  suit;  the  Westmore- 
land-CBS  suit;  and  the  Synanon  suit 
against  the  Pt.  Reyes  Light,  the  “bot¬ 
tom-line”  analysts  in  the  media 
received  the  message  —  hard-hitting, 
investigative ,  expose-type  journalism 
can  be  hazardous  to  profits. 

But  there  should  be  more  to  news 
than  profits  and  there  is.  Because  of 
the  First  Amendment,  the  news 
media  have  a  special  responsibility  to 
inform  the  public,  which  transcends 
other  corporate  responsibilities  or  ex¬ 
cuses. 

Unlike  all  other  businesses,  the 
press  has  a  preferred  position  in  our 
Constitution.  Our  founding  fathers 
did  not  do  this  to  protect  the  media’s 
profits  but  to  protect  their  rights  to 
fully  inform  the  public  of  what  is  hap¬ 
pening  in  its  society. 

This  is  a  responsibility  which  the 
press  cannot  take  lightly  since  what 
the  people  don’t  know  —  whether 
it’s  about  nuclear  weapons,  toxic 
waste,  hazardous  drugs,  or  foreign 
political  entanglements  —  can  hurt 
them. 

I’m  not  suggesting  that  the  news 
media  become  vicious  attack  dogs  — 
always  going  for  the  jugular.  What  I 
am  suggesting  is  that  they  should  be 
the  watchdogs  of  society  they  were 
meant  to  be  and  not  the  lap  dogs  of  a 
favored  few  they  have  become. 

News  also  has  become  a  profitable 


commodity  in  recent  years.  Perhaps 
the  time  has  come  to  spend  a  little  less 
on  media  starmaking  and  a  little  more 
on  media  muckraking.  Indeed,  we 
need  more  muckrakers,  like  Ger¬ 
many’s  celebrated  Gunter  Wallraff, 
and  fewer  buckrakers,  like  our  cele¬ 
brated  million  dollar  electronic  jour¬ 
nalists. 

Finally,  I’m  really  not  the  one  to 
ask  why  stories  such  as  those  cited  by 
Project  Censored  are  not  covered  by 
the  media.  You  really  should  ask  the 
media  themselves  why  they  don’t 
cover  these  stories. 

Indeed,  we  need  more 
muckrakers . . .  and 
fewer  buckrakers,  like 
our  celebrated  million 
dollar  electronic 
journalists. 

Ask  the  New  York  Times  why  it 
didn’t  headline  the  decade  of  geno¬ 
cide  in  East  Timor  announced  by 
Amnesty  International  last  summer. 

Ask  ABC-tv  News  why  it  never 
aired  its  investigative  story  about 
Charles  Wick  and  his  nursing  home 
scandal. 

Ask  Time  magazine  why  it  didn’t 
tell  its  readers  about  the  threat  of 
military  toxic  wastes  last  year.  Ask 
CBS-tv  News  why  it  killed  its 
expose  on  Paul  Laxalt  and  his  alleged 
underworld  associations. 

Ask  the  Los  Angeles  Times  why  it 
didn’t  feature  the  rapid  development 
of  the  Ground  Wave  Emergency  Net¬ 
work  to  be  used  after  a  nuclear  war 
starts. 

For  that  matter,  ask  the  Santa  Rosa 
(Calif.)  Press  Democrat  why  it  didn’t 
let  its  readers  know  the  results  of  the 
national  media  research  project  con¬ 
ducted  at  a  local  university. 


AGVS 

(Continued  from  page  29) 

smaller  maintenance  force,  “today 
we  have  a  technical  services  staff  of 
16  people,  and  are  growing.” 

Nevertheless,  Donth  credits  the 
AG  Vs  with  allowing  the  Star-Tele¬ 
gram  to  operate  its  presses  with  six- 
person  crews. 

And  the  newspaper  continues  to 
expect  “significant  savings  in  news¬ 
print  waste  as  a  result  of  less  damage 
and  more  effective  handling  of  the 
newsprint  rolls  themselves.” 

The  Star-Telegram’s  10-vehicle 
AGV  system,  purchased  from  Col¬ 


mar,  Pa. -based  FMC  Corp.,  is  the 
first  fully  automated  one  in  the  United 
States,  Donth  said,  and  has  been  in 
operation  only  since  May. 

In  Florida,  the  St.  Petersburg 
Times  and  Evening  Independent  have 
had  an  AGV  system,  from  S.I.  Han¬ 
dling/Barrett,  in  operation  since  1982. 

From  the  start,  the  system  had 
some  problems. 

Some  rolls  would  spill  from  carts, 
for  example,  every  time  the  AGVs 
made  a  turn,  plant  manager  Ralph  E. 
Imhof  said. 

And  the  paper  soon  determined 
“that  we  had  too  much  automation  on 
the  carts.” 

For  greater  efficiency,  the  newspa¬ 
per  changed  back  to  a  manual 
unloading  system. 

And  Imhof  said  that  the  continuing 
costs  have  remained  high. 

Reprogramming  the  AGV  route, 
for  example,  cost  about  $10,000  — 
“and  I  thought  that  was  steep.” 

Despite  these  drawbacks,  how¬ 
ever,  Imhof  said  “the  system  is  earn¬ 
ing  its  keep.” 

The  Minneapolis  Star  and  Tribune 
is  also  high  on  AGVs. 

Its  14-vehicle  system  from  IDAB 
Inc.  is  expected  to  begin  operations  in 
the  spring  of  1987. 

“We  in  Minneapolis  have  become 
convinced  that  he  future  of  reelroom 
delivery  systems  is  in  AGVs,”  pro¬ 
duction  manager  Curtis  Bok  said. 
“We  keep  reminding  ourselves  that 
the  echnology  is  not  new  —  merely 
the  application.” 

Oakland  Tribune 
reports  increases 

Robert  Maynard,  owner  and  editor 
of  the  Tribune  in  Oakland,  California, 
announced  that  an  Audit  Bureau  of 
Circulations  Publisher’s  Statement 
shows  circulation  up  for  the  period 
ending  March  1986  —  the  fourth 
consecutive  six-month  segment  with 
increases. 

He  also  reported  that  a  1985  Sim- 
mons-Scarborough  survey  disclosed 
that  daily  readership  had  grown  by 
16,(X)0  daily  and  12,400  Sunday  over  a 
1983  study.  Total  adult  readership 
reached  390,000  on  weekdays  and 
447,600  on  Sunday. 

For  the  period  ending  March,  daily 
circulation  climbed  to  152,211  and  to 
157,169  on  Sunday,  according  to 
Maynard,  who,  along  with  Beverly 
Hills  attorney  Paul  R.  Greenberg, 
bought  the  paper  three  years  ago  from 
the  Gannett  Corp.  Maynard  owns 
79%  and  Greenberg  21%,  and  they 
owe  Gannett  $17.5  million. 


38 


EDITOR  &  PUBLISHER  for  August  23,  1986 


ClassifiecI  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


COMIC  STRIPS 


More: 
FUN  'T^AfJ 
you  can  , 
stand,  rrs... 

Buford’s  North  Forty 


Contact: 

Carr  Synd. 
13833  E.28 
Tulsa,  Ok. 
74134 

918-744-6591 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


REAL  ESTATE 


"HOUSE  CALLS”— Globe-Democrat, 
Miami  Herald,  Sun-Times,  Oklahoman, 
etc.  800-word  weekly,  9  national 
awards.  Free  six-week  trial.  Edith  Lank, 
240  Hemingway  Dr.,  Rochester,  NY 
14620.  (716)473-4973. 


PressNetwork  pays  publishers,  too. 
Co-op  news  service  starts  9/1.  (314) 
522-1300  or  l-(800)  522-1301. 

_ ANIMALS _ 

AWARD-WINNING  ANIMAL  COLUMN. 
Samples:  EARTHLINGS-Bennett,  513 
Lake  St.,  Crystal  Lake  IL  60014 
(815)455-4995. 


_ MONEY _ 

“MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 


"SENIOR  CLINIC"  is  America’s  only 
I  health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  “Warm  witty,  authorita¬ 
tive,  excellent  reader  response."  Now  in 
6th  year.  Weekly,  600  words.  Samples, 
rates.  Dr.  Frank  Macinnis,  HFM  Literary 
Enterprises,  Box  307,  Edmonton, 
Alberta,  Canada  T5J  2J7,  (403) 
973-2361. _ 

ENTERTAINMENT 

MAKE  A  WISH  column  grants  reader’s 
wishes.  Attracts  all  ages.  Features 
people  who  brighten  up  the  day  for 
others.  Written  by  Black  woman.  1 
month  free  trial.  Patricia  Foote,  PO  Box 
36524,  Grosse  Pointe,  Ml  48236. 


Feature  your  feature 
in  ’’FEATURES  AVAILABLE’ 


ATTENTION  ADVERTISERS 

Due  to  the  Labor  Day  Holiday,  the  offices  of  Editor 
&  Publisher  will  be  closed  Monday,  September  1, 
1986. 
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CLASSIFIED  ADVERTISING 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fairway,  KS  66205 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


EAST  SAN  DIEGO  county  California 
weekly  newspaper.  Circulation  4,600, 
$150K  gross,  $10K  net,  one  year  lease, 
no  press.  Bankruptcy  court  auction  sale 
9/29/86,  9:30  AM,  940  Front  St.,  5th 
floor.  Court  3,  San  Diego,  CA  92189. 
Opening  bid  $32K  overbid  $1K  incre¬ 
ments,  cash  and/or  terms.  (619) 
696-9922. 


ILL  HEALTH  forces  sale  of  high  quality 
Zone  5  weekly.  Perfect  husband/wife 
opportunity,  room  for  growth.  $80K, 
owner  will  finance  portion.  (618) 
932-3562. 


JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

_ (205)  566-7198 _ 

J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 

MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Two  paid  weeklies  in  growing  suburbs  of 
Indianapolis,  $250,000.  Legals.  Cash 
only.  Box  798,  Greenwood,  IN  46142. 


Two  weekly  newspapers  with  2nd  class 
permits  plus  a  print  shop.  Well  estab¬ 
lished,  profitable.  $250,000  owner 
financing.  Dick  Briggs,  RICHARD 
BRIGGS  &  ASSOCIATES,  Box  8225, 
Savannah,  GA  31412. 

WORKING  PARTNER  WANTED  for 
Nevada  newspaper  company:  4,200 
paid  circulation  daily;  38,000  circula¬ 
tion  TMC;  shopper.  Ownership  per 
centage  and  investment  amount  negoti¬ 
able.  Box  1300,  Editor  &  Publisher. 


11  West  19th  St 
New  York,  NY  1 001 1 
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SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 


ONE  MAN  COLOR 
DEPARTMENT  WITH  A 
BARGAIN  PRICED 
COLOR  SCANNER 


(FITS  ANY  BUOGET) 


FULL  PRICE  INCLUDES 
INSTACLATION 
TRAINING 
WARRANTY 
SERVICE 

SO  DAY  FREE  TRIAL 


SET  UP  FOR 
NEWSPAPERS 


AVERAGE  SET -15  MINS 


NO  PROBLEM^  UPl  OR  AP 


CALL  SCANTRONiX 
AT  (213)  829-5022 
ASK  FOR  GARY 


ANNOUNCEMENTS 


INDUSTRY  SERVICES 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  classified  ad 
copy: 

-Please  specify  an  exact  classification  within  a  section  of 
ads:  for  instance,  help  wanted-sales;  equipment  & 
supplies-phototypesetting.  Help  us  put  your  ad  where  it  will 
do  you  the  most  good. 

-Be  sure  to  indicate  how  many  times  you  wish  the  ad  to 
appear,  and  whether  an  E&P  box  number  is  required. 
-Orders  for  classified  display  advertising  should  include  the 
number  of  columns  and  inches  you  wih  the  ad  to  be,  as  well 
as  how  many  weeks  the  ad  should  run. 

Remember— in  all  correspondence  regarding  your  ad, 
please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 


CIRCULATION  SERVICES 


NEWSPAPERS  WANTED 

YOU  WILL  BE  PROUD 
TO  SELL  TO  US! 

Ex-publishers  are  dedicated  to  “putting 
out"  excellent  products  and  we  will 
retain  family,  management  and  also 
continue  and  improve  community 
service.  We  seek  profitable  dailies, 
weeklies  and  shoppers  anywhere.  Week¬ 
ly  or  shopper  must  have  $500,000  or 
more  publishing  gross  and  minimum 
daily  publishing  gross  is  $800,000. 
Low-competition  markets  preferred. 
Write  in  complete  confidence  to  Box 
1102,  Editor  &  Publisher. 


PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
(314)625-2315 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


CONSULTANTS 


JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (504)  366-8818 


MAGAZINES  FOR  SALE 

CONSUMER  MAGAZINE  FOR  SALE 
Small  circulation  but  excellent  revenue, 
and  growing.  Located  in  resort  area  of 
New  England.  Please  qualify  yourself 
with  your  reply.  Box  1289,  Editor  & 
Publisher, 


S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program, 
installations  and  repairs.  20  years 
experience.  Phone  (416)  221-7699. 


E&P  Classified  Department 


PUBUCATIONS  FOR  SALE 

OLD  ESTABLISHED  syndicate  for  sale 
ormergdrCEO  retires.  Box  1299,  Editor 
&  Publisher. 


COMPUTER  SOFTWARE 


NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000+  $65,758  + 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


&  SUPPLIES 


CAMERA  &  DARKROOM 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  wifh 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
357-0196. 


SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


MULLER  NEWSPAPER  inserter.  EM 
lO-Z  sn.#  116047.  Main  station  plus 
three  insert  stations.  Automatic  reject. 
Can  be  seen  in  operation.  Call  Jack 
Kaake  (517)  548-2000. 


CIRCULATION  SERVICES 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


COMPUTERS 


MULLER  NEWSPAPER  INSERTER. 
Main  with  five  stations.  Good  condition. 
Lost  our  lease.  Available  immediately. 
Best  offer.  Must  sacrifice.  Call  days 
(203)  568-3477  or  evenings  (203) 
644-9889. 


TELERAM 

Parts  and  service  now  available  exclu¬ 
sively  from  N&R  Scientific  Company. 
We  have  in  stock  the  entire  Teleram 
inventory  of  spare  parts.  Formatted 
Cassettes,  diskettes,  in-house  repair 
and  service  contracts,  2277  disk 
drives,  factory  refurbished  computers 
available.  Contact  N&R  Scientific 
Company,  Inc.,  462  11th  St.,  Pali¬ 
sades  Park,  NJ  07650.  (201) 
592-1864. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AZ  drive  conversions 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers  and  pasters 

Sta-Hi  251  &  257  S  stackers  stackers 

Baldwin  Count-O-Veyors  106's 

Truck  Loaders 

Sheridan  48P 

45°  90°  Floor  Curves 

Fly  table  for  Muller  inserter 

Signal  MLN  II  Tying  Machines 

3  ML2EES 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


CORE  STRIPPERS 


MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


REDUCE  STOPS 
IMPROVE  CUSTOMER 
RELATIONS 


This  STOPBUSTER  seminar 
helps  your  staff  master  the 
essential  skills  to  STOP  THE 
STOPSI  Learn  how  to 
Communicate  More  Effect¬ 
ively.  use  Feature  Benefit 
Statements.Increase  Know¬ 
ledge  of  your  newspaper  and 
Identify  Selling  Techniques. 


When  you  need  to  reach  newspaper  people,  you 
can  meet  all  the  people  you  want  to  meet — 
Buyers,  sellers,  employers,  job-seekers,  and 
more,  in  the  pag^es  of 


BECOME  A 

STOPBUSTER  NOW! 


Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 
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SALBS  TRAINING  CONSULTANTS 
2281  YUCCA  AVE.  HOLLYWOOD 
FLORIDA  33026  (306)  432-4534 


EQUIPMENT  &  SUPPLIES  EQUIPMENT  &  SUPPLIES  EQUIPMENT  &  SUPPLIES  I  EQUIPMENT  &  SUPPLIES 


MAILROOM 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  15-72  INSERTER  WITH 
15  HOPPERS  AND  11-48  with  11 
HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
11  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 

NORTHEAST  INDUSTRIES  manufac- 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 

SELLING  OUR  PRINTING/MAILING 
EQUIPMENT:  Pitney-Bowes  Inserta- 
max.  Power  Stacker,  postage  meter. 
Itek  11-17  1-color  press.  Gavaert  030 
plate  maker.  Work  table,  steel  cabi- 
nents  and  shelves.  Service  contract 
since  purchase,  1  operator.  USBIC, 
7000  Executive  Center  Dr.,  Suite  200, 
Brentwood,  TN  37027.  (615) 
377-4790.  Bids  accepted  on  entire 
package  or  pieces  until  August  26. 

KANSA  320  inserter  add-on  station. 
Excellent  condition,  new  1982-83. 
$5,250  per  station.  ONE  Corporation/ 
Atlanta,  (404)  458-9351. 

KIRK  RUDY  inserter  4  into  1  with  mail 
base.  Good  condition.  Call  Revan  Corp. 
(203)  335-1655. 


STA-HI  257S  and  257B  counter  stack¬ 
ers  including  spare  parts.  Available  for 
immediate  shipment.  Contact  Graphic 
Management  Associates,  Inc.,  11  Main 
St.,  Southboro,  MA  01772. 


SHERIDAN  48P  10  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESEWNG 

ADVANTAGt  II  reconditioned.  Warran- 
teed.  Graphic  Systems  Exchange.  (716) 
385-3027. _ 

AM  6400  system  with  image  previewer 
and  type  library.  2  years  old.  $19,950. 
(716)  385-3027. _ 

AM  VARITYPER  package  for  sale  by 
owner  COMP/SET  4510/504  TYPESET¬ 
TER  and  terminal.  S-processor  opera¬ 
tors  guide  book  ever^hing  you  need. 
Good  condition.  $6,000  takes  all. 

(512)  934-3882 
Ask  for  Don  Avery 

APS-5U  70G,  20  Meg  HD  (5  Meg 
Rem.),  1  yr.  old  "state  of  the  art”  tech- 
nolon.  Enhanced  Resolution  Graphics 
Interface.  High  Speed  Interface,  Mag 
Tape  Drive,  238  fonts  including  Bar 
Code,  financing  available,  $75,000. 
BOB  WEBER  (216)  831-0480. 

BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
C(j  parts  available.  Call  GRAPH-X  INC. 
(215)  439-1942. _ 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

CG  8600-45  pica— three  years  old, 
excellent,  $26,500.  Inland  Printing 
Equipment  (800)  255-6746. 

COMP  IV  B  HR,  $3,750; 

COMP  IV  B  HR  (Model  48),  $2,500; 
CG  7200  1C  HEADLINER,  $1,000; 
BOB  WEBER  (216)  831-0480. 

COMPUGRAPHIC  MCS  100  2  terminal 
system  with  powerview.  8400  with 
approx.  50  fonts.  1  year  old 
$39,950.  (716)  385-3027. _ 

DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
"Buy  for  the  least” 

"Sell  for  the  most” 

_ (216)  562-5000 _ 

FOR  SALE  -  Two  Compugraphic  Unified 
Composers,  SN  203  and  550,  good 
condition  with  green  CRT’s,  expanded 
memory,  and  circuit  cards  for  direct 
output  to  VID-5’s,  2414’s,  etc.  Also  2 
operating  ACM9000’s  with  extra  fonts 
plus  1  machine  for  spare  parts.  Package 
deal  $3,800  or  will  sell  separately.  Call 
(716)  372-3121,  ext.  246,  8-3:30  for 
information. 

MCS  10  8400,  512K,  2  Terminals,  4 
Floppies,  MC(3,  Ruling,  Rev.  Video, 
$21400; 

MCS  HIGH  SPEED  PROCESSOR  recon¬ 
ditioned,  $2,500; 

BOB  WEBER  (216)  831-0480. 


MDT-350:  Looks  great,  runs  perfect. 
Format/save  block  option;  manual; 
master  disk.  $1,700.  Tom  Nielsen, 
2380  Valleywood  SE,  Apt  S-12,  Grand 
Rapids,  Ml  49506  or  (616)  942-0815 
anytime. 


MDT-350.  Rebuilt.  Warranteed. 
Graphic  Systems  Exchange.  (716) 
385-3027. 


PHOTOTYPESETTING 


EDIT  7900  HR,  $3500; 
TRENDSETTER  88  HR,  $3,250; 
UNISETTER  HR,  $4000. 

BOB  WEBER  (216)  831-0480. 

EDITWR  ITERS.  10  strips.  30  days  & 
warrantee.  Reconditioned.  High  or  low 
range.  Graphic  Systems  Exchange. 
(716)  385-3027. 

EXCELLENT  BUY:  4-unit  Harris  V15 
web  press  with  extra  features  including 
oil  bath,  pneumatics.  1  pressman  can 
operate.  Priced  to  sell.  Call  Mr.  or  Mrs. 
Haag,  (405)  355-3361  or  (405) 
353-5904. 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

VIDEOSETTER  UNIVERSAL  and 
Videosetter  Universal  with  RLO.  Avail¬ 
able  immediately.  Installed  and 
warranted.  Inland  Printing  Equipment 
(800)  255-6746. 

VIDEOSETTER  UNIVERSAL.  8  grids. 
Analog  and  digital  spare  chips.  Graphic 
Systems  Exchange.  (716)  385-3027. 


_ PRESSES _ 

106  COUNT-O-VEYOR  rebuilt  new  elec¬ 
tronics.  Call  Web  Specialties  (916 
635-1610. 

Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 

GOSS  1500  series  Suburban  4  units 
plus  8  position  roll  stand  no  folder. 
(408)  289-1400,  Telex  172644,  Jim 
Estes. 

GOSS  COMMUNITY  U.O.P.  22  &  3/4 
inch  cut  off  1976  in  process  of  being 
re-manufactured  by  Web  Specialties. 
Call  Web  Specialties,  (916)  635-1610 

Preowned 

ATLAS  WEB  LEADER 
Less  than  1  year  old. 

10-units. 

2-4-color  units. 

2-folders  (1  comb.)  twinned  75  H.P. 
drive. 

Will  sell  as  twinned  press  or  two-5  unit 
presses. 

Like  new  condition.  Seller  will  install 
and  guarantee.  Can  be  seen  running. 
Available  December.  Save  big  dollars 
off  new  price.  Trades  welcome. 

Offered  exclusively  by: 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


TWO  1,000  FPM  Martin  Splicers  1983 
models.  Web  Specialties  Inc.  (916) 
635-1610. 

TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

GOSS  MARK  V  ADD-ON 
Excellent  Condition 

9  -  Standard  units 
4  -  Half  decks 

1  -  Color  cylinder 

HOE  COLORMATIC  -  22  %"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

2  Goss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  uniflow  (2:1)  double 
folder 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 

VANGUARD  PRESS  22  1/2  x  36  four 
units  with  JF-1  Jaw  Folder  with  30 
horse  power  drive  and  4  position 
stacked  roll  stand.  Call  Web  Special¬ 
ties  Inc.  (916)  635-1610. 

HARRIS 

N845  45.5  x  36  (Standard  &  narrow 
gap) 

Units  from  72-82  RH  and  LH 
N936  42  X  36 
N900  42  X  46 
V25  21.5  and  22.75 
BAKER  PERKINS 

C2  Twin  Chopper  Folder  compatible 
with  N845  Press  systems 
MISCELLANEOUS 
Cary  Imprinter  22.75  (1981) 

TEC)  HR  X  4000  After  Burner 
Butler  Splicers 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 

GOSS  URBANITE  5  mono  units,  one  3 
color  unit,  1/2,  1/4  folder  with  upper 
balloon  and  skip  slitter,  6  Cary  flying 
pasters  (3  right,  3  left)  offered  as 
complete  press  or  individual  compo¬ 
nents,  "as  is"^  or  rebuilt. 

I  PEC  Incorporated 
Wheeling,  IL  60090 
(312)459-9700  Tlx  206766 


MULLER  275  inserter  and  complete  on  - 

line  system  5  years  old.  4  into  1  THOROUGHLY  TESTED  and  warranted 
(double  production)  speeds  up  to  Unisetters  and  Trendsetters  available 
38,000  per  hour.  9into  1  (single  now  from  Inland  Printing  Equipment, 
production)  speeds  up  to  19,000  per  CsH  (800)  255-6746. 

hour.  Available  to  be  shown.  Contact  - 

Dave  Lewis  or  Joe  Kuczma  (203)  UNISETTER  H.R.  reconditioned.  10 
964-2494,  Southern  Connecticut  strips.  Warranteed.  Graphic  Systems 
Newspapers  Inc.  Exchange.  (716)  385-3027. 
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EQUIPMENT  &  SUPPLIES 
_ PRESSES 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary’s 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  SSC  Community  4  high  plus  3 
mono  21‘/2  cutoff 

Goss  Urbanite  1200  Series  Half  folder 
Goss  Community  7  units  SC  folder  and 
community  folder  1973. 

Harris  V-15A  7  units  1977. 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(3 1 2)  459-9700  Telex  206766 


HARRIS 

Harris  VI 5A  7  units  1  folder 
Harris  VISA  7  units  2  folders 
Harris  VISA  4  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  VISA  add  on  units,  completely 
refurbished 

Harris  V25  add  on  units,  (two)  com¬ 
pletely  refurbished 
Harris  V700  add  on  units 
Harris  upper  former 
KING 

News  King  6  units  KJ6  folder,  imma¬ 
culate  condition  with  large  spare 
parts 

MISCELLANEOUS 

Single  Butler  splicer  4042-8  dual 
unwind  and  hoist  system 
All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

11  RADO  DRIVE 
NAUGATUCK,  CT  06770 
(203)  723-0928 

(203)  264-1802  Telex  140186 


GOSS  COMMUNITY 
“4  HIGH” 

21 V2"  Cut-Off/Heatset 
7  Printing  Units 

•  SSC  V2  &  V*  Page  Folder 

•  Tec  Dryer  •Tec  Chills 

•  Chill  System  •  Count-O-Veyor 
Available  Now  and 
Priced  to  Sell 

n  ri  nl 


Offered  Exclusively  By: 


CALL  TODAY:  1(800)  255-6746 


42 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  told  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


PRESS  EQUIPMENT 
1  News  King  add-on  unit,  1975 

1  KJ6  folder  with  '/2,  Vi  and  DP 
5  Unit  Color  King,  KJ6  folder 

Complete  press  or  add-on  units. 

5  Unit  Daily  King  II,  KJ8  folder 
mfg.  1983  -  like  new 

2  Unit  grease  lubricated  Goss 
Community 

1  (loss  Community  add-on  oil  bath  unit 

7  Unit  SSC,  1983,  4-high  with  heatset 
package,  3  floor  Community  units 

2  Urbanite  Tri-color  units  -  U-705, 
U-731 

4  Unit  Harris  V-15A,  JF7  folder 

8  Unit  Harris  V25  double-ended  with 
two  JF25's-1976 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder 
can  be  used  for  newspaper  and/or 
commercial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  42362 


HARRIS  MACEY  saddle  binder  II  model 
562  stitcher,  3  knife  trimmers  with  4 
and  5  knife.  6  pockets  R.S.  10  stacker 
manufactured  1981,  $55,000 
complete  with  stacker.  (408) 
289-1400  Telex  172644,  Jim  Estes. 


GOSS  Urbanite,  "1000"  series  folder, 
6  units,  3-color.  Very  good  condition. 
Available  August.  Can  be  inspected  in 
production. 

ONE  Corporation 

3400  Malone  Drive,  Atlanta,  GA  30341 
(404)458-9351  Telex  700563 


E&P 


Classified 


Advertising 


11  W.  19th  St. 
New  York,  NY 
10011. 

For  information 
call 

(212)  675-4380. 


VERY  NICE  REBUILT  Harris  V-15  for 
sale  by  owner.  4  units  and  folder  bought 
from  a  national  used  printing  equip¬ 
ment  broker/dealer.  Spent  $60,000 
plus  rebuilding  to  present  good  shape. 
Don't  let  this  happen  to  you!  Buy  one 
that  is  truly  in  good  shape.  Used  in  last 
three  years  on  small  weekly  newspaper. 
Sacrifice  for  $28,000. 

(301)  268-5673.  No  dealers. _ 

WEB  HEAT  SET  CONVERSION  PACK- 
AGE:  Martin  infeed,  web  guide,  1-pass 
TEC  10  ft.  oven  with  chills  and  Ryco 
double  sided  silicone  applicator.  Every¬ 
thing  you  need  to  convert  your  press  to 
heat  set.  Can  offer  as  turnkey  for  Harris, 
Goss,  King,  etc.  Reasonable. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4”. 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


HARRIS 

-N-1650,  4  units,  1972,  22  Vi. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  "Vanguard",  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22%” 
-Metroliner,  6  units,  3  half  decks,  22", 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


_ PRESSROOM _ 

CONSOLIDATING  OPERATION:  Equip¬ 
ment  for  sale.  Baldwin  stak-o-veyor  with 
bump  and  turn  unit;  acumeter  4  unit 
pasting  machine  log  E  film  processor 
and/or  chemical  blender;  MacBeth  RD 
512  densitometer;  and  bundle  tyers. 
Call  (405)  355-3361  or  (405) 
353-5904  and  ask  for  Mr.  or  Mrs. 
Haag. 


SCANNING  EQUIPMENT 

HELL  DC  300  SCANNER  running 
outstanding  color  daily.  Can  be  seen  in 
operation,  training  available.  Call  Mr. 
Kashner  (717)  784-2121.  9-12  noon, 
M-Fr.  Ext.  520. 


WANTED  TO  BUY 


SHERIDAN  24P  inserter  for  small 
weekly  operation.  Please  contact  Box 
9737,  Editor  &  Publisher. 


HELP 


WANTED 


ACADEMIC 


UNIVERSITY  OF  MINNESOTA 
School  of  Journalism 
and  Mass  Communication 

Several  recent  retirements  have  created 
the  possibility  of  our  hiring  up  to  four 
assistant  or  associate  professors  for  one 
of  the  most  prestigious  undergraduate 
and  graduate  programs  in  the  country. 
We  are  looking  for  seasoned  profession¬ 
als  who  are  in  a  position  to  contribute 
effectively  to  our  educational  mission  in 
their  fields  and  to  carry  forward  the 
tradition  of  excellence  for  which  our 
School  is  noted.  We  have  a  new  direc¬ 
tor,  MaryAnn  Yodelis  Smith,  and  new 
challenges  in  journalism  education.  We 
want  to  see  your  application  and 
credentials.  The  following  is  the  official 
job  description. 

The  University  of  Minnesota  School  of 
Journalism  and  Mass  Communication 
invites  applications  for  faculty  positions 
at  the  assistant  or  associate  professor 
level  (tenure  track  or  tenured  respec¬ 
tively,  beginning  September  1987). 
Areas  of  specialization  are  broadly 
conceived,  including  but  not  limited  to 
advertising,  broadcast  journalism,  news 
editorial,  international  communication, 
theory  and  methodology,  and  visual 
communication.  We  are  seeking  faculty 
to  participate  in  both  undergraduate 
and  graduate  programs  of  teaching  and 
research.  We  encourage  applications 
from  experienced,  energetic  profession¬ 
als  and  academics  with  strong  research 
and  writing  interests  and  credentials. 

Applicants  must  have  a  BA  degree,  PhD 
preferred  for  academics.  Specific  rank 
will  depend  on  experience  and  qualifi¬ 
cations.  Applicants  should  send  a  letter 
stating  their  teaching  and  research 
interests,  vita,  published  or  unpub¬ 
lished  examples  of  written  work,  and 
three  letters  of  recommendation  to 
Irving  Fang,  School  of  Journalism  and 
Mass  Communication,  206  Church  St. 
SE,  Minneapolis,  MN  55455.  The  clos¬ 
ing  date  for  applications  is  November 
15,  1986.  The  University  of  Minnesota 
is  an  equal  opportunity  educator  and 
employer  and  specifically  invites  and 
encourages  applications  from  women 
and  minorities. 


Circulate  Your  Jobs, 
Services,  Talents 
to  the  Largest 
Newspaper  Audience 
in  the  World 
with  E&P  Classifieds 


ADMINISTRATIVE 


EXECUTIVE  DIRECTOR,  Inland  Daily 
Press  Association,  headquarters  in 
Chicago  suburbs.  Want  creative  execu¬ 
tive  to  build  membership,  direct  news¬ 
paper  seminars,  supenrise  staff  and  $1 
million  foundation,  plan  conventions, 
service  500  member  papers.  Newspap¬ 
er  experience  valuable,  organizational 
abilities  essential.  Send  letter  telling  all 
with  resume  to  Scott  Schurz,  Chairman, 
Search  Committee,  Herald-Telephone, 
Box  909,  Bloomington,  IN  47401. 
DEADLINE:  SEPTEMBER  1,  1986. 


EDITOR  &  PUBLISHER  for  August  23,  1986 


WANTED 

ADMINISTRATIVE 

STAFF  ATTORNEY 

To  coordinate  legal  defense  efforts  for 
public  interest-press  freedom  group. 
Minimum  2-3  years  litigation/appellate 
experience  required,  preferable  in 
media  law;  news  reporting  experience 
desirable.  Send  resume,  writing 
samples  to:  Ms.  Marr,  Suite  300,  800 
18th  St.,  NW,  Washington,  DC  20006. 

GENERAL  MANAGER 
California  daily  in  attractive,  growing 
market  seeks  GM. 

Our  publication  is  an  award-winning 
7-day  daily  in  the  40M  plus  circulation 
range. 

Our  company  owns  several  daily  and 
weekly  newspapers,  shoppers  and 
magazines.  We  are  large  enough  to  offer 
numerous  advancement  possibilities, 
but  small  enough  not  to  have  lost  our 
sense  of  personal  touch. 

We  seek  a  GM  with  well-developed 
managerial,  people  and  analytical 
skills.  One  who  possesses  the  vision  to 
set  high  goals,  the  energy  and  drive  to 
execute  regardless  of  obstacles  and 
achieve  them. 

He  or  she  should  have  strong  advertis¬ 
ing  and  marketing  background  with  a 
proven  record  of  successes.  We  offer 
excellent  starting  salary,  annual  perfor¬ 
mance  bonus  and  liberal  fringe 
benefits. 

If  this  sounds  like  you,  send  us  your 
confidential  resume.  Box  1240,  Editor 
&  Publisher. 

GENERAL  MANAGER 
Rapidly  growing  Zone  5  suburban  group 
(dailies  and  weeklies,  190,000-1- 
circulation)  has  an  immediate  opening 
for  a  general  manager. 

Major  account  and  suburban  group 
experience  a  must.  We  have  positioned 
our  publications  to  take  advantage  of 
upcoming  market  growth.  Now  its  time 
to  bring  the  right  executive  on  board  to 
lead  us  over  the  top. 

Revenues  have  already  doubled  and  are 
about  to  double  again!  We  are  on  the 
verge  of  blowing  this  exciting  market 
wide  open!! 

If  you  enjoy  a  fast  pace  and  feel  you’ve 
got  what  it  takes  to  handle  “publisher" 
responsibilities  for  half  of  our  group 
send  resume  with  salary  history  to  Box 
1262,  Editor  &  Publisher. 

GENERAL  MANAGER 
We  are  looking  for  a  hard-hitting,  hard¬ 
working,  results  oriented  general  mana- 

fer  for  large.  Zone  5  weekly  newspaper. 

uccessful  candidate  will  love  aggres¬ 
sive  competitive  warfare  and  will  most 
likely  win  more  battles  than  he  or  she 
loses.  Highly  competitive  salary  and 
benefit  package.  Send  resume  to  Box 
1284,  Editor  &  Publisher. 

The  Hamilton,  Ohio  JOURNAL-NEWS  is 
seeking  an  experienced  Controller  to 
manage  our  growing  business  office. 
Qualified  applicants  should  send  a 
resume  and  salary  requirements  tO: 
Charles  G.  Pettit,  Publisher,  The 
Journal-News,  228  Court  St.,  Hamil¬ 
ton,  OH  45012. 

WANTED  EDITOR-PUBLISHER  weekly 
newspaper  Minnesota,  printed  own 
shop.  Phone  (712)  337-3362.  Write 
Mary  Williams,  Rte.  2,  Box  152, 
Milford,  lA  51351. 


WE’RE  LOOKING  FOR 
FARM  EXPERTISE 

A  unique,  colorful  statewide  farm  week¬ 
ly  newspaper  in  Zone  5  is  seeking  a 
managing  editor.  A  solid,  wide-ranging 
knowledge  of  agriculture  and  a  back¬ 
ground  in  newswriting  and  newsroom 
mangement  is  required.  Expertise  in 
agriculture  and  its  application  is  essen¬ 
tial.  Content  planning,  editing  and 
design  skills  also  required.  Salary  open. 
Send  resume  and  salary  expectations  to 
Box  1267,  Editor  &  Publisher.  EOE. 


HELP  WANTED 

ADMINISTRATIVE 

INDIVIDUAL  TO  PUBLISH  non-compe¬ 
titive  weekly  newspaper  in  Zone  4.  Must 
have  strong  business  background. 
Salary  plus  bonus  and  stock  options 
available.  $35,000  minimum  compen¬ 
sation  guaranteed  the  first  year.  Call 
(205)  &4-2287  or  (813)  595-7350, 
or  send  resume  to  PO  Box  160,  Geneva, 
AL  36340. 

NEWSPAPER  MANAGERS  COME 
HOME  TO  MAINE.  Weekly  Newspaper 
group  in  blue  collar  towns  in  Maine 
Lakes  Region  seeks  newspaper  manager 
with  rural  New  England  roots.  Sales  and 
budgeting  skills  required.  Editorial  and 
prod^uction  knowledge  helpful.  Write 
Julie  Hamlin,  PO  Box  269,  Nonway,  ME 
04268,  or  call  (207)  743  7011. 

PUBLISHER 

Proud,  dedicated  and  fiesty  workforce 
wants  to  save  135  year  old  No.  2  news¬ 
paper  in  California’s  capital  from  death 
by  mismanagement.  We’re  looking  for  a 
publisher  who  knows  the  business  and 
IS  willing  to  work  with  employees  to 
make  a  success  of  this  piece  of  Califor¬ 
nia  history.  We’re  eager  to  roll  up  our 
sleeves  for  a  publisher  who  believes  in 
what  we  can  accomplish  together. 
Contact  Joe  B.  Rocker,  Administrative 
Officer,  (916)  446-4885. 


5,800  WEEKLY  in  Zone  3  seeking 
experienced  general  manager.  Candi¬ 
date  must  be  organized,  aggresive, 
quality-conscious  and  work  well  with 
people.  Position  available  after  Jan.  1, 
1987.  Resume  should  include  past 
employment  history,  salary  require¬ 
ments,  references  and  education.  Send 
resume  to  Box  1268,  Editor  & 
Publisher. 

ADVERTISING  MANAGER 
Exciting  Zone  5  newspaper  group  seeks 
strong  advertising  manager  who  thrives 
on  success,  competition,  training,  and 
team  building.  Excellent  salary,  bene¬ 
fits,  and  growth  opportunities.  Send 
resume  to  Box  1283,  Editor  & 
Publisher. 


ADVERTISING  MANAGER 
Experienced  newspaper  advertising 
professional  needed  to  help  continue 
growth  of  Zone  9  weekly.  Send  resume 
and  salary  history  to  Box  1287,  Editor  & 
Publisher. 


ADVERTISING  MANAGER  for  14,000 
PM  daily  in  east  central  Indiana.  Staff 
motivation,  creative  selling  and 
management  skills  top  priorities.  Part  of 
Nixon  Newspapers  Group  of  1 1  publica¬ 
tions.  Send  resume,  salary  require¬ 
ments,  to  Wesley  Rowe,  Publisher, 
Courier  Times,  PO  Box  369,  New 
Castle,  IN  47326.  No  phone  calls. 

CLASSIFIED  AD  DIRECTOR 
Rapidly  expanding  legal  and  business 
newspaper  group  needs  experienced 
Jeader,  strong  motivator  and  organizer. 
Responsibilities  include  overseeing  and 
training  sales  staff,  setting  sales  goals, 
establishing  rates  and  procedures, 
creating  promotion  campaigns,  and 
developing  telemarketing  effort. 
Located  in  Miami, this  highly  visible 
position  reports  to  the  publisher  and 
has  unlimited  potential.  Salary  plus 
commission.  Send  resume  and  salary 
history  to  Willialm  J.  Ryan,  Publisher, 
The  American  Lawyer,  3rd  floor,  600 
3rd  Ave.,  New  York,  NY  10016. 

CLASSIFIED  ADVERTISING  MANAGER 
for  27,000  Sunday,  25,000  daily.  Zone 
3.  Need  person  with  experience  in 
management,  sales,  promotion  and 
telemarketing.  Send  resume  and  refer¬ 
ences.  To  Box  1301,  Editor  & 
Publisher. 


!  HELP  WANTED _ 

_ ADVERTISING _ 

EDITOR  &  PUBLISHER  is  seeking  an 
advertising  representative  for  its  New 
York  office.  Knowledge  of  and  respect 
for  the  newspaper  industry  desired. 
Salary  and  commission  contingent  on 
background.  Interesting,  challenging 
work  with  considerable  travel  required. 
Write  to  D.L.  Parvin,  Advertising  Mana¬ 
ger,  Editor  &  Publisher,  11  West  19 
Street,  New  York,  NY  10011. 

CLASSIFIED  ADVERTISING  MANAGER 
The  Bismarck  Tribune  one  of  the 
Midwest’s  fastest  growing  newspapers 
is  looking  for  an  aggressive,  self-starting 
manager  for  NorthDakota’s  No.  1  classi¬ 
fied  advertising  department. 

Please  send  a  cover  letter  and  resume 
detailing  education,  work  and  salary 
history  to:  Mike  Kment,  Advertising 
Director,  The  Bismarck  Tribune,  PO  Box 
1498,  Bismarck,  ND  58502. 
Application  deadline  September  15, 
1986. 


NEWSPAPER  JOBS 
FOR 

NEWSPAPER  PEOPLE 


IMMEDIATE  OPENING  for  promotion 
manager/assistant  advertising  manager  | 
in  fast-growing,  northwest  Wisconsin  i 
town.  Good  wage  and  fringe  benefits. 
Write  Jerry  Merryfield,  Leader  Tele¬ 
gram,  PO  Box  570,  Eau  Claire,  Wl  i 
54702. 


NATIONAL  SALES 

Excellent  opportunity  for  an  exper¬ 
ienced,  competitive  sales  representa¬ 
tive  to  promote  and  coordinate  national 
advertising.  Work  with  national 
representatives  and  agencies.  Travel 
required.  Qualified  candidate  should 
have  5  years  retail  sales  experience, 
excellent  planning  and  organizational 
skills  and  solid  market  experience.  We 
offer  an  ESOP  along  with  a  competitive 
salary  and  benefits  package.  Send  your 
resume  and  salary  expectation  to  Mary 
Collins,  The  Gazette,  500  Third  Ave. 
SE,  Cedar  Rapids,  lA  52401  by 
September  5.  EC)E. 


RETAIL  ADVERTISING  MANAGER 
Suburban,  7-day  newspaper  in  Zone  2 
growth  market  seeks  an  experienced 
energetic  manager  to  head  up  a 
successful  regional  sales  staff.  Qualifi¬ 
cations  include  5  to  7  years  experience 
in  sales  management  including  staf¬ 
fing,  planning,  budgeting  and  training. 
Proven  record  of  accomplishments  in  a 
highly  competitive  market  essential. 
Excellent  starting  salary  with  company 
paid  benefits.  Please  send  resume  with 
salary  requirements  in  confidence  to 
Mrs.  J.  H.  Eichman,  The  Home  News, 
123  How  Lane,  New  Brunswick,  NJ 
08903. 


TELEMARKETING/CLASSIFIED 
MANAGER — Southwestern  Florida 
weekly  newspaper.  Ideal  position  for  j 
salesperson  with  strong  telemarketing 
and  classified  background  who  wants  to 
move  up.  Full  range  of  benefits.  Send 
full  details  and  salary  requirements  to 
Box  1241,  Editor  &  Publisher.  All 
replies  confidential. 

ART/GRAPHICS 

ARTIST 

The  Montgomery,  Alabama,  Advertiser 
is  seeking  a  newsroom  artist  skilled  at 
maps,  graphs,  charts.  Send  resumes, 
samples,  to  William  B.  Brown,  Manag¬ 
ing  Editor,  P.O.  Box  1000,  Montgom-  i 
ery,  AL  36192.  ! 


HELP  WANTED _ 

ART/GRAPHICS 

GRAPHICS  ARTIST 

For  220,000  SE  daily  undergoing  visual 
recove^.  In  Zone  3.  Main  responsibili¬ 
ties  will  include  information-graphics, 
charts,  maps.  Supplemental  skills  need¬ 
ed  in  page  design  and/or  illustration. 
Send  resume  and  best  clips  to  Box 
1266,  Editor  &  Publisher. 


GRAPHICS  DESIGNER 
The  Roanoke  Times  &  World  News  is  a 
125,000  all-day  newspaper  located  in 
the  Blue  Ridge  Mountains  of  beautiful 
southwest  Virginia. 

We  are  looking  for  a  graphics  designer 
for  our  news  art  department.  This 
person  will  be  responsible  for  day-to- 
day  assistance  for  our  news  and  s^rts 
copy  desk  and  hands  on  production  of 
display  page  and  special  news  package 
design,  plus  informational  graphics. 
Must  have  a  working  knowledge  of  color 
printing  and  make  up.  Heavy  emphasis 
will  be  placed  on  typography  and  design 
skills. 

To  apply,  send  resume  and  work 
samples  to: 

Steve  Stinson 
Features/Art  Director 
Roanoke  Times  &  World  News 
P.O.  Box  2491 
Roanoke  VA  24010 
An  equal  opportunity  employer 


PHOTO/GRAPHICS  EDITOR  sought  for 
visually  committed  62.000-circulation 
morning  newspaper  with  photo/artist 
staff  of  7.  We’re  aggressive  and  innova¬ 
tive.  We  seek  a  photo/graphics  leader 
who  can  help  build  on  our  successes. 
Send  resume,  samples,  a  letter  outlin¬ 
ing  your  approach  to  M.  Willis,  Manag¬ 
ing  Editor,  Birmingham  Post-Herald, 
PO  Box  2553,  Birmingham,  AL  35202. 


_ CIRCULATION _ 

CIRCULATION  SALES  PROMOTION 
MANAGER  -  Metropolitan  Zone  9  daily 
needs  promotion/sales  minded  person 
to  help  capture  our  share  of  a  growing 
competitive  market.  Responsibilities 
include  all  outside  sales,  telemarketing 
and  carrier  (distributor)  sales  promo¬ 
tion.  Box  1305,  Editor  &  Publisher. 


ASSISTANT  CIRCULATION  MANAGER 
31,000  six  day  afternoon  newspaper  in 
Butler  PA  has  a  challenging  position. 
Experience  in  newspaper  sales  and 
service  a  plus.  There  is  an  excellent 
opportunity  for  advancement  next  year 
to  Circulation  Director.  Send  resume 
and  letter  including  work  history/ 
education  and  salary  requirements  to, 
Vernon  Wise,  Butler  Eagle,  PO  Box 
271,  Butler,  PA  16003. 

CIRCULATION  DIRECTOR  for  large 
Chicago-based  weekly  with  strong 
growth  potential.  Part  of  total  rebuilding 
process.  Join  excited  management 
team.  PO  Box  11181,  Chicago,  IL 
60611,  C/0  General  Manager. 


CIRCULATION  MANAGER  needed  for 
Zone  1  PM  daily.  Potential  for  25% 
circulation  growth.  Very  desirable 
employment/living  area  is  being  redis¬ 
covered  by  the  general  population.  High 
Tech,  and  educational  institutions  form 
the  backbone  of  our  community.  This  is 
an  opportunity  to  develop  a  modern 
circulation  def^rtment  from  a  base  of 
15,000+  circulation.  Presently  imple¬ 
menting  PIA,  controlled  circulation, 
TMC,  modern  mailroom  with  supervisor 
in  place.  Experience  should  include  10 
to  15  years  in  Circulation  with  some  of 
that  time  as  manager,  asst,  manager,  or 
marketing  manager.  Please  send 
resume  and  salary  requirements.  Box 
1285,  Editor  &  Publisher. 
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HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


CITY  CIRCULATION  MANAGER 
We  have  an  opening  for  an  aggresive 
goal  oriented  person  to  lead  our  city 
operation  in  the  circulation  department. 
This  person  will  be  responsible  for  8 
district  managers  in  the  fastest  growing 
market  in  New  England.  The  person  we 
are  looking  for  must  have  hands-on 
experience  and  be  capable  of  becoming 
a  circulation  director  in  the  near  future. 
Please  send  resume  along  with  salary 
history  to  James  R.  Jones,  Circulation 
Director,  The  Middlesex  News,  33  New 
York  Ave.,  Framingham,  MA  01701. 


CIRCULATION  TELEMARKETING 
MANAGER 

We  are  looking  for  a  career-minded, 
energetic  professional  to  join  one  of  the 
fastest  growing  newspaper  chains  in  the 
country.  Direct  responsibility  for  train¬ 
ing  and  motivating  circulation  telemark¬ 
eting  departments  of  two  daily  papers 
with  a  combined  circulation  of  70,000 
in  a  competitive  market  in  Zone  2.  Must 
be  proficient  in  developing,  implement¬ 
ing  and  managing  two  separate  phone 
operations.  Reports  directly  to  the 
circulation  director.  Minimum  of  three 
years  telemarketing  experience.  At  least 
two  years  in  supervisory  role.  We  offer 
an  attractive  benefit  policy,  salary  and 
bonus  structure.  Send  resume  and 
salary  requirements  to  Box  1302, 
Editor  &  Publisher. 


CITY  CIRCULATION  MANAGER 
Medium  size  Texas  newspaper  needs 
qualified  manager  for  morning,  evening 
and  Sunday  city  zone.  WiTi  answer 
directly  to  circulation  director.  Reply  to 
Box  1298,  Editor  &  Publisher. 


DISTRICT  MANAGERS.  We  are  looking 
for  a  few  eager  district  circulation 
managers  to  keep  pace  with  this  rapidly 
expanding  market  and  our  6  day  AM 
newspaper.  We  offer  a  truly  excellent 
salary  and  bonus  package.  Zone  5. 
Reply  in  confidence  to  Box  1242, 
Editor  &  Publisher. 


DISTRICT  SUPERVISORS 
Due  to  expansion,  the  Fort  Lauderdale 
News/Sun-Sentinel,  one  of  the  nation's 
fastest  growing  and  most  progressive 
AM/PM  newspapers,  is  seeking  a  few 
individuals  with  circulation  experience 
to  join  our  team  of  professionals.  If 
you're  looking  for  the  challenge  and 
opportunities  offered  by  a  large  news¬ 
paper  with  almost  250,000  daily  and 
300,000  Sunday  in  a  competitive 
market,  we  want  to  hear  from  you! 
Excellent  advancement  potential  in  a 
year-round  tropical  climate,  excellent 
benefits  program,  $15,000-$20,000 
to  start  plus  a  $3,000  annual  MBO,  and 
liberal  automobile  allowance.  Send 
resume  to  News/Sun-Sentinel 
Company,  Personnel  Department,  PO 
Box  14430,  Fort  Lauderdale,  FL 
33302. 


DIVISION  CIRCULATION  MANAGER 
The  Anchorage  Daily  News  has  an 
immeditate  opening  for  an  experienced 
circulation  manager.  Individual  would 
be  responsible  for  supervising  six 
district  managers  plus  a  support  staff. 
Applicant  must  be  familiar  with  sales 
promotions  and  home  delivery  opera¬ 
tions,  and  have  a  minimum  of  3  years 
general  circulation  experience.  Salary 
range  $25,000-$30,000  to  start.  We 
offer  an  excellent  benefit  package  plus 
the  opportunity  to  work  in  an  exciting 
and  competitive  market.  The  Anchorage 
Daily  News  is  an  equal  opportunity 
employer  offering  a  quality  working 
environment.  Send  cover  letter  with 
resume  and  salary  history  to  Karl  J. 
Buchmeier,  Circulation  Manag^er, 
Anchorage  Daily  News,  PO  Box 
14-9001,  Anchorage,  AK 
99514-9001. 


DISTRICT  SALES  MANAGER 
The  Billings  Gazette,  Montana's  largest 
daily  newspaper,  is  seeking  a  district 
sales  manager.  Applicants  must  be 
good  communicators,  work  well  with 
young  people,  be  organized  and  detail 
oriented,  and  able  to  work  independent¬ 
ly  and  able  to  set  priorities.  If  inter¬ 
ested,  please  submit  a  letter  of  applica¬ 
tion,  a  complete  resume  and  list  of 
references  to  Lorretta  Breslin,  Director 
of  Human  Resources,  The  Billings 
Gazette,  PO  Box  2507,  Billings,  MT 
59103.  Resumes  must  be  postmarked 
on  or  by  Wednesday,  September  10, 
1986.  EOE  M/F. 


SINGLE  COPY  SALES  MANAGER 
The  Billings  Gazette,  Montana's  largest 
daily  newspaper,  is  seeking  a  single 
copy  sales  manager.  This  position 
involves  organizing,  developing  and 
monitoring  programs  that  will  maximize 
single  copy  revenue  and  units.  Applic¬ 
ants  must  have  good  sales  and  organiza¬ 
tion  skills,  good  selling  and  customer 
service  skills  and  be  a  good  communi¬ 
cator.  Supervisory  background  helpful. 
If  interested,  please  submit  a  letter  of 
application,  a  complete  resume,  list  of 
references  and  salary  history  to  Lorretta 
Breslin,  Director  of  Human  Resources, 
The  Billings  Gazette,  PO  Box  2507, 
Billings  MT  59103.  Resumes  must  be 
postmarked  on  or  by  Wednesday, 
September  10,  1986,  WE  M/F. 


SINGLE  COPY  SALES  MANAGER-lf  you 
are  action  oriented,  experienced  and 
have  knowledge  in  the  single  copy  sales 
function  this  position  will  appeal  to  you. 
Marketing  experience  a  must.  Reply  by 
sending  letter/resume  and  salary  history 
to  Beverly  A.  Jurgensen,  Personnel 
Director,  TO  Box  840,  Wilmington,  NC 
28402. 


EDITORIAL 


AGGRESSIVE  BUSINESS  REPORTER 
for  top  quality  regional  business  publi¬ 
cation.  Experience  a  must.  Excellent 
benefits.  Opportunity  for  advancement. 
Send  resume,  clips  and  salary  require¬ 
ments  to  CIB  Newsmedia  Corporation, 
117  Main  St.,  Clinton,  IL  61727. 


ASSISTANT  EDITOR  wanted  for  weekly, 
soon  to  become  twice  weekly,  in  central 
Florida.  Must  have  2  to  3  years  experi¬ 
ence,  be  able  to  cover  beat  and  edit 
copy.  Contact  Bill  Orben,  News 
Gazette,  PO  Box  2068,  Kissimmee,  FL 
32741. 


BUSINESS  MAGAZINE  EDITOR 
needed  for  new  Kentucky  business 
publication.  We're  looking  for  an 
aggressive  journalist  with  solid  techni¬ 
cal  skills  and  proven  leadership  ability 
to  work  with  award-winning  designer  in 
a  fast-growing  business  environment. 
Send  resume  to;  Box  1258,  Editor  & 
Publisher. 


BUSINESS  EDITOR 
A  dynamic  business  publication  looking 
for  top-notch  editor.  The  individual  we 
are  looking  for  will  be  well  versed  in 
business  writing,  involved  in  the  busi¬ 
ness  community,  and  have  a  business- 
oriented  background.  Position  available 
immediately.  We  offer  a  competitive 
salary,  bonus  and  benefits.  If  you  qual¬ 
ify,  write  or  call:  Jack  Nettis,  Scripps 
Howard  Business  Publications,  PO  Box 
920973,  Houston,  TX  77292.  (713) 
688  8811. 


BUSINESS  WRITER/EDITOR 
Experienced  business  writer  to  direct 
two  business  reporters  for  small 
community  Knight-Ridder  newspaper. 
Send  resume  and  writing  samples  to 
Managing  Editor,  Box  580,  Boca  Raton, 
FL  33432. 


AN  OPPORTUNITY  for  an  energetic, 
well-organized  journalist  to  develop  and 
expand  a  weekly  newspaper  in  a  scenic 
rural/resort  community  in  New  York 
State.  This  immediate  opening  is  ideal 
for  a  versatile  individual  who  enjoys 
community  involvement  and  possesses 
a  flair  for  writing,  editing,  photograpy 
and  layout.  The  position  requires  a 
commitment  to  meeting  deadlines  and 
ability  to  manage  a  small  staff.  Also, 
immediate  opening  for  a  general  repor¬ 
ter.  Must  be  disciplined  self-starter, 
good  writer  and  possess  an  interest  and 
an  understanding  of  community  jour¬ 
nalism.  Some  experience  preferred. 
Contact  Tom  Maxwell  or  Bill  Sarno 
(203)  435-9873. _ 

ARTS/ENTERTAINMENT  writer.  This  is 
a  good  opportunity  to  grow  at  a  teaching 
newspaper.  45,000  Midwest  daily 
wants  someone  to  cover  family  enter¬ 
tainment  but  ready  to  stir  up  interest 
with  authoritative  reviews  and  lively 
columns.  Box  1278,  Editor  & 
Publisher. 

ASSISTANT  MANAGING  EDITOR  for 
weekly  newspaper  group.  Ambitious, 
hard  worker  willing  to  grow  with 
company.  Two  years  reporting  experi¬ 
ence  minimum.  Send  resume,  clips, 
cover  letter  to  Taconic  Newspapers,  PO 
Box  316,  Millbrook,  NY  12545. 

BUSINESS  EDITOR 
Growing  mid-sized  morning  daily  wants 
self-starter  to  handle  expanding  daily 
and  Sunday  sections,  devise  new 
features,  edit  copy,  do  layouts.  Must 
have  solid  business  news  experience; 
prefer  Northeast  orientation.  Call  or 
write  The  Times,  500  Perry  St.,  Tren¬ 
ton,  NJ  08618  (609)  396-3232  ext. 
445. 

CITY  EDITOR 

The  Shreveport  Journal  an  independent 
locally  owned  PM  daily  is  looking  for  an 
editor  to  lead  a  staff  of  aggressive  city 
desk  reporters.  The  Journal  is  a  good 
newspaper  designed  to  be  a  great  news¬ 
paper.  Excellent  salary  and  benefits. 
Contact  Stan  Tiner,  Editor,  PO  Box 
31110,  Shreveport,  LA  71130. 

CLASSICAL  reporter/critic  needed  by 
300,000  daily  in  Zone  9.  Reporting 
must  be  aggressive;  criticism  must  be 
intelligent  yet  accessible  to  general 
readership.  Hurry  resume  and  cross 
section  of  clips  to  Gary  Lycan/AME 
Operations,  The  Orange  County  Regis¬ 
ter,  PO  Box  11626,  Santa  Ana,  CA 
92711. _ 

COMING  SOON  a  well  financed  metro 
daily  of  expected  1/4  million  circulation 
seeks  high  level  editors,  for  top 
management  team.  Independently 
owned.  First  edition  June  1987.  Zone 
5.  Please  send  a  cover  letter  and  detail¬ 
ed  resume,  references  and  history  of 
rates  compensation  to  J.  Charles  Fox, 
PO  Box  410,  Cleveland,  OH 
44127-0410.  All  information  will  be 
held  strictly  confidential. 

COPY  EDITORS  for  Connecticut  daily. 
Experience  preferred,  but  will  consider 
recent  journalism  graduates.  Excellent 
benefits  and  profit  sharing.  Send 
resume  and  layout  samples  to  Box 
1228,  Editor  &  Publisher. 

COPY  EDITOR  25,000  circulation 
Sunbelt  daily  located  in  city  of  50,000 
has  an  immediate  opening  for  an  exper¬ 
ienced  copy  editor  who  can  also  design, 
bright,  modular  pages,  make  good  use 
of  full-color  process  and  spot  color  and 
write  crisp,  accurate  headlines  on  dead¬ 
line.  We  are  also  taking  applications  for 
future  copy  editing  positions.  Contact 
The  News  Editor,  The  Meridian  Star,  PO 
Box  1591,  Meridian,  MS  39301,  (601) 
693-1551. 


COPY  EDITOR 

The  Montgomery,  Alabama,  Advertiser 
is  seeking  applicants  with  strong  spell¬ 
ing  and  grammar  skills  for  its  copy  desk. 
1-2  years  experience  preferred,  but 
promising  entry  level  candidates  will  be 
considered.  Send  resumes  to  William  B. 
Brown,  Managing  Editor,  P.O  Box 
1000,  Montgomery,  AL  36192. 

COPY  EDITOR/SPORTS 
Experienced  copy  editor  needed  for 
southern  New  England  daily.  Strong 
languauge  skills  with  the  ability  to 
improve  copy  while  respecting  the 
writers  style  and  maintaining  accurate 
story  content.  Send  resume  to:  Human 
Resources  Department,  The  Jackson 
Newspapers,  40  Sargent  Drive,  New 
Haven,  (JT  06511.  EOE  M/F. 

CREATIVE  EDITOR/WRITER 
We've  got  a  hot  deal:  a  job  full  of  oppor¬ 
tunity  in  exchange  for  your  talent,  ener¬ 
gy  and  vision.  The  position  is  assistant 
sports  editor,  although  journalists  with¬ 
out  a  sports  backgound  may  apply.  We 
need  a  top-notch  writer  with  the  clips  to 
prove  it,  someone  equally  adept  at 
feature  takeouts  and  deadline  stories. 
We  need  someone  with  experience  and 
enthusiasm  for  working  with  reporters 
on  improving  their  copy.  And  we  need 
someone  who  knows  what  a  great  sports 
section  is  and  can  help  us  get  there. 
We’re  the  Anchorage  Daily  News,  the 
largest  and  best  newspaper  in  Alaska. 
You  may  have  read  about  us  recently  in 
Time  magazine.  We've  also  won  three 
APSE  section  awards  in  the  last  3  years. 
With  no  professional  franchise  in  town, 
we  cover  sports  other  papers  wouldn't 
consider  and  value  strong  feature 
writing. 

We  don't  have  a  huge  circulation  or  a 
huge  staff.  We  do  have  big  ambitions 
and  high  expectations.  If  it  sounds  like 
the  kind  of  place  for  you  and  you  have 
at  least  5  years  experience,  send  a 
resume  and  samples  of  your  work  to: 
Mike  Campbell,  Assistant  Managing 
Editor,  Anchorage  Daily  News,  PO  Box 
14-9001,  Anchorage,  AK  99514. 

DYNAMIC,  GROWING  community 
newspapers  in  beautiful  area  sixty  miles 
outside  New  York  City  seek  additional 
new  talent:  reporters/editors,  advertis¬ 
ing  sales  people,  production  manager. 
Send  resume  and  salary  expectations 
immediately  to  Box  1288,  Editor  & 
Publisher.  EOE. 

EDITORIAL  PAGE  EDITOR 
The  Shreveport  Journal  is  seeking  an 
editor  for  its  editorial  page.  The 
successful  candidate  will  be  a  member 
of  the  newspaper's  editorial  board, 
setting  editorial  policy.  The  Journal's 
editorial  viewpoint  is  progressive.  Our 
editorial  page  editor  should  possess 
strong  writing  and  editing  skills.  We  are 
a  locally  owned  independent  newspaper 
whose  goal  is  to  provide  a  balance  to 
conventional,  conservative  arguments 
in  the  community.  Contact  Stan  Tiner, 
Editor,  PO  Box  31110,  Shreveport,  LA 
71130. _ 

EDITOR/WRITER,  LI  weekly.  Seasoned, 
creative,  clips,  salary  requirements  Box 
237,  Hewlett,  NY  11557. 

Editor 

Business  Editor 

Business  Writer 

JOB  BANK  has  immediate  openings  for 
the  above  positions.  We  are  seeking  an 
editor  for  a  6,000  daily  newspaper  in 
the  Northeast,  business  writer  for  a 
Midwestern  daily  and  we  are  also  seek¬ 
ing  an  experienced  business  editor.  If 
you  are  interested  in  these  positions 
please  call  Debra  Bissinger,  at  (609) 
786-1910  or  send  a  resume  to  JOB 
BANK,  2615  River  Road,  Suite  7, 
Cinnaminson,  NJ  08077.  There  are  no 
referral  fees  for  these  positions. 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1986 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.25  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.70  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $3.95  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.15  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $5.50  per  insertion  for  box  service.  Add  $3.50  per  insertion  for  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  eipproximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  txirders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  Inch;  2  or  more  times-$70  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19lh  Street,  NY,  NY  10011.  (212)  675-4380. 


HELP  WANTED 


COPY  EDITOR 

In  the  last  few  months,  3  of  our  desk 
people  moved  up.  Now  we're  looking  for 
an  aggressive  editor  who  loves  sparkling 
copy,  who  praises,  challenges  or  goads 
to  reach  goals.  E&P  called  Stockton  “a 
great  news  town”  and  it  Is.  It's  also  a  fine 
place  to  live  and  work,  fine  outdoor 
living  and  fine  pay.  Resumes  and 
supporting  material  to  Jim  Hushaw, 
Managing  Editor,  The  Stockton  Record, 
PO  Box  900,  Stockton,  CA  95201.  A 
Gannett  newspaper. 

COUNTY  GOVERNMENT  REPORTER 
The  Billings  Gazette,  Montana’s  largest 
daily  newspaper,  is  seeking  a  full-time 
temporary  county  government  reporter 
(temporary  position  for  1  year)  applic¬ 
ants  should  have  daily  newspaper 
reporting  experience  with  skills  and 
clippings  in  both  breaking  news  and 
feature  writing  and  in  education  equiva¬ 
lent  to  a  Bachelor's  degree  in  journal¬ 
ism.  If  interested,  please  submit  a  letter 
of  application,  a  complete  resume,  list 
of  references,  recent  clips  and  salary 
history  to  Lorretta  Breslin,  Director  of 
Human  Resources,  The  Billings  Gazet¬ 
te,  PO  Box  2507,  Billings,  MT  59103. 
Resumes  must  be  postmarked  on  or  by 
September  5,  1986.  EOE  M/F. 

COUNTY  REPORTER  needed  for  6,500 
circulation,  six  day  daily  in  northeast 
Indiana,  (jover  county  court  house, 
some  features,  photography.  Good 
opportunity  for  reporter  interested  in 
community  journalism.  Contact  Terry 
Housholder,  The  News-Sun,  PO  Box 
39,  Kendallville,  IN  46755,  (219) 
347-0400. 

EXPERIENCED  REPORTER 
NJ-NY  metro  65,000  award  winning 
daily  seeks  exceptional  reporter  for 
September  job  opening.  Strong  news¬ 
writing  background,  outstanding  clips 
required.  Apply  Box  1269,  Editor  & 
Publisher. 

FEATURE  EDITOR 

Our  feature  sections  need  a  leader  to 
give  them  better  focus,  direction  and 
energy.  We  are  going  to  fill  this  position 
with  an  editor  who  knows  how  to  meet 
these  goals.  We  are  a  group  of  Daily/ 
Weekly  newspapers  in  a  strong  New 
England  Market.  This  position  offers  a 
highly  competitive  salary  and  benefits 
package.  Please  send  resume  and 
salary  history  in  confidence  tO:  Box 
1250,  Editor  &  Publisher. 

“HOW  TO  GET  HIRED  IN  JOURNAL- 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. _ 

IF  YOU'RE  AN  experienced  leader,  a 
sound-thinking,  quick-acting  journalist, 
we  have  a  challenge  for  you. 

Become  a  managing  editor. 

This  is  a  new  job,  one  intended  to  help 
make  us  an  even  better  newspaper. 
We’re  a  solid  six-day,  52,000-circula¬ 
tion  afternoon  publication — and  we’re 
expanding. 

Send  resume  to: 

Henry  R.  Merges,  Editor 

The  York  Dispatch 
PO  Box  2807 

_ York,  PA  17405 _ 

IMMEDIATE  OPENING  for  reporter/ 
copy  editor  on  100  year-old  bi-weekly 
newspaper  in  small  progressive  city. 
Lakes,  mountains,  aerospace  centers 
nearby.  Resumes  to  Betty  Dement, 
Managing  Editor,  The  Tullahoma  News, 


LAYOUT  AND  COPY  EDITOR  to  help 
growing,  suburban  Connecticut  daily 
look  and  read  better.  Send  letter, 
resume,  clips  to  Chris  Powell,  Managing 
Editor,  Journal  Inquirer,  306  Progress 
Drive,  Manchester,  CT  06040. 


HELP  WANTED 


GRAPHICS  EDITOR 
The  Cape  Cod  Times  award  winning 
45,(XX)  circulation  AM,  has  immediate 
opening  for  experienced  graphics  editor. 
Will  have  primary  responsibility  for 
paper’s  appearance.  Some  hands-on 
page  design,  but  primarily  a  supervisory 
job.  Lead  5  person  photo  staff  and 
newsroom  artist.  Coordinate  photo 
assignments,  make  design  decisions, 
establish  graphics  policy.  Supervise 
installation  of  computer  graphics 
system  (Apple  Macintosh)  and  train 
staff  in  its  use.  Applicants  should  have 
experience  in  photography,  page  design 
and  use  of  newspaper  graphics  and  art. 
Good  management  skills  essential. 
Please  send  resume,  4  or  5  good  tear- 
sheets  and  a  letter  (2  page  maximum) 
explaining  your  philosophy  of  newspap¬ 
er  grahics  and  management  to:  Tim 
VVhite,  Managing  Editor,  Cape  Cod 
Times,  319  Main  St.,  Hyannis,  MA 
02601.  Salary:  to  $30M  depending  on 
experience.  Application  deadline: 
September  5. 

LEADING  Chain  of  business  newspap¬ 
ers  seeks  news  editor  with  a  flair  for 
improving  and  fine  tuning  copy,  keep¬ 
ing  on  top  of  the  news  flow  and  working 
with  writers  in  this  8  reporter  Washing¬ 
ton  Bureau.  Send  resume  and  clips  to 
Bureau  Director,  Fairchild  Publications, 
1333  H  St.  NW,  Suite  570,  Washing¬ 
ton,  DC  20008.  No  phone  calls  please. 

LIFESTYLE  EDITOR 
If  you  like  writing  feature  stories  and 
understand  the  importance  of  “people” 
news  in  a  small,  rural  market,  the 
Sentinel  (award  winning  13,500  daily) 
has  a  job  for  you.  Duties  include  coordi¬ 
nation  and  layout  of  theme  pages, 
handling  weddings,  clubs,  school  and 
senior  citizens’  activities,  etc.  Lots  of 
opportunities  for  features.  Photo  experi¬ 
ence  will  give  you  a  strong  edge.  Send 
resume  and  clips  to  Brad  Siddons, 
Managing  Editor,  The  Sentinel,  6th  St. 
&  Summit  Drive,  Lewistown,  PA 
17044. _ 

MANAGING  EDITOR  for  small  but  grow¬ 
ing  business-writing  company  on  Flori¬ 
da’s  Gulf  Coast.  Must  have  3-5  years  of 
newspaper  or  magazine  business¬ 
writing  experience,  be  highly  motivated 
and  a  self-starter.  I’m  looking  for 
a  strong  individual  to  run  the  business- 
trade  writing  portion  of  my  5-year-old 
firm  while  I  develop  other  markets.  The 
right  person  will  be  given  a  free  hand 
and  a  chance  eventually  to  own  part  of 
the  company.  Salary  plus  incentives. 
Send  resume  to  Box  1290,  Editor  & 
Publisher. 


MANAGING  EDITOR  for  fast  paced 
group  of  quality  weeklies.  We  are  about 
to  launch  two  new  editions.  Send  cover 
letter,  resume  and  clips  to  Eileen  Adler, 
Brooklyn  Paper  Publications,  26  Court 
St.,  Brooklyn,  NY  11242. 

NEWS  EDITOR  to  manage  six-person 
copy  desk  for  award-winning  AM  in 
growing  coastal  area.  Will  be  a  key 
member  of  management  team  in 
51 -person  newsroom.  Need  demon¬ 
strated  work  editing,  layout  and  head¬ 
writing  skills,  and  track  record  of 
managing  people.  This  is  a  hands-on 
job  that  requires  strong  leadership.  We 
are  a  46,0(10,  two-edition  paper  with  a 
reputation  for  strong  design  and  organi¬ 
zation.  Send  resume,  5  to  7  layout 
samples  to  John  Meyer,  Managing 
Editor,  Wilmington  Morning  Star,  PO 


THE  TULSA  TRIBUNE  wants  a  few  good 
news  and  feature  reporters  who  thrive 
on  hard  work  and  have  fun  doing  it.  To 
join  us  write:  Windsor  Ridenour, 
Managing  Editor,  The  Tulsa  Tribune, 
PO  Box  1770,  Tulsa,  OK  74102. 
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HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR  for  30,000  circu¬ 
lation  Zone  6  independently  owned 
paper  in  50,000  community.  Sharp, 
young  news  staff  of  29  will  respond  well 
to  your  daily  supervision  and  direction. 
Generous  news  budget;  exceptionally 
clean,  pleasant  community.  If  you’re  a 
sharp,  bright  city  or  news  editor  who 
can  supervise  others,  reply  Box  1297, 
Editor  &  Publisher. 


NORTHWEST  LA  alternative  newsweek¬ 
ly,  readership  60,000-1-,  seeks  energe¬ 
tic,  versatile  editor  with  strong  writing 
and  management  skills.  Editing  experi¬ 
ence  a  plus.  Good  opportunity  to  move 
up  to  #1  spot.  Salary  open.  COME 
GROW  WITH  US!  Contact  Publisher, 
UPSTATE,  4415  Thornhill,  Shreveport, 
LA  71106. 


REPORTER  with  at  least  1  years  experi¬ 
ence  on  small  daily  or  weekly  to  cover 
municipal  beat  for  NJ  Herald,  a  19,000 
circulation  daily  in  nw  NJ.  Must  be 
aggressive  and  must  be  able  to  both 
report  and  write.  Send  resume,  clips,  to 
R.  Bergmann,  NJ  Herald,  PO  Box  10, 
Newton,  NJ  07860. 


REPORTERS  NEEDED:  Immediate 
openings  on  Florida  Gulf  Coast  daily  for 
aggressive  self-starter  to  handles 
beaches/resort  beat;  innovative 
features/consumer  writer;  and  exper¬ 
ienced  crime/courts  reporter.  Experi¬ 
ence  preferred,  but  talented  beginners 
will  be  considered.  Salary  range 
$250-$300  a  week,  plus  fringes. 
40,000  circulation  paper  was  a  Pulitzer 
runnerup  in  1986.  Send  resume,  refer¬ 
ences  and  clips  to  Box  1286,  Editor  & 
Publisher. 


REPORTER-western  Pennsylvania 
morning  daily  has  an  immediate  open¬ 
ing  for  a  general  assignment  reporter. 
J-school  preferred,  but  experience 
important.  Applicants  from  Northeast 
will  be  given  preference.  Send  resume 
and  clips  Pairt  Reichart,  The  Bradford 
Era,  PO  Box  365,  Bradford,  PA 
16701. 


SPORTS  DESK,  layout  and  editing. 
Emphasis  on  imaginative  layout,  good 
writing.  Medium-size  daily  in  strong 
sports  market.  Zone  3.  Box  1176, 
Editor  &  Publisher. 


SPORTS  EDITOR-Personable, 
community  minded,  people  manager  for 
mid-size  Zone  5  PM  that  emphasizes 
local  sports  and  active,  diverse  sports 
region.  Strong  organizational/editing/ 
layout  skills  a  must.  No  position  for 
those  who  think  sports  pages  begin  and 
end  with  the  pros.  Box  1257,  Editor  & 
Publisher. 


SPORTS  EDITOR 

Semi-weekly  needs  sports  editor  with 
writing,  layout,  35  mm  experience. 
Some  newswriting.  Send  resume,  clips 
to  Editor,  The  Enterprise,  PO  Box  387, 
Williamston,  NC  27892. 


SPORTS  WRITER 

Entry-level  slot  open  on  20,000  circula¬ 
tion  AM  in  South  Texas.  Heavy  empha¬ 
sis  on  local  coverage.  Must  be  skilled  in 
layout,  editing.  Send  resume,  clips  to; 
John  Howell,  Sports  Editor,  Laredo 
News,  PO  Box  1928,  Laredo,  Texas 
78041. 


STRONG  WEEKLY  PUBLICATIONS 
looking  for  managing  editor.  Must  be 
aggressive,  level  headed,  have  editing  | 
experience  and  do  a  quality  job. 
Responsibility  over  4  person  staff.  We 
offer  excellent  working  conditions,  top 
wages,  holiday  pay,  paid  vacations, 
insurance.  If  you  feel  you  qualify  for  this 
outstanding  opportunity  send  resume  to 
Editor,  PO  Box  7613,  Rockford,  IL 
61126-7613.  Located  in  Zone  5.  All 
inquiries  held  in  the  strictest 
confidence. 


HELP  WANTED 


EDITORIAL 


THE  FORT  LAUDERDALE  NEWS/Sun 
Sentinel  is  looking  for  a  creative  indivi¬ 
dual  with  a  minimum  of  three  years 
experience  in  layout  and  design  of 
features  sections.  Applicants  must  have 
the  ability  and  energy  to  design  consis¬ 
tently  attractive,  vibrant  and  reader- 
friendly  pages.  Send  ten  clips  showing 
layout/design  and  headline  skills, 
resume  and  references  to  Valerie 
Nagler,  Features  Desk  Editor,  Ft. 
Lauderdale  News/  Sun  Sentinel,  P.O. 
Box  14430  Ft.  Lauderdale.  FL  33302. 


SUNDAY  SPORTS  EDITOR 
We’re  looking  for  a  person  who  can 
deliver  sharp  writing  as  well  as  strong 
editing  and  design.  Send  resume  with  5 
news  and  5  feature  clips  plus  sample 
layouts  to  Rex  Rhoades,  Managing 
Editor,  Sandusky  Register,  314  W. 
Market  St.,  Sandusky,  OH  44870. 


TECHNICAL  EDITOR/WRITER  for 
prestigious  trade  magazines  on  electro- 
and  fiber-optics.  Productive  pro  journal¬ 
ist  needed  with  strong  science  back¬ 
ground  to  join  busy  Torrance  CA  office 
of  growing  publisher.  Top  salary,  bene¬ 
fits,  great  opportunity.  Send  resume, 
salary  history,  clips  to  editor,  PO  Box 
5309,  Torrance  CA  90510. 


TOP  EDITOR 

Our  growing  New  England  Daily/Weekly 
newspaper  chain  is  looking  for  an  exper¬ 
ienced  top  editor  to  lead  our  group  of 
excellent  local  newspapers  and 
outstanding  journalists.  We  want  a 
"teacher"  who  is  long  on  energy,  orga¬ 
nization  and  leadership.  This  position 
offers  a  highly  competitive  salary  and 
benefits  package.  Please  send  resume 
and  salary  history  in  confidence  to;  Box 
1250,  Editor  &  Publisher. 


TV  WRITER 

The  Providence  Journal  is  seeking  a  full 
time  beat  reporter  to  cover  14  tv 
stations,  radio  and  cable  in  Providence- 
Boston  market.  Strong  reporting  skills  a 
must.  Experience  covering  tv-radio  beat 
preferred,  but  not  essential.  Send 
resume,  cover  letter  and  samples  of 
work  to:  Donald  W.  Zimmerman,  Assis¬ 
tant  Director  Personnel  &  Labor  Real- 
tions.  Providence  Journal  Company,  75 
Fountain  St.,  Providence,  Rl  02902. 
Equal  Opportunity  Employer. 


TYPIST  $500  weekly  at  home.  Informa¬ 
tion?  Send  self  addressed  stamped 
envelope  to  P.  Chardon  Associates, 
2405  Southern  Blvd.  Apartment  16-A, 
New  York,  NY  10458. 


WANTED  ARTIST.  I  am  a  writer  looking 
for  an  artist  to  work  with  to  develop  a 
cartoon  feature  for  indication  consid¬ 
eration.  Box  1296,  Editor  &  Publisher. 


WANTED-Number  2  person  in  6  person 
newsroom  in  county  seat.  Six-day  PM 
paper.  Part  of  group  with  excellent 
fringes,  fellow  workers  and  environ¬ 
ment.  Layout  and  reporting  experience 
helpful  over  writing  and  reporting  skills. 
Excellent  move  into  management.  Call 
Jim  Morrison,  (812)  663-3113. 


WANTED:  SPORTS  WRITER  for  daily 
PM  newspaper  in  Northern  New  York. 
Prefer  person  with  some  experience  in 
sports  writing  and  photography.  Send 
resume,  including  references,  experi¬ 
ence,  salary  expectations  and  clippings 
to  Joyce  T.  Tavernier,  Publisher, 
Malone  Evening  Telegram,  136  E.  Main 
St.,  Malone,  NY  12953. 


ZONE  5  100,000  PM  daily  (155,000 
Sunday)  seeks  copy  editors  for  its 
10-member  universal  desk.  Mandatory 
tryout.  Send  resume  to  W.  J.  Kennedy, 
News  Editor,  The  Vindicator,  PO  Box 
780,  Youngtstown,  OH  44501-0780. 
No  phone  calls,  please. 


HELP  WANTED 


EDITORIAL 


WIRE  EDITOR  for  quality  15,000  daily 
in  beautiful  western  Massachusetts. 
Must  be  organized,  calm  under  pres¬ 
sure,  have  strong  interests  in  world- 
national  news  and  an  aptitude  for 
layout.  Send  resume  to  Managing 
Editor,  The  Recorder,  PO  Box  273, 
Greenfield,  MA  01302. 


MAILROOM 


MAILROOM  MANAGER 
Immediate  opening  for  aggressive  indi¬ 
vidual  to  run  70,000  daily  and  82,000 
Sunday  circulation  AM  mailroom.  Mail- 
room  experience  required.  Job  offers 
excellent  salary  fringe  benefits  and 
opportunity  for  advancement.  Send 
resume  or  call  Randi  Austin,  Personnel 
Director,  Lansing  State  Journal,  120  E. 
Lenawee  St.,  Lansing,  Ml  48919  (517) 
377-1000. 


PHOTOGRAPHER 


NEWS  PHOTO  CHIEF:  11  paper  news¬ 
paper  group  seeks  experienced  profes¬ 
sional  to  head  department.  Lots  of 
processing,  but  chief  also  shoots,  trains 
all  news  reporters-photographers, 
supervises  purchasing  and  mainte¬ 
nance  of  equipment.  Demanding,  chal- 
lening  position  with  commensurate  pay 
and  benefits.  Growing  company.  Apply 
W.  Wasserman,  Publisher,  North  Shore 
Weeklies  PO,  Box  192,  Ipswich,  MA 
01938. 


PRESSROOM 


NEWSPAPER  PRESS  OPERATORS  for 
a  6  unit  Goss  Community  with  SC 
folder.  Stable  company  with  excellent 
benefits  and  opportunities  for  advance¬ 
ment  located  in  the  growing  Southwest. 
Ideal  Arizona  climate,  near  water  recre¬ 
ation.  Write  or  call  Publisher,  Mohave 
Daily  Miner,  PO  Box  3909,  Kingman, 
AZ  86402.  (602)  753-6397. _ 

PRESS  ROOM  MANAGER,  mid-size 
daily.  Zone  2.  Dilitho  experience  help¬ 
ful.  Group  newspaper  in  lovely  subur¬ 
ban  area.  Apply  in  confidence  to  Box 
1243,  Editor  &  Publisher. 


PRESSROOM  FOREMAN 

A  rare  opportunity.  The  Cape  Cod 
Times,  a  rapidly  growing  7  day  morn¬ 
ing  newspaper  (45,000  plus)  and 
member  of  the  Ottaway  Group,  is  seek¬ 
ing  a  pressroom  foreman.  Responsibil¬ 
ities  Include  all  aspects  of  press  and 
plate-making  operation;  quality 
control,  scheduling,  training, 
purchasing,  budgeting,  etc.  We’re 
looking  for  a  leader  with  Goss  Metro 
and  4-color  experience  as  well  as 
strong  people  skills.  If  you  possess 
these  qualities  and  are  reiuly  to  join  a 
team  committed  to  excellence,  send 
resume  to:  Peter  Meyer,  Production 
Manager,  Cape  Cod  Times,  319  BAain 
St.,  Hyannis,  MA  02601. 


PRESSROOM 

The  Fort  Lauderdale  News/Sun-Sentinel 
has  immediate  openings  for  exper¬ 
ienced  presspersons.  Individuals  must 
have  previous  experience  on  double 
wide  web-fed  letterpress  or  offset.  Send 
resume  to  our  Personnel  Department, 
News/Sun-Sentinel  Company,  PO  Box 
14430,  Fort  Lauderdale,  FL  33302. 


WORKING  FOREMAN  well  rounded  for 
middle  Tennessee  operation.  Take 
charge,  self-starter  to  run  pressroom. 
Goss  Community  expertise  mandatory. 
Great  location.  Good  benefits.  Send 
resume  to  Don  Bell,  Standard  Publish¬ 
ing  Company,  PO  Box  150,  McMinnvil¬ 
le,  TN  37110. 


PRODUCTION 

MANAGEMENT 

OPENINGS 

Prod  Mgr  to  $50,000 

For  East  Coast  50,000  weekly/ 
shopper.  Reports  to  the  president. 
Oversees  all  plant  and  printing 
departments,  including  pre-press 
and  bindery.  Experience  with  a 
Goss  or  Harris  V-15  press 
required. 

Prsrm  Mgr  to  $45,000 

A  large  metro  daily  in  the  Midwest, 
is  looking  for  a  pressroom  mana¬ 
ger  with  Goss  Metro  experience. 

Prs  Foreman  to  $40,000 

An  eastern  50,000  daily  desires  a 
night  side  press  foreman  with 
Goss  Metro  experience. 

Prs  Sprvsr  to  $40,000 

A  Midwest  metro  daily  is  looking 
for  a  night  side  press  supervisor 
with  offset  and  management 
experience. 

Prsrm  Mgr  to  $35,000 

A  southwest  weekly/shopper  has 
an  opening  for  a  “hands-on” 
pressroom  manager,  experienced 
with  Goss  Community.  Supervise 
fourteen  people  in  all  areas:  sche¬ 
duling,  ordering,  training.  Glue 
bound  experience  helpful. 

Prs  Spvsr-Night  Side  to  $35,000 
A  100,000  weekly  in  the  East  has 
an  openino  for  a  press  supervisor 
in  the  third  shift.  Will  supervise  up 
to  fifteen  people.  Experience  on 
either  Goss  Community  or  Harris 
V-15A/-25. 

Prsrm  Mgr  to  $30,000 

An  East  Coast  75,000  daily  is  look¬ 
ing  for  a  pressroom  manager  to 
supervise  a  union  crew  of  four¬ 
teen.  Goss  experience  required  - 
prefer  Metro. 

Prsrm  Foreman  to  $30,000 

A  southern  30,000  daily  is  looking 
for  a  pressroom  foreman.  Prefer 
Harris  experience:  Cosmo  or 
Metro  acceptable. 

Head  Pressman  to  $25,000 

A  southeastern  15,000  daily  has 
an  opening  for  a  head  pressman, 
supervising  five  in  this  non-union 
property.  Prefer  News-King 
experience. 

Prs  Foreman-Day  Shift  to  $24,000 
A  New  England  daily  is  looking  for 
a  day  shift  press  foreman  to  super¬ 
vise  a  five  person  crew.  Goss 
Urbanite  experience  preferred. 

Lead  Pressman  to  $22,000 
An  East  Coast  client,  20,000  daily, 
has  an  opening  for  a  lead  press¬ 
man  to  supervise  three  people  on 
a  Goss  Community. 

All  Positions  Fee  Paid 
Send  resume  to  or  call: 

Vince  Maiocco 
GORDON  WAHLS 
EXECUTIVE  SEARCH 

610  East  Baltimore  Pike 
Post  Office  Box  905 
Media,  Pennsylvania  19063 
(215)  565-0800 
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HELP  WANTED 
PRODUCTION 


POSITIONS  WANTED 
ADMINISTRATIVE 


POSITIONS  WANTED 
aRCULATION 


POSITIONS  WANTED 
EDITORIAL 


COLOR  IMAGING  MANAGER 
A  great  opporturiity  is  available  for  a 
quali^-conscious  person  to  manage  a 
growing,  state-of-the-art  color  prep 
department  of  a  major  daily  newspaper. 
Job  requirements  include  3-5  years 
experience  in  the  application  of  color 
theory,  stripping  techniques  and  elec¬ 
tronic  scanning  capabilities.  Two  or 
more  years  supen/isory  experience  in  a 
web  offset  printing  facility  is  also 
required. 

This  is  a  new  position  created  due  to 
expansion,  reporting  to  the  production 
manager.  If  you  are  a  "shirt-sleeves” 
manager  we  would  like  to  talk  with  you. 
Qualified  applicants  should  send  a 
resume  and  salary  history  in  confidence 
to  Michael  Steeves,  Human  Resources 
Dept.,  Hartford  Courant,  285  Broad 
St.,  Hartford,  CT  06115.  EOE. 


COMMUNICATE 
WITH  THE 
COMMUNICATORS 

PRODUCTION  DIRECTOR 
Lancaster  Newspapers,  PA,  needs  an 
effective  hands-on  production  director 
to  run  total  pressroom  and  composing 
operations.  Daily  (morning  and  evening) 
and  Sunday  newspaper  with  over 
100,000  circulation. ..modern  facility 
in  family  owned,  old-line  company  in 
the  fastest  growing  area  in 
Pennsylvania. 

Must  work  well  with  people,  be  quality¬ 
conscious,  and  possess  motivational 
skills. 

Excellent  opportunity  to  live  and  work  in 
beautiful  Lancaster  County,  PA.  A  real 
career  opprtunity...come  grow  with  us. 
For  confidential  consideration,  send 
resume  and  references  to  John  M. 
Buckwalter,  President,  Lancaster 
Newspapers,  Inc.,  PO  Box  1328, 
Lancaster,  PA  17603. 


PUBLIC  RELATIONS 


CHICAGO  PR  FIRM  seeks  individual 
who  understands  public  relations  and 
speaks  Spanish  fluently  for  Hispanic 
division  to  open  soon.  PO  Box  1291, 
Editor  &  Publisher. 


SALES 


LOOKING  FOR  SALESPEkSON  with 
experience  in  selling  press  equipment 
and  mailroom  equipment.  Must  be  able 
to  travel.  Please  call  (213)  256-4791. 


POSITIONS 


WANTED 


ADMINISTRATIVE 


NEWSROOM  PRO  seeks  management 
position-strong  writer,  columnist,  copy 
editor,  layout  man.  Solid  experience  in 
management  and  administration.  Box 
1233,  Editor  &  Publisher. 

PEOPLE  AND  PROFIT  oriented 
Publisher-General  Manager  with  over 
25  years  newspaper  experience  seeks 
permanent  position  on  mid  sized  daily 
in  or  near  Zone  6.  Box  1249,  Editor  & 
Publisher. 


EXPERIENCED  PUBLISHER  with 
strong  ad  background  looking  for  Zone  3 
or  5  small/medium  group-owned  daily 
that  needs  profit-making  new  leader- 
ship  (618)  983-5437. _ 

GENERAL  MANAGER  with  proven  track 
record,  (over  19  years  total  experience); 
in  all  phases  of  newspaper  profession 
seeks  permanent  position  with  chain- 
independent  newspaper  in  the  18,000 
to  30,000  circulation  range.  Prefer 
Southern  California  but  would  be  favor¬ 
ably  inclined  toward  any  other  suitable 
opening  in  Sun  Belt  area.  Box  1164, 
Editor  &  Publisher. 


GENERAL  MANAGER/PUBLISHER 
Due  to  centralization  and  salary  consid¬ 
erations,  a  bottom  line  oriented  indivi¬ 
dual  is  seeking  a  GM/publisher’s  posi¬ 
tion.  39  years  old,  family  man,  with  an 
M  BA  in  finance  and  marketing  and  a  BF 
in  journalism,  plus  7  years  of  newspap¬ 
er  experience  is  now  available.  As  VP  of 
finance  for  a  major  market  chain  of 
weeklies,  he  has  had  experience  in 
marketing,  personnel,  MIS,  circulation 
and  finance. 

Please  contact  GOOD  NEWS  if  you  are 
interested.  THERE  WILL  BE  NO  FEE. 
This  candidate’s  present  employer 
thinks  enough  of  him  to  pay  for  this 
outplacement. 

GOOD  NEWS 
(319)  359-4877 

A  unique  search  firm  serving  the  news¬ 
paper  and  communication  industry. 
1327  Crow  Creek  Road 
Bettendorf,  Iowa  52722 


RIT  Newspaper  Management/  Produc¬ 
tion  graduate  (11/86)  offers  strong 
references,  grades,  internship  and  4 
years  daily  newspaper  experience.  This 
mature  25-year-old  seeks  management 
position  to  contribute  and  learn  in  a 
medium/large  daily.  Reply  Box  1273, 
Editor  &  Publisher. 


"SEASONED"  General  Manager  seeks 
new  challenge  with  large  weekly  or 
weekly  group  in  Zones  1,  2,  3.  Staff 
motivation  and  building  ad  sales  are  my 
forte.  “Bottom  line"  responsible.  Reply 
Box  1222,  Editor  &  Publisher. 


CARTOONIST 


ARTIST  SEEKS  editorial  cartoonist 
position.  Spot  illustrations.  Photo,  writ¬ 
ing  and  graphic  skills.  Degree.  For 
resume  and  samples  write  Box  1280, 
Editor  &  Publisher. 


CIRCULATION 


20  years  city,  country  district  experi¬ 
ence  AM/PM  combination,  motor  route 
supervisor,  7  years  manager  9,000  PM 
daily.  Expert  expense  cutter,  revenue 
increaserand  circulation  builder.  Small 
daily  or  large  I  can  get  revenue  out  of 
the  circulation  department.  I  will  relo¬ 
cate  anywhere  for  the  right  challenge. 
Consider  3  to  6  months  consultant. 
Salary  not  important  until  I  show  you 
what  I  can  do  for  you  in  new  revenue 
and  circulation  gains.  Write  H.J.  Wold 
81 1(3  W.  Britton  Rd.,  Apt.  7,  Oklahoma 
City,  OK  73132. 


HOME  DELIVERY  MANAGER 
Looking  for  challenging  position  as 
home  delivery  manager  on  metro  circu¬ 
lation  team. 

Able  to  analyze,  organize  and  communi¬ 
cate  with  staff  for  positive  results  in 
productivity. 

Computer,  and  budgeting  background 
with  strengths  in  customer  service  and 
sales  promotion.  Histon  of  solid  circu¬ 
lation  management.  Excellent  refer¬ 
ences  and  resume. 

Box  1303,  Editor  &  Publisher. 
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CIRCULATION  DIRECTOR  12,000 
daily.  Experienced  man,  desires 
change.  Box  1234,  Editor  &  Publisher. 


EDITORIAL 


FARM  EDITOR/WRITER  with  varied 
experience  on  newspapers/magazines 
seeks  a  journalism,  PR  or  weekly  editor 
position.  J.  Williams,  Box  351,  Craig- 
mont,  ID  83523  (208)  924-5561. 

INTERNATIONAL  EXPERIENCE:  12 
years!  Broadcast/Print  Journalist:  Solid 
Writer/Photographer!  Box  1270,  Editor 
&  Publisher. 


JOURNALISM  MA,  three  years  reporter 
Zone  1  50,000  daily  and  Sunday,  six 
years  press  secretary  and  speechwriter 
in  U.S.  Congress.  Part-time  college  and 
journalism  instructor.  Currently  teach¬ 
ing  accelerated  reading  program  and 
study  skills  source  and  seeking  reentry 
into  journalism.  Box  1271,  Editor  & 
Publisher. 


MAGAZINE  EDITOR/WRITER.  Missouri 
MA,  6+  years  experience  as  writer/ 
editor  on  travel,  home/garden,  regional 
publications,  seeks  position  on  maga¬ 
zine  or  newspaper,  any  zone.  Last  publi¬ 
cation  doubled  circulation  and  won 
national  awards  under  my  managing 
editorship.  Box  1275,  Editor  & 
Publisher. 


RECENT  J-school  grad  seeks  entry  posi¬ 
tion.  Internship/daily  reporting  experi¬ 
ence  at  state  capitol  bureau.  Photo 
skills.  Eager  to  relocate.  Box  1140, 
Editor  &  Publisher. 


EDITOR 

Add  instant  dynamism,  excitement, 
credibility,  professionalism,  leadership, 
enterprise  to  your  operation  by  writing 
Box  1295,  Editor  &  Publisher. 


EMPLOYED  staff  reporter,  3  years 
experience,  seeks  position  writing, 
photographing  environment,  wilder¬ 
ness,  outdoors.  Have  traveled  through¬ 
out  U.S.  and  Canada.  Extensive  camp¬ 
ing  and  wilderness  sun/ival  experienc. 
Also  extensive  education  in  environ¬ 
ment,  biology,  animal  behavior.  Will 
locate  anywhere.  Box  1293,  Editor  & 
Publisher. 


REPORTING  POSITION  on  a  35,000 
and  up  circulation  daily  sought  by  a 
reporter  with  6  years  quality  weekly  and 
daily  experience.  Contact  me  at  Box 
1274,  Editor  &  Publisher. 


SPORTS  COLUMNIST 
Ex-ASPE  best  columnist  looking  to 
move  onward  and  upward.  Box  1294, 
Editor  &  Publisher. 


AWARD  WINNING  SPORTS  EDITOR  20 
years  experience.  Strong  writer,  colum¬ 
nist,  editor,  leader.  Can  produce  spar¬ 
kling  layouts.  Proven  circulation  buil¬ 
der.  Excellent  references.  All  Zones. 
Box  1146,  Editor  &  Publisher. 


COPY  CHIEF,  7-day  state  capital  AM, 
20+  years  experience,  awards,  seeks 
senior  newsroom  position.  Box  1224, 
Editor  &  Publisher. 


EDITOR,  43,  of  exceptional  compe¬ 
tence  and  character.  Disgusted  with 
vapid,  unlettered,  smugly  mediocre 
state  of  the  art.  C^n  build  greatness; 
will  respond  to  nothing  less.  (302) 
678-1220  after  8  AM. 


SPORTS  PERSON  with  experience  feels 
need  to  move.  Right  job  more  important 
than  big  bucks.  Not  a  photographer. 
Give  it  a  look!  Box  1277,  Editor  & 
Publisher. 


SPORTS  WRITER/Editor,  BA  in  Journal¬ 
ism,  who  learned  sports  form  the 
ground  up.  Pro  sports  are  fun  to  watch, 
but  the  nuts  and  bolts  of  the  sporting 
world  is  in  college,  high  school  and 
local  recreation.  Experience  in  layout, 
photos,  columns  and  the  straight  sports 
story.  All  zones.  Box  1279,  Editor  & 
Publisher. 


TWENTY  YEARS  EXPERIENCE  in  all 
facets  of  the  newspaper  business.  High 
profit  goal  oriented  family  man  in  early 
forties  seeking  highly  challenging 
opportunity  to  perform,  (jood  motivator. 
Will  consider  Zones  9,  8,  6,  4,  and  3. 
Box  1265,  Editor  &  Publisher. 


VERSATILE  newsman-journalist,  pol¬ 
ished  writer,  skilled  at  dealing  with  pub¬ 
lic.  Wants  job  with  future.  Write  Box 
1307,  Editor  &  Publisher. 


WANT  TO  RELOCATE  IN  MADRID 
Experienced  news,  technical,  science 
writer.  Fluent  Spanish.  Seeks  career 
opportunity.  Box  1292,  Editor  & 
Publisher. 


PHOTOGRAPHER 


WELL  SEASONED  self  motivated 
photographer  seeks  local  hometown 
grassroots  newspaper,  where  stories 
and  photos  go  together  like  Mom’s 
apple  pie  and  ice  cream.  Put  on  the 
kettle,  let’s  talk.  Free  to  relocate  to  any 
area.  Richard  W.  York,  RD  Box  47, 
South  Branch  Rd.,  Neshanic  Station, 
NJ  08853.  (201)  369-4300. 


TELECOMMUNICATIONS 


POSSESS  MLS,  Macintosh  &  Cauzin 
Stripper.  Will  edit,  index,  research  or 
offer  soft-stripping  by  telecommuting  or 
mail.  PO  Box  10646,  Hilo,  HI  96721 
(808)  965-7728. 
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SHOP  TALK  AT  THIRTY - 

Seven  deadly  sins  of  journalism 


By  Carl  Jensen 

The  first  ten  years  of  Project  Cen¬ 
sored  produced  250  news  stories  that 
were  cited  as  overlooked  or  under¬ 
covered  by  America’s  news  media. 
(The  latest  results  appeared  in  Editor 
&  Publisher,  June  28, 1986,  page  19.) 

Almost  since  the  beginning  of  this 
national  media  research  project,  the 
question  I  am  asked  most  often  is 
“Why  doesn't  the  press  cover  those 
stories?” 

First,  the  failure  of  our  news  media 
to  cover  critical  and  sometimes  con¬ 
troversial  issues  consistently  and  in 
depth  is  not,  as  some  charge,  a  con¬ 
spiracy  on  the  part  of  the  media  elite 
in  America. 

News  is  too  diverse,  fast-breaking 
and  unpredictable  to  be  controlled  by 
some  sinister  Eastern  establishment 
cabal  as  once  suggested  by  media 
critic  Spiro  Agnew. 

Rather,  there  are  a  variety  of  fac¬ 
tors  operating  that,  when  combined, 
lead  to  the  failure  of  the  news  media  to 
fully  inform  the  public.  While  they  are 
not  as  overt  as  the  kind  of  censorship 
we  observe  in  South  Africa,  they  are 
sometimes  equally  effective. 

Here  are  some  explanations  given 
to  me  by  journalists  as  to  why  the 
kinds  of  stories  cited  by  Project  Cen¬ 
sored  are  not  covered  by  the  major 
news  media.  I  call  them  the  “seven 
deadly  sins  of  journalism.” 

1.  The  source  is  not  reliable.  Jour¬ 
nalists  trained  in  news  writing  and 
editing  are  basically  generalists ;  when 
confronted  by  conflicting  “expert” 
testimony,  on  subjects  such  as  the 
hazards  of  low-level  radioactive 
material,  they  tend  to  rely  on  “safe” 
but  often  self-serving  handouts  from 
official  sources.  The  NRC  statement 
makes  news  in  the  next  edition  while 
the  statement  by  a  nuclear  protestor, 
a  “questionable  source,”  has  to  be 
checked  out  for  accuracy. 

Alexander  Haig’s  “white  paper” 
on  Central  America,  later  discredited, 
was  a  good  example  of  how  the  media 
are  sometimes  used  by  “official,  reli¬ 
able”  sources. 

2.  It  has  no  end.  Editors  and  news 
directors  tend  to  avoid  stories  that 
don’t  come  packaged  with  a  clear-cut 
beginning,  middle  and  end.  This  par¬ 
ticular  sin  is  most  evident  on  televi- 


(Jensen  is  professor  of  communication 
studies  at  Sonoma  State  University, 
Calif.,  and  founder  of  Project  Cen¬ 
sored.) 


Sion. 

Some  say  that  the  most  important, 
and  least  covered,  story  of  our  time  is 
a  disappearing  and  increasingly  poi¬ 
soned  water  supply .  It  may  be ,  but  the 
media  can’t  seem  to  get  a  handle  on 
the  issue. 

Lloyd  Carter,  who  wrote  an  award¬ 
winning  series  on  water  pollution  for 
the  Fresno  Bee,  told  me  about  the 
pressures  put  on  him  to  soften  his 
coverage  and  of  his  often  futile  efforts 
to  interest  other  media  in  that  story. 


3.  It  is  not  timely.  News  is  too  often 
defined  by  events  that  have  just  hap¬ 
pened.  While  timeliness  surely  is  a 
consideration  in  news  value,  it  might 
serve  journalism,  and  the  public,  bet¬ 
ter  if  editors  were  more  concerned 
with  content  and  accuracy  than  with 
deadlines. 

No  one  won  a  Pulitzer  Prize  for 
being  the  first  to  announce  the  discov¬ 
ery  of  the  famous  Hitler  diaries.  In 
fact,  because  of  its  efforts  to  be  first, 
Newsweek  got  two  cover  stories  out 
of  the  issue.  The  first  cover 
announced  the  extraordinary  discov¬ 
ery  of  Hitler’s  secret  diaries  while  the 
second  announced  the  extraordinary 
forgery  of  Hitler’s  secret  diaries. 

Earlier  this  year,  in  their  efforts  to 
be  first  with  film  of  the  burning  Soviet 
nuclear  reactor  at  Chernobyl,  both 
ABC  and  NBC  television  showed 
some  murky  film  of  a  hospital  in 
Trieste,  Italy. 

No,  just  because  it  just  happened 
does  not  make  it  news;  in  fact,  it  does 
not  have  to  be  new  to  be  news. 

4.  It  is  hazardous  to  profits.  There  is 
no  need  to  belabor  the  contribution 
advertisers  make  to  media  profits  nor 
their  potential  influence  on  editorial 
content. 

However,  it  also  should  be  noted 
that  solid  investigative  journalism  is 
expensive.  It  is  easier  and  cheaper, 
i.e.  more  profitable,  to  cover  a  pres¬ 
idential  press  conference  where 
everything  is  played  according  to  the 
script  than  to  explore  whether  one  of 


the  president’s  best  friends  may  have 
interesting  underworld  associations. 

The  McClatchy  Newspapers  are 
fighting  a  quarter  billion  dollar  suit 
because  of  their  efforts  to  explore  this 
issue.  The  potential  pecuniary  pen¬ 
alty  for  such  investigative  reporting  is 
not  lost  on  media  managers. 

5.  It  is  not  in  the  nation’s  best  inter¬ 
est.  Some  news  executives  make  edi¬ 
torial  decisions  based  on  what  they 
perceive  to  be  in  the  nation’s  best 
interest.  In  1960  and  1961,  reports  of 


an  impending  invasion  of  Cuba  by 
right-wing  Cuban  emigres  were  avail¬ 
able  but  ignored  by  the  major  news 
media.  As  President  Kennedy  later 
acknowledged,  press  coverage  and 
public  scrutiny  might  have  prevented 
the  disastrous  “Bay  of  Pigs”  inva¬ 
sion. 

Some  feel  that  the  U-2  spy  plane 
disaster  of  1960  and  the  resulting  cold 
war  tension  and  arms  race  might  have 
been  avoided  if  the  New  York  Times 
and  the  Washington  Post  had  printed 
what  they  knew  about  our  high- 
altitude  spy  operations. 

A  corollary  to  this  “sin”  is  that 
some  news  stories  need  to  be 
“blessed”  by  the  New  York  Times  or 
one  of  the  other  sacred  info-icons  like 
the  Washington  Post  before  they’re 
worthy  of  national  press  attention.  It 
is  easier  and  safer  to  practice  what  is 
called  “pack”  or  “herd”  journalism. 
Reporters  and  editors  know  that  their 
news  judgment  isn’t  going  to  be  chal¬ 
lenged  when  they  produce  and  pub¬ 
lish  fashionable  “follow-the-leader” 
stories. 

6.  It  is  too  complex  for  the  public. 
Media  moguls,  particularly  in  televi¬ 
sion,  tend  to  underestimate  the  pub¬ 
lic’s  capacity  and  interest  in  under¬ 
standing  complicated  issues. 

The  potential  impact  of  an  electro¬ 
magnetic  pulse  resulting  from  a 
nuclear  explosion  on  the  nations’ 
strategic  command  and  control  sys¬ 
tem  tends  to  make  editors’  eyes  glaze 
(Continued  on  page  38) 


I’m  not  suggesting  that  the  news  media  become 
vicious  attack  dogs  —  aiways  going  for  the  juguiar. 
What  I  am  suggesting  is  that  they  shouid  be  the 
watchdogs  of  society  they  were  meant  to  be  and 
not  the  iap  dogs  of  a  favored  few  they 
have  become. 
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We  at  The  TV  Listing  Group,  Inc.  believe  there’s 
more  than  6fl&  way  to  play  the  game,  but  only 
one  way  to  win.  AncTTcS  put  It  simply . . .  it’s 
called  strategy.  That’s  what  so'rhony  of  our 
customers  have  found  unique  about  The  TV 
Listing  Group.  We  work  with  you,  one-to-one,  to 
help  you  determine  the  best  design  and  con¬ 
tent  of  your  television  listings  that  will  fit  your 
needs  and  the  needs  of  your  readers.  Custom- 
izafion,  accurate  information,  and  personal 
attention ...  an  effective  game  plan. 

For  more  information  and  a  complete 
brochure  of  our  many  styles  and  formats 
available  please  give  us  a  call  today. 
See  for  yourself  how  our  versatility 
can  be  your  winning  strategy. 


JOINING  FORCES 


TOMOBUJZEACnY 


There’s  another  battlefront 
heating  up  in  the  war  on  illit¬ 
eracy  In  Cincinnati,  journalists 
and  educators  have  joined  forces 
to  make  a  difference. 

The  Cincinnati  Post  and 
Scripps  Howard’s  WCPO-TV  are 
carrying  series  about  illiteracy 
the  week  of  Aug.  25. 

And  WCPO  will  also  air  “The 
Pride  of  Jesse  Hallam,’  ’  a  docu¬ 
mentary  filmed  in  Cincinnati  and 
starring  Johnny  Cash.  It  tells  the 
story  of  one  man’s  painful  con¬ 
frontation  with  his  own  illiteracy. 

The  Post  and  WCPO  have 
helped  organize  a  literacy  hotline 
staffed  by  the  Cincinnati  Federa¬ 
tion  of  Teachers.  The  hotline  is 
providing  information  on  local  pro¬ 
grams  and  signing  up  volunteers. 

To  meet  the  anticipated  re¬ 
sponse  to  these  efforts,  the 
Scripps  Howard  Foundation  has 
provided  a  grant  for  a  YWCA 
project.  The  LEARN  Literacy  Pro¬ 
gram  win  computerize  a  match¬ 
up  of  more  than  1,000  volunteer 
tutors  with  people  seeking  help. 

Hbrkjng  on  Cincinnati  literacy  efforts  are  Future  Vincent  of  the 
Cincinnati  Federation  of  Teachers  Michael  J  Williams  of  WCPO-TV 
and  Sarah  Sturmon  of  The  Cincinnati  Post 
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